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Winter Egg 


Decline 


Add DOUGHBOY N Mash Concentrate 


to YOUR OWN Mixed d Mashes 


When winter comes your customers can keep eggs coming 
too with Doughboy Mash Concentrate and Controlled Ce- 
real Grasses in the ration. With Controlled Cereal Grasses, 
your feed will have a new point of difference over compe- 
tition. Test after test proves that Controlled Cereal Grasses 
maintain egg production during the winter months without 
the usual decline. It means birds are fed nature's way with 
a balanced diet. All poultrymen know that birds, on tender 
spring range, pick up in vitality, egg production soars... 
Controlled Cereal Grasses mean poultry have the benefit 
of springtime green grass feeding, year round. Remember, 
Controlled Cereal Grasses are not ordinary grasses. They 
are specially grown, unjointed grasses of wheat, oats, 
rye and barley, cut at the very peak of their vitamin 
potency and mineral conient. Only Doughboy can give 
you this new scientific ingredient. 


Without obligation to me, please 
send complete details on Dough- 
boy’s fresh green grass sales story 


Name. 


DOUGHBOY MILLS, INC. 


NEW RICHMOND, WISCONSIN 


Address 
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Small Space Demanded 


Compact but Efficient Equipment 


SERVICE. COMPANY 


GOLD MEDAL : 
POULTRY DAIRY & HOG 


[Farm 


Farm Service Co., Faribault, Minn. 


When the Farm Service Co. built their addition late last Fall 
they were confronted with the problem of building alongside of 
an old elevator on a narrow strip of ground. . 


It was necessary to plan and build so as to give complete 
service in small space and still allow plenty of working space. 


This called for compact but highly efficient machinery and 
Strong-Scott equipment was selected. Among the many items se- 
lected were our Drives; Buckets; Transmission Machinery; Head 
Drives; Triple Action Dry Feed Mixer; Feeder, Scalper and Mag- 
netic Separator; Fittings, etc. 


If you have a problem confronting you on 
building or remodeling — possibly we can be 
of assistance. A request does not obligate you 
in any way. 


Everything Jor Every Mill, Elevator 
and Feed Plant 
The Strong-Scott Mfg Co. 


Branch Office: Great Falls, } Minneapolis Minn. 


STRONY 
SITY 


FRED H. CHASE, Representative 
Box 124 Oshkosh, Wis. Telephone 8187 


Photograph courtesy T. E. Ibberson Co., Minneapolis 
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“Merchandising is just as 
much of a scientific 
problem as the chemistry 
of nutrition.” 


MERCHANDISING MAGAZINE OF THE FEED INDUSTRY 
OCTOBER, 1940 
Vol. 16 No. 10 
DAVID K. STEENBERGH I 
Publisher t, 4 
ELDON H. ROESLER due 
Advertising Manager E : p Cash Basis B t 7 
xperience Proves Cash Basis Best... 
Circulation Manager 8 
Poultry Specialists Needed. 12 
Ohio Association Convention 0.0.0.0 17 
21 
National Feed Week... 22 
Mutual Millers and Feed Dealers Convention... (a 24 
Grain and Feed Dealers Convention... 25 
ON THE COVER — Once more Na- 
the Pennsylvania Dealers Hold Meeting... 31 
dairy, ae and oe ana high Southern Mixed Feed Convention... 37 
in quality and reasonable in price. : 
October in Your Feed Store... 47 
along by doing his pet dung No- Kracked 32 
tional Feed Week, October 14-19. 


PUBLISHED MONTHLY by the Editorial Service Company, Incorporated, 741 North Milwaukee street, Milwaukee, Wis. 
David K. Steenbergh, President and Treasurer. 


OFFICIAL PUBLICATION of the 


Central Retail Feed Association, 741 North Milwaukee street, Milwaukee. David K. Steenbergh, Executive Secretary. 
Eastern Federation of Feed Merchants, 35 Douglas road, Glen Ridge, N. J. Louis E. Thompson, Secretary-Treasurer. 
New England Retail Grain Dealers Association, Box 8, Ludlow, Mass. Lynne P. Townsend, Secretary. 

Ohio Grain, Mill and Feed Dealers Association, 30 East Broad street, Columbus, Ohio. W. W. Cummings, Secretary. 
Western Grain and Feed Association, 827 Grand avenue, Des Moines, Ia. Harold E. Theile, Executive Secretary. 
SUBSCRIPTION RATES: Single copy, 25 cents; $2.00 per Year; $3.00 for Two Years. Entered as second-class matter 

March 13, 1940, at the post office at Milwaukee, Wisconsin, under act of March 3, 1879. 


ADVERTISING RATES on request. Changes in advertising copy may be submitted up to the 25th of the month preceding 
date of issue. 


e4e 


THE FEED BAG — October, 1940 


x 


FRANKE GRAIN CO. 


ESTABLISHED 1892 


Jobbers of... 


Wheat @nan Laboratories and Offices 
GENERAL BIOCHEMICALS 
INCORPORATED 
Manufacturers of 
NUTRITIONAL BIOCHEMICALS (Vitamins) 
Soybean Meal CRYSTALS FOR setae 
Oatfeed FOR FEEDS 


GRAIN AND STOCK EXCHANGE 


MILWAUKEE 


CAROTENE 
RIBOFLAVIN 
NICOTINIC ACID 


Other biologically important factors are also available. 
For further information write to 


GENERAL BIOCHEMICALS, inc. 


10 Laboratory Park ++ Chagrin Falls, Obio 


THE BEST 
THAT MONEY CAN BUY 


DRIED 
SHIM MILK 


YET PRICED 


Buy Dried Skim Milk from a firm that spe- 
cializes in milk for animal feed. 


“SUPREME” DRIED SKIM MILK is perfect 
quality, freshly made — and is shipped di- 
rectly from the creamery to you in paper 
lined burlap sacks. 


No matter where you're located, be sure 
to get our price. Because of our large vol- 
ume, we're able to sell you the very best 
quality that money can buy — at prices that 
defy competition. 


Write, Phone or Wire for 
Unusually Attractive Prices. 


Bulletin Building Philadelphia, 


TO DEFY COMPETITION] 


HOT OR 


COLD 


Mixer 


“DYNAN IC”’ 
Hi-intensity 


System 


large, lo-cost capacity 
Fast, thorough application — a perfect-mix for all 
bulky sweet feeds—in any temperature .. . 
The ‘Dynamic’ is today’s simplest, most depend- 
able, cheapest-to-use Molasses Mixing System — 


is used by America’s foremost makers of nation- 
ally prominent brands of sweet feeds. 


Ask for catalog B-165 


; HOWES CO., INC., Silver Creek, N. Y. 


lite 


we 
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Hatching season is months away but the 
time to shape up breeders for good hatching 
eggs is ow. And the right feed to recom- 
mend and sell is ARCADY Egg and Breeder 
Mash. It keeps breeder hens healthy and at 


peak production . . . puts 


necessary food elements in 
the egg needed by the em- 
bryo chick during incuba- 
tion. The results are eggs 
of high fertility . . . chicks 
with high livability . .. and 


ARCADY FARMS MILLING COMPANY: 223 WEST JACKSON BLVD. 


CMON PAL, 

HELP YOURSELF. 

ITS ARCADY 
EGG AND 


BREEDER MASH. | 


PREMIUMS HELP 
YOUR SALES 

Premium coupons in every bag of 
Arcady Egg and Breeder Mash 
4; enable your customers to earn 
® radios, silk staockings, cafeteria 


feeders and many other valuable 
gifts. Write now for your free 
supply of premium books. 


ARCADY 
FEEDS 


FOR ALL LIVE STOCK AND POULTRY & 


EGG AND 


PROFITS IN THE HATCH 


SURE WILL, 
ALL OF MY EG6S TO 
HATCH INTO STRONG 
HEALTHY CHICKS. 


vitality to grow into profitable layers. 

In addition to ordinary ingredients found 
in other mashes Arcady Egg and Breeder 
Mash contains 


MILK, WONDERLAS and WHEAT 


LIVER MEAL, LIVE 


GERM OIL — all plus 
features that get results 
for your customers and 
extra profits for you. Talk 
and sell Arcady Egg and 
Breeder mash to your 
poultrymen vow. 


CHICAGO, ILL. 
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experience proves that 


Basis 


michigan feed man says 


PPROXIMATELY fifty years 
ago the present firm of DuBois 


& Hughes, Lansing, Mich., was 
founded. The half century since has 
been a period of sound merchandis- 
ing, bearing constantly in mind that 
the well-pleased customer is invari- 
ably a business man’s best adver- 
tising. 

The concern is now owned and 
operated by the Hughes family with 
emphasis placed upon feed and 
seed retailing. In addition, a farm 
supply line is carried to suit the 
conditions of the trade territory. 

Lansing is not only the capital of 
Michigan but it is the seat of the 
college of agriculture and mechani- 
cal arts. Surrounding the city, in 
Ingham and adjacent counties, is 
one of the best rural sections of the 
state with fruit culture and farming 
carried on; fine large dairy herds, 
important poultry farms, and, natur- 
ally, in a city of this type, there are 
pigeon breeders, dog kennel oper- 
ators, rabbit fanciers, some enjoy- 
ing a national reputation. 

“A great deal of this development 
has taken place within the years of 
the operation of this business,” ex- 
plained Harry P. Hughes recently. 
“Naturally, we get some of the pa- 
tronage from all sorts of feeders, in- 
cluding the fanciers. We are not 
large feed retailers as compared to 
many in the country but we operate 
a safe and sane sort of enterprise, 
manage to keep our five employes 
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rather busy and get a reasonable 
amount of satisfaction out of life.” 

Mr. Hughes believes if he were 
starting a new feed store today he 
would start it as a strictly cash busi- 
ness. After a feed store has oper- 
ated a lifetime in the old way, it is 
next to impossible to sell only on a 
cash basis. However, Mr. Hughes 
says they have only about 25% of 
their volume going out on a credit 
basis and by promptly eliminating 
all slow-pay customers, they have 
managed to hold losses to a mini- 
mum. He says they keep a close 
eye particularly on tenant farmers 
buying on credit. When a bill gets 
shaky, a direct personal effort is 
made to get the money. In all the 
years the company has operated, 
it has never sued a customer to 
collect a bill. It is the feeling there 
that if a feed dealer is slow about 
granting credit, watchful of the ac- 
count while it is being created, and 
quick to go after doubtful bills, not 
much else can be accomplished. 

“We get very little help from any 
of the manufacturers we now repre- 
sent in the matter of local news- 
paper advertising,”” continued Mr. 
Hughes. “What we do is done main- 
ly on our own initiative and at our 
own expense. In many cases, how- 
ever, the printed folders and book- 
lets provided by manufacturers are 
very helpful. We hand these pieces 
to customers and prospective pur- 
chasers personally and send them 


out by mail. We have never featur- 
ed novelty advertising to any ex- 
tent, limiting mainly to the distribu- 
tion of calendars. However, we 
have ‘done considerable ‘perma- 
nent’ advertising—billboards, signs 
painted throughout rural districts 
and the like. We feature our retail 
seed business mainly in our store 
windows. For several years, we 
have tried to utilize all store decora- 
tive material furnished by manufac- 
turers of different kinds and find 
that streamers, wall advertising, 
cardboard display material and 
similar advertising very helpful.” 
Mr. Hughes says when any com- 
pany represented by the store has 
a national radio program on the 


air he is interested and likes to get’ 


people in his trade territory to listen 
in. Gradually, these programs cre- 
ate goodwill forcertain merchan- 


dise and this makes it easier to selk 
farmers and others who may bein’ 


the market for it. 
Just to show that this veteran feed 
and seed business is young in spirit, 


keeping pace with new merchan- 


dising ideas we need merely men- 
tion the success enjoyed there dem- 
onstrating the efficiency of starter 
mashes and laying mashes using 
batteries of hens and baby chicks. 
Mr. Hughes says this type of live 
display is effective commercial feed 
advertising in his part of the 
country. 
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SUPPLEMENT TO THE ARLINCTONLAN 


Farm Service Center News 


“CENTER OF SERVICE FOR R FARMERS” 
ARLINGTON, OHIO. MARCH | 13, 1940 


Official Opening of Farm Service Center 
Complete Feed Mill (Grinding and 
ing) Grain Elevator, to be All Day 


urday, March 16, at Their Location on)” i» 
Northern Ohio Railroad, in Arlington 


Jot, through this 


A FIRST ISSUE 


SAYS— 


Following the Strotier is an all- 
and so, alter giving him 
credit for this column idea, 11 you 
owe 


imply served you and us. So we 


take the 20 ix 


we the lane ai we from 

across the feldy and see what 1] FEATURES OF THE DAY Mag wat 
can scratch uw, all my ows 
WILL BE | IODELED— 

You wouldn't WHAT THE, PRINCIPAL 
around ‘ouch for vews, if 1] ALL pancaxes ALMOST REBUILT— LAN TFOOOS DO 
could find this fellow YOU CAN EAT, SAUSAGE At the time modeling wa 
he seems to know "mos COFFEE; 11:30 
thing these days, but I'm inclined AM, TO 2:30 P.M. get 
who “Confuciws too] 300 Ihe. FREE GRINDING FOR start of operation, bur nes: 
euch!” Of give, EACH CUSTOMER, }ther investigation of 
any copyright on that, ‘camse ALL wohes and machinery poss 
that. 

Yen ‘all this politica! soon changed that plan to one of | te 


FEED MIXING FREE complete remedeling and revamp 
ing the whole plant 

In carrying out this plan, the 
direct approach 


amounts, may delay maturity 


with} MUMBER OF FREE PRIZES 1. Stimulates carly root form- 
ALL MERCHANDISE 
PRICED Jon 


make a hings she'd under 
he RANGERS as mew machinery inside 
b come in Sat- (plant. inchuded 
urday. the sur to be one S4-horsepower Cummins 
our Approved remember long, This wal engine for power. 
om the old mill Hopper scales for weighing.| 3. Produces strong, 
grinding and mixing 
of this commenst New’ Fairbanks 
was bow; June tr scales. 
ant | New large capacity S-3 hammer 
4 entirely, | on for grinding 
bet | New one-ton Haines Master 


sugars, starches and 8. 
creases plumpness of grans and 
seed 6 Improves quailty of the 
yield 


| Large. new, S00-bushel capacity 
corn sheller 
jorts New 1000-bushel roifing grain 
simess one that will merit | cleaner and separator 
SATURDAY, MARCH 16 
“Vou say Myrtle inheritea her |” 


“Ves, her mother left her a cos-| 
meties shop.” 


‘ ted bis | hours we: 
the Bardest job youl own furnitere business in | 4.500 square fect of metal were| 100 tbs Purina 32% Chowder 
ton, will charge of used. FOR FATTEN 
calls and disptay, 24.450 hoard feet of humber 


ROO square feet of wal! board 
and mixing. as- The 


‘orn (or grain 
Seed Webrauch. who 
operate the truck 


100 tbs. Perna Hog 
fet; capacity of bins (1380 bu) 
| oral 5,600 


cows 
4s of Gre taken out—260 AM 16.35 Approved 


Miriam Ruth Glick has cubic yards 300 tbs, Com ond cob maal 
been placed in charge of records Under-cover — storage—120 100 Ws. Oar 
TT PAYS TO ADVERTISE! 204 the office x20—for 250 160 ts. Purina Cow Chow 


WHEN Lee H. Gillespie does 
something he does it right. Last 
winter he bought an old mill and 
remodeled it into a bright and 
attractive mill. A glance at the 
pictures below shows what a re- 
markable change was wrought in 
the exterior. Note especially the 
sheltered display and loading plat- 
forms and drive-ins, the liberal use 
of paint, striking signs and ban- 
ners. When the new mill was 
opened more than 500 people at- 
tended the festivities. Important, 
too, in Gillespie's merchandising 
program is Farm Service Center 
News, a four page news and pro- 
motional publication which farm- 
ers like to read because it contains 
news and tips for them to use in 
everyday farming practice. We 
predict Gillespie will do all right 
for himself in feed merchandising. 


l. gillespie builds 


Mill 


from old structure 


T pays to modernize! So says 

Lee H. Gillespie, Arlington, 

Ohio, who bought an old mill 
and practically rebuilt it. The mill 
was reopened last March with a big 
house warming attended by ap- 
proximately 500 persons. Sales 
have climbed ever since. 

Three days prior to the opening, 
Mr. Gillespie published The Farm 
Service Center News, a bright little 
four page news and promotional 
publication. It has been issued 
monthly since under the co-editor- 
ship of Mr. Gillespie, T. W. Smith— 
the business manager and Miss 
Miriam Ruth Glick, the office man- 
ager. It is a well written sheet with 
news items, jokes, editorial philoso- 
phy and current feed advertising. 
Everybody connected with the busi- 
ness feels that the little house organ 
has contributed to the success of 
the enterprise. 

This business so recently and 
thoroughly streamlined, started as 
a little pioneer water mill about 110 
years ago. As a flour mill, it saw 
many ups and downs during this 
long period. Now, operated strictly 
as a feed mill, feed store, and farm 
supply house, evidently it has start- 
ed a new phase of its career, defi- 
nitely and permanently on the up- 
grade. So much so that between 
March and September, 1940, it did a 
$35,000 volume. Naturally all con- 
nected with it are exceedingly op- 
timistic. 

“We're starting out on a basis of 
many carloads of our single nation- 
ally-advertised brand of commer- 
cial feeds,” stated Mr. Smith recent- 
ly. “In addition we're selling a nice 
lot of coal, seed, fencing and other 
items of farm supply. We have four 
employes, wearing uniform shirts 
and caps. As our name implies, we 
are endeavoring really to be the 
farm service center of our trade 
territory.” 


The Farm Service Center estab- 
lishment has rail facilities, but it is 
also convenient for farmers’ trucks. 
All the machinery—grinder, sheller, 
mixer, and diesel engine—is mod- 
ern and in constant condition to do 
a profitable custom milling volume. 

Of course, the regular appear- 
ance of the little newspaper im- 
presses the visitor as the outstand- 
ing advertising feature of the mill 
but the weekly local newspaper 
also carries much of Mr. Gillespie's 
advertising and in this work, the 
feed manufacturer and other manu- 
facturers frequently cooperate. All 
the printed advertising provided by 
the various manufacturers is kept 
moving by personal distribution 
and by mail. The office has a dupli- 
cating machine so direct-mail let- 
ters and special advertising can be 
gotten out speedily and economic- 
ally. A certain amount of novelty 
advertising is employed, chiefly 
pencils and calendars. 

“We make a practice every week 
to clean up the feed store, destroy 
old advertising and replace with 
new advertising and to re-arrange 
our stock,” continued Mr. Smith. 
“Of course, situated as we are 
we're not bothered with window 
decoration but we try nevertheless 
to get everything out where folks 
can see it and get interested in it. 
All our clerks are farm-reared, they 
understand rural psychology as it 
works here in Hancock and adja- 
cent counties. Knowing these peo- 
ple, we know how to stress things 
that may please them and to avoid 
topics they are not interested in. 
Our class of trade likes friendliness, 
wants to see a business man pro- 
gressive and cheerful, and are like- 
ly to be interested in anything that 
will make their farming and feeding 
more successful. We try to think 


(Continued on Page Forty-eight) 
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L. H. Patten, manager of the Farmers & Merchants Milling Company of Glencoe, Minn., sells 50 
gallons of ADM Cold Pressed Wheat Germ Oil every year. He is showing John S. Chastek, right, a 
can of ADM Wheat Germ Oil used for saturation. 


HERE’S HOW YOU CAN MAKE EXTRA PROFITS 
WITH ADM COLD PRESSED WHEAT GERM OIL! 


It’s easy for you to make profits with the ADM “saturation and main- 
tenance” plan! First you sell the oil for “saturation”, or first feeding 
of livestock and poultry. This brings the vitamin E content up to the 
maximum breeding efficiency level—because ADM Wheat Germ Oil 
is the richest natural source of vitamin E. Then you sell your better 
feeds, fortified with ADM Cold Pressed Wheat Germ Oil. This main- 
tains the vitamin E content of the farm animals and birds. _ 

You make more than 50% profit on your investment in the oil. For 
example: Your initial stock, including the display rack and free liter- 
ature, contains 1144 gallons of ADM Cold Pressed Wheat Germ Oil 
in quarts, pints and 4-ounce tins. This initial stock costs you only 
$30, but you retail it for $46.50—a profit of $16.50. You not only 
make a profit on the oil used for saturation, but you increase the 
sales of your better feeds. 

Send today for complete information on how you can get your 
trial stock of ADM Cold Pressed Wheat Germ Oil, with local news- 
paper and farm paper advertising help, valuable premiums worth 
$3.50, display material, and free booklets to distribute to your cus- 
tomers. Mail the coupon TODAY! 


ARCHER-DANIELS-MIDLAND CO. 


SPECIALTIES DIVISION 
ROANOKE BUILDING e MINNEAPOLIS, MINNESOTA 
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Read how L. H. Patten found an easy 
way fo quadruple his feed sales! 
“In February, 1938, we first started using ADM 
Cold Pressed Wheat Germ Oil in our feeds. 
Since that time our feed volume has increased 
400%! We know that the addition of ADM 
Cold Pressed Wheat Germ Oil to our feeds 
helped bring about this substantial increase. 
We now put ADM Wheat Germ Oil in 20 differ- 
ent feeds in our complete line. In addition, we 
sell as much as 50 gallons of ADM Wheat Germ 
Oila year for livestock and poultry ‘saturation’.” 


L. H. Patten, Glencoe, Minn. 


Mr. Patten shows Mr. Chastek the ADM Yellow Tag on the Bag, 


which means the feed has been fortified with ADM Cold Pressed 
Wheat Germ Oi: for maintaining Vitamin E efficiency. 


| FREE! | 
e 
| Archer-Daniels-Midland Co. FB-10 | 

Specialties Division | 
Roanoke Bldg., Minneapolis, Minn. | 
Please send me free information on how I can in- 
crease my feed sales and make more money with ADM__ | 
Cold Pressed Wheat Germ Oil and also free informa- | 
tion on the valuable advertising and sales helps. | 
| 
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WAVERLY FEED MILL 


PHONE 101 
ALBERT J. BRETTMAN, prop. 


WAVERLY,IOWA 


Custom GRINDING & MIXING 
HUBBARD’'S SUNSHINE CONCENTRATES CHICKEN FEEDS & MASHES 


Waverly, Iowa 
July 19, 1940 


Hubbard Milling Company 
Mankato, Minnesota 


Gentlemen: 


Seven years this coming October, I purchased the 
Waverly Feed Mill, That same month your representa- 
tives came down from the mill and explained to me 
The HUBBARD SUNSHINE Way of manufacturing feeds and 
mashese Since then, I have manufactured all of my 
feeds with HUBBARD'S SUNSHINE CONCENTRATE. 


My business has shown a fine increase each year. 
That increase is due, of course, to satisfied cus- 
tomers, who are the foundation of any business. The 
HUBBARD SUNSHINE mixing program is so complete I am 
in a position to furnish my customers with any feeds 
or mashes they demand. 


By using HUBBARD'S SUNSHINE CONCENTRATE in making 
feeds, I am not wmpelled to stock so many different 
ingredients that are as a rule a loss to the average 
feed dealer. 


. 


Yours truly, 


WAVERLY FEED MILL 


Cele, 


With a fine increase in volume 
each year — well satisfied custom- 
ers and a solid, sound business 
future — Mr. Brettman is another 
enthusiastic booster for The HUB- 
BARD SUNSHINE Way of mix- 
ing feeds that “Make a Profit for 
the Man who Feeds them.” 


A cordial invitation is extended 
to all Dealer-Mixers to make in- 
quiry about The HUBBARD SUN- 
SHINE Way of increasing your 
business and your profits. 


Hubbar 


Milling Co. 


MANKATO, MINN. 


EASTERN BRANCH 410 ELEVENTH STREET, AMBRIDGE, PA 
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CREDIT Heart to heart talks with hundreds of dealers have convinced 
VS. CASH us that feed retailers extend the courtesy of credit too liberally 

for their own good or for the good of their customers. Very few 
retailers can boast of book accounts below the amount of their capitalization 
— the total of the accounts outstanding is usually several times the total of 
the working capital. Such a circumstance is hard on the dealer in that it handi- 
caps him in making sales — because he is often afraid of increasing the open 
accounts, and in buying — because he must buy for cash despite the fact that 
he sells for credit. The vogue of being too liberal with credit also works a hard- 
ship on the dealers’ customers. They must pay higher prices than would be 
necessary if the dealer operated on a cash basis and credit dealers’ stocks are 
less varied and extensive because of limited buying power. The Feed Bag 
believes that the dealer should sell as he buys — for cash. 


The above words are reprinted from the first issue of The Feed Bag which 


was published in August, 1925, but they are just as true today as they were 
then. 


In the interim, we have published many articles about individual dealers 
and groups of dealers who changed their method of doing business from credit 
to cash. It looked, for a time, as if the movement would capture the entire 
trade but then came the depression and recently we have been accused of 
abandoning our cash basis crusade. 


Emphatically, we have not changed our position with respect to credit vs. 
cash. We firmly believe that the cash basis is best for both the feeder and the 
feed man. The pages of each issue of The Feed Bag, of course, are like the 
pattern of a shell from a shotgun, each one covering some different topic of 
interest to the feed industry. For those who now again feel a need for such 
activity, however, we'll add a special cash basis rifle to our equipment and 
get back on the cash basis trail. 


Readers of The Feed Bag are invited to send us a summary of their experi- 
ences with cash and credit. Read this and following issues of The Feed Bag for 
special articles on this important subject. 


The way to make a home run in the feed business is on the cash basis. 
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Specialists 


needed to service farmers 
Says weaver of illinois 


LTHOUGH we use several 

methods of securing business,” 

says E. R. Weaver, proprietor 
of Weaver's Feed and Seed Store, 
Princeville, Ill., “there is no question 
but that the services we render to 
our customers form the most influ- 
ential attraction in the sale of feeds. 
Both my son, Vernon, and myself 
are graduates from a leading poul- 
try school. Both of us are able to 
diagnose poultry diseases, pre- 
scribe remedies, give advice on 
care and feeding and cull poultry 
flocks for layers. In addition, we 
have made a considerable study 
of the diseases and care of other 
forms of livestock and so are able 
to take care of almost anything in 
service work in this connection, es- 
pecially those things in which feed 
has any connection. 

“While the term ‘service’ usually 
means the supervision of the care, 
feeding and culling of poultry, with 
us it has a much wider application. 
We consider that our entire opera- 
tions form a service to the people of 
our community. My father started 
in the dressed poultry business here 
in 1882. I was brought up in the 
business and succeeded to it. We 
sold out in 1917. The man to whom 
we sold burned out two years later 
and did not re-enter the business. 
In 1920 we started buying live poul- 
try and at the same time entered 
the feed business. 


“Although we had gained a con- 
siderable knowledge of poultry 
through years of handling, we 
wanted to know all we could in 
order to perform the greatest possi- 
ble service to our customers. There- 
fore we attended the poultry school 
and graduated from it. 

“We began buying eggs in addi- 
tion to poultry so that farmers could 
sell both at one place and at the 
same place where they bought their 
feed. Then in 1929 we started a 
hatchery and began supplying our 
feed and poultry customers with 
baby chicks. We also stocked a line 
of poultry supplies, equipment and 
remedies. By this time we had the 
poultry end of the business pretty 


well under control. We were also 
selling feeds for growers of hogs, 
dairy cows and feeders. In order 
to keep in contact with buyers of 
these feeds as well as to furnish a 
further service, we began buying 
cream. Then to counteract the prac- 
tice of chain grocery stores han- 
dling feeds, several months ago we 
started in the grocery business. We 
went the chain stores one better by 
handling a line of fresh fruits. 
“Thus, starting in the live poultry 
and feed business, we have added 
other lines in order to furnish a 
complete service for our customers, 
making it unnecessary for them to 
go elsewhere to buy their ordinary 
necessities and to sell their surplus 
farm products. They buy their baby 
chicks and use the feeds we recom- 
mend and sell. We supervise the 
feeding of their flocks. When buy- 
ing poultry feeds, they buy their 
other feeds also. If disease appears, 
we take care of the diagnosis and 
prescribe the treatment to cure or 
eradicate it. We furnish them with 
what equipment they need. We cull 
their flocks and buy their rejects 
and the eggs from their layers. We 
buy the cream they have to sell. We 
now afford them a place to buy 
groceries and thus keep them away 
from chain stores which handle 
feeds. We also carry a complete 


line of farm and garden seeds. We 
thus provide a service for them that 
is as complete as is possible.” 

The Weaver business is conduct- 
ed in a building 40x 100 feet. This 
is divided into a display and sell- 
ing room in front and a warehouse 
in the rear kept for storing live 
poultry and surplus merchandise. 
A basement 40 x 60 feet is used for 
the hatchery. 

Two nationally known lines of 
commercial feeds are handled. 
These include every possible kind 
of feed, including even dog feeds, 
cat feeds and rabbit feeds. A full 
line of mill feeds is also carried. 
All the ingredients used by custom- 
ers in mixing their own feeds are 
also stocked. These include oyster 
shells, salt, bone meal, charcoal, 
buttermilk in both dry and semi- 
solid form, tankage, linseed oil 
meal, soy bean meal, alfalfa meal 
and a host of others. 

Poultry and hog feeds run about 
even in sales, each accounting for 
approximately 40 per cent. The 
other 20 per cent is divided up be- 
tween other kinds of feeds. 

The hatchery operates three or 
four months in the spring. A 50,000- 
egg incubator is used and the aver- 
age output is about 150,000 chicks 


(Continued on Page Fifty-two) 
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Tuar EXTRA EGG—it’s the “profit” egg, especially 
at this time of the year when prices are upward bound! 


Your poultrymen are planning for peak production 
—for extra eggs—now. They know their flocks must 
have mashes that keep bodies strong—mashes that 
feed eggs out of hens. 


You contribute extra eggs per feed bag, when your 
feeds contain these all-important vitamins A and D. 
These vitamins help promote growth, build strong 
bones and sturdy bodies, and help produce extra, 
“profit” eggs! 


* 4 trademark of E.R. Squibb & Sons 


EXADOL 


HIGH POTENCY 
VITAMIN A AND D FEEDING 


Eastern Sales Agents fe _ Mid-Western Sales Agents 


THE O. K. COMPANY 
Atkins & Durbrow, Inc. 


165 John Street, New York 
1524 S. Western Ave., Chicago 


THOMPSON-HAYWARD CO. 
29th and Southwest Blvd. 
; Kansas City, Mo. 
Pacific Coast Sales Offices . 


_E. R. SQUIBB & SONS 


Los Angeles San Francisco, Cal. Seattle, Wash. 
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Be sure your poultry mashes contain guaranteed vita- 
min A and D potency. You can be sure of a depend- 
able source of vitamins A and D, if you use EXADOL* 
—Squibb High Potency Vitamin A and D Feeding Oil. 


Exadol is rich, dependable, guaranteed in vitamin 
potency. Exadol is guaranteed to contain 3,000 (or 
more) vitamin A, U.S. P. XI units, and 400 (or more) 
vitamin D, A.O.A.C. chick units, per gram. 


Remember—“extra” eggs for your poultrymen mean 
“extra” profits for you from the sale of highly satis- 
factory feeds. Investigate Exadol. Mail coupon for 
free Squibb Vitamin Feeding Portfolio, and prices. 


SQUIBB — a name you can trust 


E. R. SQUIBB & SONS FB-10 
Veterinary and Animal Feeding Products Division 
745 FIFTH AVENUE, NEW YORK CITY 


Please send your new Portfolio,“Squibb’s Contribution 
to Vitamin Feeding”. I understand this places us under 
no obligation. 


City, State. 
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THIS is the Catherine Mar- 
ket, New York, as it ap- 
peared in 1850. It was 
built in 1785 and demol- 
ished in 1900. 


HE purchase of Manhattan Is- 

land for $24.00 worth of trink- 

ets by Governor Peter Minuit 
from the Indians in the early part 
of the 17th century was a small 
matter compared with the annual 
purchases of milk, poultry and eggs 
by the 12,000,000 people in the 
New York City market area last 
year. The deal for the island, while 
it was found true, has often been 
disputed; but that this area is the 
largest single customer for poultry 
and dairy products in the United 
States is an established fact. 

With the yearly sales from these 
products running into millions, the 
city has set-up a separate depart- 
ment, the department of markets, 
to promote an even flow of goods 
to its markets and from the markets 
to the people, yet protecting them 
from inferior qualities and profiteer- 
ing prices. The department was cre- 
ated in 1917, “mainly to centralize 
municipal authority over public 
markets and market buildings” di- 
vided among nine city departments. 
The present commissioner of mar- 
kets, William Fellowes Morgan, Jr., 
was appointed to direct this work in 
1934. With the exception of about 
10 employees, the department is 
under civil service. Through the 
new set-up, less is spent by the de- 
partment for salaries than when the 
administration was divided among 
the several agencies. 

The work of the department is 
imperative. Sufficient food producis 
must be available to feed New York 
City’s millions of people. To do this 
efficiently it is also imperative that 
the department know the amount 
of food that is brought into the city, 
whether by canal boat, train, steam- 
ship, sometimes planes and a grow- 
ing fleet of motor trucks. Unless 
the department knows within a 
small margin what is received, it 
could not function efficiently — and 


america’s number one 


City 


sure it’s new york 


its work is known wherever econ- 
omics and mass feeding are topics. 

Working cooperatively with the 
United States department of agri- 
culture, which has inspectors at 
every wholesale outlet of any con- 
sequence, the department computes 
the figures it gathers at its munici- 
pal markets and those submitted by 
other sources to learn the daily 
receipts of food products. Even the 


MODERN and clean is the 
Essex Street. market, the 
largest of the municipal 
market projects in New 
York. Here former pushcart 
peddlers rent sanitary 
stands. Scene at bottom 
shows street selling in days 
gone by. 


farmers who bring their wares into 
the city from nearby states on di- 
lapidated trucks or even wagons 
find these loads included in the 
totals. No one is allowed to sell at 
the farmers’ squares in the Bronx 
terminal, Wallabout or Gansevoort 
markets without a permit. When the 
load is brought to any of these 
places, it is checked by an inspec- 
tor. Because the agencies work to- 
gether, the tabulation is as accurate 
as possible and is accepted as 90 or 
95 per cent efficient by those who 
regulate prices on the basis of 
supply. 

When the department tells one 
that last year 355,254,850 lbs. of 
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live and dressed poultry were ship- 
ped into the market area, this is not 
idle chatter. Further figures can be 
given to show that of this amount 
232,918,850 lbs. was dressed and 
122,336,000 lbs. live birds. Why so 
much live poultry is a logical ques- 
tion? This is explained by the fact 
that this city has large Jewish and 
Italian populations. The orthodox 
Jew, by religious decree, must eat 
only poultry killed by a schochet, a 
rabbi trained in the slaughtering of 
poultry. With one stroke the bird's 
gullet is cut and then the body is 
hung up to allow the blood to drain 
from it, according to an ancient tra- 
dition. Italians prefer freshly killed 
birds and there are nearly a million 
inhabitants in the Ghetto who pa- 
tronize the live poultry markets. 
Then, of course, there are certain 
other people who prefer these birds 
to dressed poultry. 


Poultry is supplied by 38 states. 
Live poultry comes, in order of im- 
portance from the nearby states, 
Missouri, Illinois, Indiana, Arkan- 
sas and Tennessee either from tran- 
sient buyers who purchase small 
numbers and corral them for ship- 
ment or farmers shipping coopera- 
tively. These birds arrive in the city 
in specially consiructed palace cars 
and are placed in uniform slatted 
crates for transportation from 
wholesale receiver to jobber and 
retail outlets. 


Dressed poultry is handled differ- 


Even as New York plans construction 
of a live poultry marketing terminal to 
centralize marketing under provisions of 
the federal packers and stockyards act, 
PM, a New York daily newspaper, centers 
attention on the poultry situation by pub- 
lishing an article by Ned Armstrong, staff 
writer, publicly charging that “at least 
4,320,000 pounds of decomposed, diseased 
chickens go into New York homes each 
year.” 


PM says that two of its reporters, work- 
ing together one Saturday night on a 
casual shopping tour, bought 11 chickens, 
a turkey, a piece of liver and a porter- 
house steak at 11 stores. Fourteen of 
these casual purchases, according to PM, 
were decomposed, diseased or both; unfit 
for human consumption. Other charges 
are also made. 


Result—New York is aroused, and a 
member of the health department has in- 
stituted suit for $100,000 against PM. The 
editors say they will publish more articles 
on their New York poultry findings. 
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ently in that it is supplied by pack- 
ing houses that buy, slaughter and 
pack the birds for shipment in spe- 
cially refrigerated cars to wholesale 
and retail houses in the city. The 
U. S. D. A. figures show that Iowa 
supplied 39,143,750 lbs of the 232,- 
918,850 lb. total; Minnesota, 27,236,- 
237 lbs., New York, 26,394,586 lbs., 
Illinois, 16,500,000 lbs.; Kansas, Mis- 
souri, Nebraska over 10,000,000 lbs. 
each, with far off California ship- 
ping 3,709,000 lbs. of packed birds. 
If the city market area had depend- 


THIS INCREASING 


ed upon its own state, there would 
have been a shortage of 206,524,- 
264 lbs. It is readily seen how im- 
portant it is to know how other 
states figure in this picture. U.S.D.A. 
standards govern the packing and 
shipping. 

Eggs produced on farms raising 
poultry supply the city’s require- 
ments, which last year amounted to 
190,895,310 dozens. These were sup- 
plied by farmers in the Middle West, 


(Continued on Page Forty-two) 


GET YOUR 
SHARE OF 


When you recommend the mixing 
of Avi-Tab with feed, you assure 
your customers of better results from 
the feed you sell them. The added 
profits they get will result in more 
feed sales. Low vitality birds don’t 
eat! Avi-Tab not only helps to re- 
duce flock depletion, but stimu- 
lates flocks to higher production 
from increased feed consumption. 


FOR MYCOSIS 


Avi-Tab contains ingredients that are well-known 
for their stimulating and beneficial effect on nu- 
trition and for their digestive PLUS medicines for 
digestive disorders and debilitating diseases. 


For additional information about how we'll help you 
render a better service to your customers and make in- 
creased profits, ask your Dr. Salsbury representative 
about our new Service Booster Plan or write — 


DR. SALSBURY’S LABORATORIES, Charles City, Ia. 


Nation-Wide Poultry Health Service 


_ 
AGE 
\ 
SALISBURY 
FLOCK CONDITIONER AND 
Dt. Salsbury a 
TONIC AND APPETIZER 


EASTERN DISTRIBUTORS FOR 
E. R. Squibb & Sons 
EXADOL 
3,000 or more Vitamin A and 
400 or more Vitamin D units 
; VioBin Corporation 
WHEAT GERM OIL 


A cold processed, extracted 
oil, rich in Vitamin E 


Pabst Brewing Co. 
PABST'S BREWERS DRIED YEAST 
Contains 20,430 Int’! units Bt, 


18,160 gammas Riboflavin and 
158,900 gammas Nicotinic Acid 


California Packing Corp. 
REGULAR BIOTOL 


Not less than 85 Vitamin D 
end 600 Vitamin A units 


SUPER BIOTOL 
Not less than 3,000 Vitamin 
“A and 400 Vitamin D units 


VITAMIN A OIL 
25,000 U.S. P.XIA" units 
per gram 

: e 
American Butter Company 
GREENMELK 


~ Young green cereal grasses and 
buttermilk in semi-solid form 


DRIED GREENS-BUTTERMILK 


Young green cereal grasses and 
buttermilk in dried form 


The beacon of safety .. . 


Over rough and hazardous terrain the flashing beacon guides the pilot safely on 
his course... 


Today—in your business and ours—gquality is the beacon that lights up the path 
ahead, enhances reputation, leads to greater success. 


You, as a feed manufacturer, want to keep your feeds in step with modern 
trends. You know that quality—not only in one but in every ingredient in your 
feeds—is essential to continued progress. 


In meeting your need for vitamin products, Atkins & Durbrow assures you 
quality. Here, are represented only well-known, reputable manufacturers of vita- 
min products. E. R. Squibb & Sons, Pabst Brewing Company, California Packing 
Corporation, VioBin Corporation, American Butter Company. 


Make Atkins & Durbrow—the House of Vitamins—your “headquarters” for 
vitamin products. Our sales representatives operate from 10 centrally located 
cities. We have warehouse stocks in 8 cities. We are prepared to render you effi- 
cient, thorough service—to safeguard your reputation for quality. 


See the Atkins & Durbrow representative when he calls. Hear his story. You 


will find him the type of man you like to do business with—a true representative 
of a quality house. 


HEADQUARTERS FOR 
QUALITY VITAMIN PRODUCTS 


ATRINS & DURBROW, nc. 


(Proprietors of The OK Company) 


165 JOHN STREET, NEW YORK, N.Y. 


_ CHICAGO BOSTON DETROIT 
1524 South Western Avenue 177 Milk Street 3023 Vicksburg Avenue 
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WELL-BALANCED program of busi- 
ness and good fellowship attracted 
more than 150 members of the Ohio Grain, 
Mill and Feed Dealers association to the 
organization's annual fall session held Sep- 
tember 20 at the Barr hotel, Lima, Ohio. 
Secretary W. W. Cummings arranged a 
program which gave ample time to deal 
with the serious problems of the industry 
and still left moments to renew old 
acquaintances. 

The morning hours were left open to 
permit members to visit and discuss in- 
formally matters pertaining to the industry. 
At noon the large turnout sat down to a 
tasty luncheon which was followed by the 
convention program. 

Mayor Frank B. McClain of Lima per- 
sonally welcomed the delegates to the 
meeting and assured them that the grain 
and feed men of Ohio would always be 
welcome in his city. 

L. G. Bradstock, Wellington, president of 
the association, called on Ray B. Bowden, 
vice president of the Grain and Feed Deal- 
ers National association to present the na- 
tional viewpoint as seen from Washington. 

Mr. Bowden pointed out how the situa- 
tion of the American farmer has changed 
in the last two decades. Previously he 
maintained, the average farmer used to 
be able to retire after a certain number 
of years of hard work on the farm. 

At that time the farmer lived more simply 
than today and did not have to contend 
with high taxes and other factors which 
make such a life impossible today. 

As a result, Mr. Bowden pointed out 
the farmer is up against an economic 
struggle which threatens to place him back 
in virtual peasantry. This condition is re- 
flected in the present national legislative 


discusses many topics 
at big fall meeting 


trend and if the farmer loses his fight to 
escape this economic condition it may lead 
to a sheltered peasantry. Even today 
something along these lines exists where 
the government tells farmers what to pro- 
duce and through the AAA act practically 
sets his price for the commodities. 

Mr. Bowden warned all present that if 
they were not sure where they stood in 
regards to the wages-hours act they 
should make certain. He declared that the 
act has sharp teeth for enforcement and 
members of the trade had better be sure 
whether they are under the act or not. 

Extending a cordial welcome to the 
Ohio dealers to attend the Grain and Feed 
Dealers National convention in Louisville 
October 14 and 15, Mr. Bowden promised 


that matters of extreme national import- 
ance will be decided there. 

Stanley Leybourne, chief of the plant 
industry division for the state of Ohio, was 
introduced and complimented the Ohio 
association on its recent exhibit at the Ohio 
state fair. He announced that the directors 
of the association had voted to participate 
again next year and thanked them for 
their support. 

A. D. Caddell of the department of safety 
and hygiene of Ohio urged members to be 
careful of conditions around their plants 
and to promote safety among their 
employes. 

Mr. Caddell pointed out the importance of 


(Continued on Page Fifty-four) 


OFF THE RECORD proceedings at the convention reveal Ray B. 
Bowden, Grain & Feed Dealers National association, top, left to 
right, in a question bee with several feed men; J. Y. Stimmel, Payne, 
and H. H. Richardson, Spencer Kellogg & Sons, Buffalo, snapped as 
they visit; scene at registration desk; E. G. Odenweller, Ottoville, 
vigorously discusses trade problems with William White and Al 
Schultz of the Toledo Board of Trade. Center row, left to right, 
W. E. Sloane, Chase Bag Co., and William Weaver, Silmo Chemical 
Corp.; H. R. Wooley, Pickerington, and H. E. Frederick, Marysville, 
are interested in a speech; W.W. Cummings, secretary, Ohio Grain, 
Mill & Feed Dealers association, registers while O. O. Barr, Barr 
hotel, welcomes him; Gilbert Martin, Mulkey Salt Co., Roy Roth, 
Hauston, and E. D. Carr, Lima. Bottom row: Carl Berger, Sidney 
Grain Machinery Co., with Bert Hoaglin, Scott; board of directors, 
first row, seated, left to right, W. W. Cummings, L. G. Bradstock, 
H. R. Wooley, H. E. Frederick, Elton Kile; top row, G. E. O'Brien, 
Carl Johnstone, representing director Fred Watkins, H. W. Apple- 
gate, L. A. Gilliland and L. R. Watts; Frank B. McClain, mayor of 
Lima, extends a welcome; E. P. Short, Old Fort Mills, chats with 
President L. G. Bradstock. 
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VARIETY OF “TRACE” MINERALS 
NECESSARY FOR LIFE PROCESSES 


Many Living Chemical Processes within the Body Cells 
Depend on the Presence of “Trace’’ Elements 


“Trace” minerals are necessary for living chemical processes which 
are constantly occurring within the individual body cells — the fun- 
damental chemical reactions of breaking down existing combinations 
and building up new combinations. These are the basic processes of 
life itself. The “trace” elements are believed by biologists to be indis- 
pensable constituents of some intracellular enzyme systems.* 


“TRACE” MINERALS IN 
CHEMISTRY OF BODY 


Smaller in quantity but fully as impor- 
tant biologically as the well-known min- 
erals Calcium and Phosphorus, are the 
rarer elements required for the chemical 
reactions constantly in progress within the 
body cells. 

The living body is one of Nature’s own 
intricate chemical laboratories — every 
body cell a living test tube. Many and 
varied are the chemicals required to keep 
this vast laboratory system operating at 
full efficiency, breaking down chemical 
compounds into their parts, and from the 
parts building up the elaborate organic 
substances which are themselves the sub- 
stances of growth and development. 

Vast quantities of the common elements 
such as Carbon, Hydrogen, Oxygen and 
Nitrogen are built into the tissues which 
go to make up body weight. Calcium and 
Phosphorus are combined in bulk to form 
the bony frame work. 

But many other elements are required 
for the complex chemical reactions in the 
test tubes of life —the body cells. Some 
of these vital elements — such as Iodine 
and Manganese — occur but a few parts 
per million — hence the name “trace” min- 
erals. 


WHAT ELEMENTS ARE 
ASSOCIATED WITH LIFE? 


The roles of Iron, Copper and Cobalt in 
blood chemistry are widely known, as is 
the importance of Iodine as a constituent 
of the thyroid secretions. The functions of 
Manganese and its relationship to vitamin 
metabolism are beginning to be understood. 

But there are many additional elements 
which analysis has shown are present in 
the cell test tubes of the body laboratory. 
Among the elements, including “trace” 
minerals, commonly associated with the 
processes of life, are Hydrogen, Carbon, 
Nitrogen, Oxygen, Phosphorus, Calcium, 
Magnesium, Sodium, Potassium, Iron, Sul- 
phur, Chlorine, Zinc, Titanium, Vanadium, 
Bromine, Copper, Boron, Silicon, Mangan- 
ese, Flourine, Iodine, Lithium, Rubidium, 
Cesium, Beryllium, Strontium, Cadmium, 
Germanium, Tin, Lead, Arsenic and Chro- 
mium. 

Biological research is constantly disclos- 
ing new information on the functions of 
individual minerals in body chemistry, 


*Scientific references on request. 


WHY “TRACE” MINERALS 
ARE NEEDED IN FEEDS 


The feed that the farm animal or bird 
consumes is its only source of supply of 
the many chemicals required by the body’s 
natural laboratory system. Because of 
wide-spread mineral deficiencies of the soil, 
plant and animal products used in feed 
manufacture frequently are low in mineral 
contents. It therefore is often difficult and 
expensive to add minerals from organic 
sources to feeds. It is fortunate from the 
feed manufacturer’s point of view that 
(except for Sulphur which must be sup- 
plied in proteins that contain Sulphur-rich 
amino acids) “all the mineral elements 
can be utilized whether furnished as inor- 
ganic salts or as organic complexes,” and 
that “it is obvious that if minerals in food- 
stuffs as usually consumed are not ade- 
quate, the amounts required can be fur- 
nished as inorganic additions to the diet.’’* 


LIME CREST CALCITE RICH 
IN RARE “TRACE” MINERALS 


The Limestone of the Franklin deposits 
from which Lime Crest Calcite Flour 
comes is different from all other Lime- 
stones. The U. S. Geological Survey states 
that among the many mineral species found 
in the Franklin deposits 30 are not known 
elsewhere in the world. 

More than 140 mineral combinations 
have been found in the Franklin area, rep- 
resenting compounds of 42 individual ele- 
ments. These rare elements occur in the 
natural formation as minute “traces” along 
with the valuable Calcium of Lime Crest’s 
Calcite. 


ADD MINERALS TO YOUR FEEDS 
THE EASY, LIME CREST WAY 


The feed manufacturer who adds Lime 
Crest Calcite Flour to his feeds for its 
Calcium value is at the same time enrich- 
ing his ration with fractional amounts of 
valuable “trace” elements. 

Learn more about The Lime Crest Way 
of adding needed minerals to feeds. For 
full information on Calcite Flour, Man- 
ganesed Calcite Flour, Iodized Calcite 
Flour, or Maniodized (Manganese and 
Iodine) Calcite Flour address: 


LIMESTONE PRODUCTS CORPORATION 
OF AMERICA, Box G, NEWTON, WN. J. 


Cornell Nutrition 
School October 17 


Discussing recent developments in nu- 
trition and their application to feeding 
practice, the Cornell Nutrition school will 
meet at Cornell university, Ithaca, N. Y., 
October 17-19. Through the discussions it 
is hoped to increase the service of feed 
manufacturers and the college of agri- 
culture. 

The program will consist of lectures, in- 
formal discussions and demonstrations. 
Registration fee for the three day school 
is $3.00. C. M. McCay, of the nutrition 
school staff, is in charge of arrangements 
and will preside over meetings. 

Among the subjects covered in the lec- 
tures will be new vitamins required by 
poultry, acetonemia in dairy cattle, and 
artificial insemination and the nutrition re- 
quirements of breeding males. 

C. E. F. Guterman, G. F. Heuser, H. W. 
Titus, R. M. Forbes, and G. W. Salsbury 
will be some of the speakers. All except 
Guterman are members of the school staff. 


FEED SALES RISE 

More commercial feeds were purchased 
by Wisconsin farmers in 1939 than in 1938, 
according to a release by the state depart- 
ment of agriculture. Results were tabulated 
from 1940 registrations. 

The total net retail sales of commercial 
feeds, excluding grains and hay, amounted 
to 556,446 tons last year as compared with 
534,120 tons in 1938. 

Greatest increase in feed sales in medi- 
um and high protein feeds which compris- 
ed 22.33 per cent of the total commercial 
feed sales in 1939 as compared with 16.82 
the year before. Included in this class are 
soybean oil meal, linseed oil meal, and 
the classification of malt sprouts and dried 
brewers’ and distillers’ grains. 

MINNESOTA COURSE 

A special one day course on animal nu- 
trition will be held at the University Farm, 
St. Paul, Minn., September 23, according 
to J. B. Fitch. chief of the division of dairy 
husbandry who will preside. Many feed 
dealers and manufacturers are expected to 
attend and discuss their problems. 

Four faculty members will hold a discus- 
sion on feeding problems, J. B. Fitch talking 
on feeding dairy cattle; W. H. Peters, beef 
cattle and sheep; H. J. Sloan, poultry, and 
E. F. Ferrin, swine. L. S. Palmer, professor 
of agricultural bio-chemistry will talk on 
recent developments in animal nutrition. 

ROBERTS DIES 

George Newman Roberts, 65, chairman 
of the board of Bemis Bros. Bag Co., New 
York, died September 12 at his home in 
Boston after a brief illness. Mr. Roberts 
had been with the Bemis firm since 1899, 
starting at St. Louis, later becoming man- 
ager of the Omaha plant. In 1934 he be- 
came president of the company and in 
1940 was elected chairman of the board 
of directors. 

——— 
@ E. J. WILLIAMS, Ames, Iowa, was re- 
cently appointed Iowa representative for 
the Arcady Farms Milling Co. 
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King 


kolb of ohio sells feed 
and raises 8500 turkeys 


. L. KOLB who owns and oper- 

ates a modern double unit 

feed mill in Wauseon, Ohio, 
likes to talk turkey. And he can 
talk turkey too, because he knows 
just about all there is to know in 
raising them for profit. 

That is the main reason why he 
is grinding and selling fifteen tons 
of turkey feed every day for 70,000 
turkeys being raised in his trading 
area besides 5 tons every other day 
for his own flock of 8,500 healthy 
gobblers and hens. 

“The best way to build up a 
profitable all-round feed business 
is to prove to others how profits can 
be earned raising stock or poultry,” 
Mr. Kolb states. “You know,” he 
continued, “farmers like any other 
group of business men readily ac- 
cept a given program when it is 
proven by actual demonstration 
that there is money in it. Farmers 
can't help but believe what they 


method,” Mr. Kolb explained. “It af- 
fords an increasing volume of sales 
from the beginning of the growing 
season any time after March until 
the holidays Thanksgiving, Christ- 
mas and New Year when the birds 
are ready for market. Right now in 
September, it is giving us an outlet 
for 15 tons of feed daily—a mighty 
nice volume. But best of all, there 
is a dandy profit raising these birds 
ourselves, and—it's a lot of fun too.” 

As we drove into the big 40 acre 


A. L. KOLB, center, mar- 
kets his turkeys two times a 
year. The flock at the left 
is sold early in September 
while the other flock gets 
the ax at Thanksgiving time. 
Kolb raised 8,000 turkeys 
last year and sold them at 
a good profit. 


“We are marketing this flock 
now,’ Mr. Kolb explained. In fact, 
5500 were sold September 16. The 
balance of this early flock hatched 
in March, will be sold for the pre- 
holiday markets during October. 
The others, 4,500 hatched in April- 
May, will be ready for the Thanks- 
giving-Christmas markets. Both 
flocks based on present market 
prices will yield an average of $3.50 
per bird and gross between $29,750 
and $30,000.” 

“Isn't it a fact that the old tradi- 
tion—Turkeys are hard to raise in 
this climate is a complete fallacy?” 
I asked. “Surely, you have proved 
by these wonderfully healthy birds 
that the Mid-west is suited to pro- 
ducing profitable flocks under prop- 
er management. What are the diffi- 


see, and a forthright practical dem- 
onstration is far more convincing 
than all the straight sales talk you 
can unravel, even though it may be 
the most logical reasoning you can 
present. Seeing is believing.” 

Last year Mr. Kolb raised and 
sold more than 8,000 birds. He real- 
ized a fine profit from his program, 
and as a result of his success, many 
other progressive farmers engaged 
in the plan during 1940, having a 
combined total of 70,000 birds, and 
these farmers are buying all the 
necessary feed and other supplies 
needed for feeding and raising their 
turkeys profitably. 

“This is plus business that we did 
not have before introducing this 


THE FEED BAG — October, 1940 


field where 8,500 turkeys are happi- 
ly parked, the first enclosure re- 
vealed some 2,000 full grown gob- 
blers weighing up to 22 lbs. apiece. 
A similar number were in another 
nearby plot all setting up a turkey 
symphony that would delight the 
most esthetic ear. But this din al- 
most paled into insignificance com- 
pared to the high gobble notes in 
unison when Mr. Kolb pressed the 
horn button of his car. Here we saw 
more than 4,000 ready-for-the-mar- 
ket turkeys—about 2,000 full breast- 
ed, red throated gobblers and 2,000 
hens, the flock being about equally 
divided between hens and gob- 
blers. The hens weigh from 10 to 14 
Ibs. each. 


culties, if any? What assurance has 
the farmer grower that he too, can 
make money in this side line?” 
“A large poultry supply house 
and myself as a partner in the 
turkey- raising business leased a 
farm some 3 miles from town. We 
have two brooder houses about 15 
x 30 and 40x50 respectively. The 
capacity is approximately 1,500 
poults in the smaller unit, about 
3,500 in the other. We buy the 
poults from a nearby hatchery. The 
cost averaged 35¢ each. We begin 
brooding the first lot early in March 
so that about half our total output 
will be ready for the early markets 


(Continued on Page Thirty-nine) 
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gives you natural, dependable 
Vitamin D in “dry” product form 


Flaydry D brings you Borden’s “DRY” VITAMIN D* 
in the potencies that you are now using in your 
formulas — combined with regular Flaydry. This 
gives you the extra nutritional value of milk’s B-G 
group of vitamins along with natural Vitamin D, 
exclusively from fish livers. Flaydry D is guaran- 
teed in AOAC chick units of Vitamin D per gram. 
Borden’s certificate of guarantee assures you of 
the D potency purchased. 

Flaydry D is an economical source of Vitamin D. 
Furthermore, it is easy to use, easy to store, easy 
to mix. Write for information on how you can save 
money by using Flaydry D in your poultry feeds. 

*A natural Vitamin D, from fish livers, 


AOQAC-tested, carried with the B-G com- 
plex vitamins of milk in dry product form. 


GROWTH + HATCHABILITY + EGG PRODUCTION 
i HE BORDEN COMPANY 


Special Products Division 
350 MADISON AVENUE, NEW YORK, N. 


Cargill Will Build 
Buffalo Addition 


Preliminary plans for construction of a 
6,000,000 bushel grain storage addition to 
the Cargill elevator, Buffalo, N. Y. were 
announced recently at the Minneapolis 
headquarters of Cargill, Inc. 

The addition will consist of a series of 
concrete tanks about 80 feet in height with 
docks and unloading facilities. It is be- 
lieved the project will be quite similar to 
the plant in Albany, N. Y., a 13,500,000 bu. 
terminal elevator said to be the largest 
grain storage plant in the world. 

Cargill at present has three elevators in 
Buffalo, one of 1,600,000 bus. capacity, an- 
other of 2,500,000 bus., and a third of 3,- 
700,000 bus. The expansion will boost Buf- 
falo grain storage capacity to about 57,- 
000,000 bus. putting the city ahead of Chi- 
cago in total capacity. Only two cities, 
Minneapolis and Kansas City, will have 
larger storage facilities. 


EGG CARTONS OFFERED 

In conjunction with the national promo- 
tion to “Eat More Eggs”, feed mills this 
year are offering a fifteen dozen egg dis- 
play case and one-dozen egg carton with 
each bag of feed purchased. Case and 
carton are colorfully printed in red, blue 
and yellow to make an attractive display 
on the counter. 

Both case and carton emphasize eggs 
as the natural health building food, and in 
addition to helping the farmer sell eggs, 
the case makes a convenient carrier for 
eggs. It holds fifteen one-dozen cartons or 
standard fillers and flats. 

Poultrymen are enthusiastic about the 
promotion because it is helping them to 
sell eggs. The cases and cartons are ob- 
tained from feed dealers for a few cents 
at the time the egg feeds are purchased. 
The fifteen dozen egg case is manufactur- 
ed by Anderson Box Co., Indianapolis, 
Ind. and the dozen egg cartons by Self- 
Locking Carton Co., Chicago, III. 


PENNSYLVANIA DEALERS 

The Southeastern Pennsylvania Feed 
Merchants’ association recently held a 
meeting and picnic at Malvern, Penn. John 
V. Nolan, president, gave a welcoming ad- 
dress, and speeches followed by J. S. 
Oberle, West Chester, and Miss Mabel 
Krall, representing the AAA. 

Albert J. Thompson, president of the 
Eastern Federation, gave a report of its 
last meeting. The day was featured by 
sports for the men, and a dinner served 
in the clubhouse in the evening. 


@ HAGEN Hilltop Feed Store, Princeton, 

Minnesota, has installed new equipment in- 

cluding a hammer mill with crusher and 

feeder, magnetic separator, mercury en- 

gine, and a corn cutter and grader unit. 


@ ROYALTON Farmers Elevator Co., Roy- 
alton, Minn., has installed a new hammer 
mill with crusher and feeder, magnetic 
separator and mercury engine, a corn cut- 
ter and grader, a vertical feed mixer and 
drag feeder. 
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wholehearted cooperation is 


Business 


ECAUSE it is necessary for all 

members of a business family 

to understand one another's 
problems to the best advantage, it 
occurs to me that there are many 
phases of business, and the institu- 
tions which permit it to operate, 
which we should all understand 
better. The success of a company 
is a great deal like the success of 
a football team. This success is not 
dependent upon individual stars, 
but upon team play where every 
man on the team understands ex- 
actly what the goal is. 

It seems to me, therefore, that we 
should all understand the whys and 
wherefores of many of the plans 
and objectives of business and our 
individual relation to them, if we 
are going to have a smooth working 
team. This is important not only so 
far as this company is concerned, 
but for the whole business structure 
throughout the country. 

No company can ever be success- 
ful as a lone wolf. We must buy our 
supplies and raw materials from 
many sources, or companies, and 
sell them to many. The healthy op- 
eration of our company is therefore 
directly connected with the opera- 
tion of other companies. The sum 
total of all companies, ours and all 
others, constitutes the American 
business fabric. That is why I be- 
lieve, if every man in industry, re- 
gardless of his position, better un- 
derstood the objectives, or goal of 
business, and his participation in 
this enormous undertaking, that 
sounder business would result be- 
cause of better understanding be- 
tween men. 

Some of the subjects I shall cover 


in my talks are: Who are business: 


men? Establishing and building a 
company; Growing pains of busi- 
ness; Where does the money come 
from to run a business? Who owns 
business? Are business men smart? 
Big business or little business? Who 
sets the price on goods? What 
makes up the cost of goods? How 
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that brings success 


about business and security? Who 
determines wages? What causes 
depressions and booms? Where do 
taxes come from? Are we interested 
in the cost of government? What 
happens to the money business 
takes in? What is management? 
How does competition work? Has 
America reached its limit, or can 
we progress further? 

A business man is one who in- 
vests his money in an enterprise 
which gives employment to other 
people or to himself. The trucker 
who saves enough money from his 
salary to buy a truck and go on 
his own becomes a business man. 
He is then the same fellow he was 
when employed by someone else. 
He looks the same, he buys in the 
same stores, has the same friends. 
If he was a dependable and sym- 
pathetic friend, he will continue to 
be that. If he was the kind of fellow 
who took advantage of his friends, 
he probably will continue to take 
advantage of people. 

There are a great many men and 
women in America who go into 
business in another way. They 
don't start stores or factories. They 
don't give up their jobs to go into 
business. They keep their jobs, but 
they invest their money in stocks 
and bonds and, thus, while working 
for one company, they help finance 
other companies. The money so in- 
vested helps to make jobs for other 
men and women and thus creates 
employment. 

People are all pretty much alike, 


This article is a condensation of a 
series of splendid bulletins on employe- 
employer relations written by C. P. Gul- 
ick, above, chairman of the board, Na- 
tional Oil Products Co., Harrison, N. J. 
The bulletins have attracted attention 
among executives of many industries and 
The Feed Bag is happy to be able to 
present part of the material to the feed 
trade. Interested readers may obtain a 
complete set of the bulletins by writing 
direct to Mr. Gulick. 


P. GULICK 


whether they are employers or em- 
ployes, doctors or electrical engi- 
neers, whether they come from 
Maine or Indiana. Their experienc- 
es and training and tastes vary. 
Some are tall, others are short; but 
the average of integrity is about 
the same everywhere among the 
trades and professions. 

If the truckman is a good me- 
chanic who can keep his truck roll- 
ing with little expense; if he proves 
to be a good salesman who can get 
and hold customers; if he can col- 
Iéct his bills and take care of his 
money; if he can avoid damage to 
his loads; he may establish a good 
business that will earn more money 
than he earned on his old job. He 
will be entitled to more money be- 
cause he will have assumed risks 
and responsibilities that he never 
assumed before. 

If his business grows he will have 
to hire helpers. If he lacks the abil- 
ity to work with men and to plan 
for them and teach them, he will 
never be able to build an important 
business. Many businesses fail 
when the owner takes on assistants. 
That's a danger point in the devel- 
opment of business. 

When a man hires other people 
in an effort to expand his business, 
he puts his own character to a test 
because the processes of expansion 
will expose his weaknesses and pe- 
nalize him for them. A man can be 
unfair with his employer and yet 
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National 


october 14-19 to tell story 
of quality feed to nation 


LITZKRIEG has deprived poul- 

try and livestock in foreign 

lands of proper feed, but in 
America there is all the quality feed 
needed for the nation’s huge farm 
animal population. 

The fourth annual celebration of 
National Feed Week, October 14- 
19, will emphasize to agriculture the 
important part the feed industry has 
played in the past in producing bet- 
ter and more profitable animals, 
and will also indicate what the feed 
industry can and will do in the fu- 
ture to bring still more meaning to 
that fine slogan “Better Feeding 
brings Bigger Profits.” 

For many weeks feed manufac- 
turers, jobbers, dealers and sales- 
men have been promoting National 
Feed Week, which this year is spon- 
sored by the American Feed Manu- 
facturers association. Advertising, 
stickers, posters and the like have 
publicized the event in practically 
every city, town and hamlet in the 
land. During National Feed Week, 
these preparations will be climaxed 
by many special sales on feeds, 
plus demonstrations, clinics, farm 
fairs and lectures. 

Feed literature, special lecturers, 
dealers, jobbers and manufacturers 
will tell farmers the splendid story 
of good feeding — that of quick 
healthy gains by poultry and farm 
animals, enabling farmers to make 
more profit per animal through 
carefully supervised feeding pro- 
grams. 

Newspapers, trade, agriculture 
and geenral magazines throughout 
the land have printed the story of 
National Feed Week. Radio, too, 
will do its share. Scheduled to 
speak over WLS, Chicago, on the 
regular Dinner Bell program, Octo- 
ber 14 is Ralph Field, president of 
the American Feed Manufacturers 
association. Mr. Field will empha- 
size the cooperation between feed 
manufacturer, dealer and farmer to 
make a large and prosperous agri- 
culture, and how every feed dealer 
worthy of the name is really a 
“Doctor Of Feeds and Feeding” 
who is willing to help farmers with 
their farm feeding programs. 


In addition, spot radio announce- 
ments, prepared by National Feed 
Week Headquarters, 741 N. Mil- 
waukee St., Milwaukee, will be 
used on many radio stations in 
which rural customers are urged to 
patronize their local feed dealers. 

Constantly hammering home the 
idea that scientifically prepared 
feeds will return more profit to 
farmers through quicker and better 


BETYER FEEDING 
BIGGER PROFETS 


A BIG BAG of quality 
feed, with a prosperous 
farm in the foreground — 
that's the splendid 1940 
Nationa! Feed Week poster 
which is exhibited in thou- 
sands of feed stores and 
mills throughout the nation 
to center attention on the 
idea that “Better Feeding 
Brings Bigger Profits." 


gains, many feed dealers will stage 
contests wherein farmers who bring 
in the best poultry and livestock 
feeding records will be awarded 
prizes. 

In many states feed dealers have 
arranged special programs at 
which farmers will listen to expert 
agricultural and feed research 
speakers and bring up their feeding 
problems for discussion. Promotions 
of this kind in every state will help 
make every farmer realize the 


benefits that can be obtained from 
following a proper feeding progarm. 


Thousands of posters printed by 
National Feed Week Headquarters, 
have been distributed to the trade 
and for weeks have been emblazon- 
ing their message in the windows 
of progressive feed establishments 
from coast to coast. National head- 
quarters still has an ample supply 
of stickers available for late comers, 
and the trade is urged to utilize 
these in a final drive during Nation- 
al Feed Week. The price is $2.00 
per 1000. 

As in years past, quite a number 
of feed dealers in certain counties 
are cooperating in publishing full 
or half-page advertisements featur- 
ing the message of National Feed 
Week, with all dealers’ names men- 
tioned in the ads. Hundreds of deal- 
ers with an eye for increased busi- 
ness have cleaned up their stores, 
aranged additional attractive dis- 
plays and are prepared to make 
their cash registers ring merrily dur- 
ing the entire week. 


The cumulative effect of nation- 
wide advertising and publicity for 
National Feed Week is already 
working for every dealer in the na- 
tion. He can cash in locally on this 
tremendous campaign by doing his 
utmost to cooperate locally in the 
event. Letters from dealers in many 
states show that numerous feed 
merchants intend to press this ad- 
vantage to the utmost. 


Last but not least. National Feed 
Week Headquarters is very anxious 
that all dealers who take part in 
National Feed Week do their bit for 
the industry by sending in a report 
of what they did to make this big 
celebration a success. Don't be 
bashful. Send in photographs of 
displays, newspaper advertise- 
ments, direct mail, feeding records 
that won prizes and the like. These 
are vitally important. They will 
help to furnish the ammunition for 
next year’s National Feed Week. 
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This photograph of Larro Research Farm—the proving ground 
for Larro and Gold Medal ‘Farm-tested” Feeds was made on August 
1, 1940. It shows you a part of this big 160-acre institution 
as it ii RIGHT NOW —busy, progressive, growing—and a tre- 
mendous help to Larro and Gold Medal feeders and dealers. Let 
us tell you more about Larro and Gold Medal Feeds. A valuable 
franchise may be available NOW. Write today to the nearest office 
of these divisions of General Mills, Inc. 


LARROWE MILLING COMPANY | WASHBURN CROSBY COMPANY 
DETROIT, MICHIGAN MINNEAPOLIS and KANSAS CITY 
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fam silver dollars distributed as 
awards and favors . . . streamlined 
merchandising ideas . . . reviews of the 
industry and vitamin discussions were 
highlights of interest at the silver anniver- 
sary convention of the Mutual Millers & 
Feed Dealers association held September 
5 at Jamestown, N. Y. 

Grover M. Town, Town's Mill, Forestville, 
N. Y., was returned to the office of presi- 
dent for another year. Other officers cho- 
sen were: Frank Schrimper, Schrimper 
Bros., Belle Valley, Pa., vice president; 
Lewis Abbott, Richardson Milling Co., Ham- 
burg, N. Y., secretary-treasurer. Directors, 
Roy Gravnik, Merich Milling Co., Clymer, 
N. Y., and Norman Godfrey, Godfrey's Mill, 
East Aurora, N. Y. 


LIVESTOCK FEEDERS 
LIKE TO FOLLOW 


Group 


convenes 


Dealers spent the morning hours on the 
fairways playing golf. After the noon 
luncheon, Austin W. Carpenter, first secre- 
tary of the association reviewed the history 
of the association. He stressed the increase 
in merchandising awareness in the industry 
and the development of many feed dealers 
into manufacturers due to the addition of 
mixing equipment. He also dealt with the 


COTTONSEED 
MEAL 


PROTEIN of PROVED QUALITYE 


Educational Service 


NATIONAL COTTONSEED PRODUCTS ASSN, 


1411 SANTA FE BLDG 


DALLAS TEXAS 


steady growth in many areas of coopera- 
tive farm groups. 

Mr. Carpenter pointed out that these 
cooperatives have cut into private business 
not only in feed but in other lines as well. 
Independent business men have been 
asleep at the switch, he stated, in permit- 
ting such cooperatives to become subsidiz- 
ed by the state. Competition in the feed 
business is due to become keener, he said, 
with the remedy so far as independent 
dealers are concerned being better mer- 
chandising and more personalized service 
to customers. 

“Meeting the Vitamin Requirements of 
the Poultry Industry,” was the topic of a 
talk by Professor G. F. Heuser, head of 
the nutrition department, Cornell univer- 
sity. He stressed vitamin deficiency dis- 
eases in poultry and told of methods 
whereby such shortages in vitamins could 
be overcome. In his opinion a conscious- 
ness of the importance of vitamins in all 
feeding programs is being realized to a 
greater extent by all farmers, and thus 
the pioneering work of feed dealers and 
others in this respect is bearing fruit. 

Mayor Leon F. Roberts, Jamestown, de- 
livered the address of welcome at the ban- 
quet in the evening. Problems of national 
defense were also outlined in a stirring 
talk by Major Benjamin Rogers, infantry 
reserve officer. 

The principal speaker. of the evening, Dr. 
Allan A. Stockdale, National Association of 
Manufacturers, gave a very inspirational 
address on private enterprise. He told of 
the relation between such enterprise and 
the development of America and stated 
that enterprise was the leavening force 
which would make for recovery if given 
considerable freedom of action. 

A resolution was adopted at the meet- 
ing stating that the association was oppos- 
ed to the program advocating that aid to 
towns and counties for highways be dis- 
continued. 

Convention committees were made up of 
the following: Ames Burns Co.. D. H. 
Grandin Milling Co., Pearl City Mills, Wil- 
bur Feed Co.,—hosts; entertainment, Clar- 
ence Andrews, chairman, James Ditzler, J. 
Leon Anderson, Matthew Howard, Roy 
Mulkie; auditing, Clarence Rapp, chair- 
man, Glenn Thorpe, A. R. Lawrence; nom- 
inating, Lafe Glover, Roy Gravnik, Law- 
rence Mann, George Kessler; golf, Lionel 
True, chairman, L. E. Fagerstrom, Haines 
Merritt, J. E. Brown, Ernest Kessler, Howard 
Shamel; resolutions; G. Mattison, chairman, 
Maurice Montgomery, Roy Rignel, Herbert 
Rapp, Clare Tanner, Fred Bannister, E. 
Dunbar, C. L. Zortman, Charles Glover, 
Frank Schrimper, C. M. Woods, Milton 
Donaldson, Harry Austin, George Peck. 

@ ART JOHNSON has purchased the C. B. 
Johnson elevator at Melbourne, Ia. 


LUCKY 13 

Extra precautions were taken at the Nu- 
trena Mills on Friday, Sept. 13. The plant 
superintendent went about all day with 
fingers crossed, a rabbit's foot in his pock- 
et, and weather eye cocked for black cats 
and ladder, hoping that they could survive 
Friday the 13th, the 1313th day without an 
accident in the plant. They did. 
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FITZGERALD HALL 


HAROLD STEIN 


J. F. LEAHY 


Grain and Dealers 


O the beautiful land of the 

bluegrass will come feed and 

grain men from all parts of the 
nation October 14-15 to attend the 
44th annual convention of the Grain 
& Feed Dealers National associa- 
tions at the Brown hotel, Louisville, 
Kentucky. 

National and international prob- 
lems and their far-reaching effects 
will vie for prominence this year 
with government supervision, mer- 
chandising, transportation and oth- 
er problems. Rees Dickson, program 
director and Ray B. Bowden, execu- 
tive vice president, state this year's 
program will be crammed with in- 
terest and fun. 

Registration begins on Sunday, 
October 13, on this day, too, there 
will be a few preliminary confer- 
ences of interest to special groups 
as well as a grain grading school 
under the direction of licensed 
grain inspectors. 

Joseph Scholtz, Louisville mayor, 
will welcome the grain and feed 
dealers in the Monday morning ses- 
sion. Response will be by H. L. 
Kearns, Amarillo, Texas. E. H. Sex- 
auer, president, will then deliver 
his annual address. 

Group meetings are scheduled to 
occupy considerable attention. E. H. 
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will head for louisville 
convention october 14 


La Budde will preside over the 
transportation group, discussing 
barge line and truck competition. 

S. L. Rice, vice president will pre- 
side on the wages-hours meeting, 
with Harold Stein federal wages- 
hours division and Herman Fakler, 
Washington, D. C. and Ray B. Bow- 
den, St. Louis, leading the discus- 
sions. 

The uniform grades meeting will 
find Clyde Williams, chairman, pre- 
siding. E. J. Murphy, chief, grain 
standards division, Washington, will 
take part in discussions which will 
also include grading of soybeans. 

At the Monday noon luncheon, J. 
M. Mehl, chief of the commodity 
exchange administration, will be 
the speaker. 

The Kentucky Horse Show is 
scheduled for Monday afternoon, 
and those who love to see horse 
racing will be on hand. In the 
evening the ladies will attend a 
theatre party while the men are 
slated to go into evening session 
on the uniform grain storage con- 
tract. S. W. Wilder and H. L. 


Kearns, contract committee, will 
give their support on conferences 
they attended between the country 
trade and government agency rep- 
resentatives. 

Secretaries of trade associations 
breakfast at 8:30 a.m. Tuesday and 
have a brief conference. At the 
opening regular session on Tuesday 
at 10:00 a.m. E. C. Dreyer will pre- 
side at a Feed Men's Review. 

David K. Steenbergh, publisher of 
The Feed Bag, Milwaukee will talk 
on National Feed Week, reviewing 
progress made in this fine annual 
event. Herman Fakler of the Wash- 
ington office of the Millers National 
Federation will enlighten dealers 
on national legislation as he sees it. 
M. R. Glaser, Chicago, is also slated 
to give a talk on the Grain Institute. 

The windup address will be by 
J. E. Leahy, Kansas Ciity, president 
of the Federation of Cash Grain 
Commission Merchants association, 
speaking on the problems of the 
merchants he represents. 


‘ 
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More Mineral Feed 
Publicity Needed 


More mineral educational work among 
farmers was one of the topics stressed at 
the annual meeting of the Mineral Feed 
Manufacturers association held at Olympia 
Fields Country Club, Ill., September 6. 


Dr. F. F. Johnson, Mellon Institute of 
Industrial Research, discussed development 
in the prevention of loss of iodine from 
feed. He pointed out that the loss is the 
result of chemical action of iron, copper 
and magnesium compounds, stating that it 
can be retarded by the addition of reduc- 
ing agents under certain conditions. Dr. 
Johnson also discussed goiter research 
work. 


Labeling requirements occupied much 
attention at the convention. Due to conges- 
tion in this work in other fields, it will un- 


doubtedly be some time before federal 
food and drug men will augment the work 
done in this field by state feed officials. 

Speakers at the convention also brought 
out the necessity for closer cooperation 
with farmers, stating that complete balance 
is needed in a feeding program and that 
farmers should be told constantly of the 
true value of complex minerals. 

The officers of the association were re- 
elected. They are: J. S. Ahern, Moorman 
Mfg. Co., Quincy, Ill., president; James L. 
Elliott, Oelwein Chemical Co., vice presi- 
dent; L. Varnier, Quincy, Ill., secretary- 
treasurer. Directors elected included, Dr. 
E. E. Clore, Hoosier Mineral Feed Co., 
Greenwood, Ind.; Paul A. Casey, Vitamin 
eral Co., Peoria, Ill.; Thomas Moorman, Na- 
tional Livestock Products Co., Hammond. 

The golf tournament held in the after- 
noon was well attended and many prizes 
awarded. 


al SENSATIONAL AMAZING DISTINCTIVE 
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Whistle for 
MORE BUSINESS 


The SILENT Dog Whistle 
is only one of a number of 
items available this fall to 
help Purina Merchants win addi- 
tional business. Every one is a 
proven customer-getter. If you are 
interested in investigating these 
plans further, just whistle! Our 
salesman will call to help you put 
them to work for you. 


RALSTON PURINA CO. 
& 


the New Purina 


Silent Dog Whistle 


Brings Customers 
to YOUR Store! 


Believe it or not ...a SILENT Dog 
Whistle, pitched to so high a fre- 
quency that it is barely audible to 
the human ear, yet commands the 
instant attention of dogs. The 
sensation of hunters everywhere. 
Equipped with a nickel-plated 
chain and lapel button, sent to 
customers for only 25c 
and a coupon from a bag 
of Purina Dog Chow. 


TWO TIMES 
ACTUAL SIZE 


FOOD ANALYSIS BOOK 

A new method of approach to the sys- 
temized analysis of foods to determine 
their organic and mineral constituents is 
presented in “The Chemical Composition 
of Foods”, new book by R. A. McCance 
and E. M. Widdowson of the University of 
Cambridge department of medicine, pub- 
lished by the Chemical Publishing Co., Inc., 
1480 Lafayette St., New York, price $2.50. 

The foods have been analysed by the 
authors, not only in the raw state, but also 
as prepared for the table, and studies have 
been made of the losses suffered through 
cooking. The question of whether all the 
constituents of a food are really available 
for the body has also been examined. 

IODINE INCREASE 

Steady increase in the amount of iodine 
fed to poultry is shown by the marked in- 
crease in sales of potassium iodide to the 
feed industry. A gain of approximately 
110% for the last three years has been 
shown over the previous three years. 

The increase during the past feeding 
season, for the fiscal years July 1 to June 
30 as reported by the chemical houses, was 
21.6% over the previous season. 

INDIANA 

Jonesboro Elevator, Gas City, has been 
remodeled with the latest type hammermill 
installed. 

McMahan Seed Store, La Porte, recently 
purchased a new building and will move 
there after remodeling has been completed. 

The Stump Feed Service, Syracuse, re- 
cently held its grand opening. Kenneth 
Stump is the proprietor. 

Vitamized Feed Co. recently held a re- 
gional meeting of representatives in coun- 
ties surrounding Lebanon, Mich. 

Ohio Valley Soybean Co-operative asso- 
ciation was recently formed in Boonville, 
to build a processing mill to produce soy- 
bean oil and meal for live stock. 

Robert C. Effinger, Terre Haute, recently 
opened Bob's Feed & Supply Store. 

Fulton County Hatchery, Rochester, re- 
cently arranged to continue in operation 
at its present site, formerly the property 
of the Overmyer Hatchery. 

Nappanee Milling Co., Nappanee, re- 
cently purchased the seed and feed busi- 
ness of Glen R. Stauffer. 

Orlo and Harold McCoy, Churubusco, 
and C. E. Leichty, South Bend, recently 
purchased the old Mayer Grain company 
elevator and started in operation at Churu- 
busco. 

Riverside Milling Co., Clinton, suffered 
a loss of $25,000 when its grain elevator 
was destroyed by fire last month. 

Funk Bros. Seed Co., Bloomington, Ill., 
recently sponsored a field day at La 
Crosse, Ind., giving prizes of seed corn. 

@ J. H. BROWN recently joined the staff of 
the Toledo Soybean Products Co., Toledo, 
Ohio, as general manager in charge of 
purchases and sales. 

@ MITCHELL BROS., Big Lake. Minnesota, 
recently installed a new hammer mill with 
crusher and feeder, magnetic separator, 
with a 50 H.P. motor, and a new corn 
cutter and grader unit. 
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Cash Basis 


OR seven years the firm of 

Ryan & Son, located at Mongo, 

Ind., operated their feed mill 
and coal yards on a credit basis. 
That is to say, obviously reliable 
farmers wanting to open a charge 
account “until we can sell our 
wheat, corn, hogs or other produce” 
were readily granted credit. 

Apparently these accomodations 
were appreciated, as their business 
grew rapidly, although the previous 
owners had through poor manage- 
ment, allowed the business to run 
down, and was operating at a loss. 
Under new and careful manage- 
ment, combined with friendly con- 
tacts with their farm trade, the busi- 
ness has flourished. “Out of the 
profits, each of us has paid for a 
comfortable home and have a com- 
fortably prosperous business,” said 
Leonard (Doc) Ryan. 

“My father was well acquainted 
with the good farmers in our trad- 
ing area, was a good judge of hu- 
man nature, and believed he could 
do business safely on the credit 
plan. The first year we had $200.00 
on the books that was considerably 
over-due. We didn’t think much 
about that—these customers would 
pay up when they could—besides, 
it wasn't a lot of money at all, 
based on our total volume of sales 
for the year. And so it went on year 
after year accumulating a little 
larger, until we found we had more 
than $1,400.00 in accounts which 
could be classified as very bad. 

“This rather startling loss now 
loomed big. Why, it would buy a 
new truck, a new car or a lot of 
new equipment for the feed mill! 
Viewed in this light, we decided to 
abandon the policy of credit exten- 
sion, and do our business on a cash 
basis. How to transform a 7-year 
policy on a right-about-face cash 
basis was not an easy problem to 
solve. Should we put the new 
terms into immediate effect? Or 
gradually build it on a cash basis? 
We did not want to lose our good 
customers who did pay their bills 
promptly. Would they resent the 
idea that we would no longer ex- 
tend them credit? 
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ryan and son of indiana 
operate more profitably 


“Frankly, we didn't know. There- 
fore, the decision was to begin with 
the slow-pay customers. I think the 
one thing that convinced us more 
than any other, that too much credit 
does not pay, is, that once a farmer 
gets too much in your debt, he be- 
comes ashamed, and you lose his 
business entirely. In fact, I am sure 
the only customers we ever did 
lose, were those whom we trusted 
with too much credit. 

“One farmer in particular, and 
he was the first one we began to 
work on, owed us more than $100. 
He was different though; he kept 
coming right back for more credit. 
We told him that from now on he 
would have to pay cash and begin 
reducing his account. He agreed, 


saying he would pay up in full 
when he sold his wheat. In a few 
days he came in with a load of 
grain to be ground and started off 
without paying for the service. We 
reminded him of the agreement, but 
stolidly he replied: “I just haven't 
got the money.’ Now how are you 
going to handle a guy like that? 
Well sir, we told him firmly, but 
courteously, he would have to pay 
cash and clean up the old bill. 
When he saw we meant business, 
he went out, dug up the cash and 
paid something on account. He's 
reducing the old bill, is paying cash 
for feed and service and is not at all 
unfriendly. Truth is, I think he re- 


(Continued on Page Thirty-six) 
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ILLINOIS 

Columbiana Seed Co., Carrolltown, held 
open house during September, touring the 
plant and answering questions on feed 
problems. 

Conrad Radmacher, Oquakwa, operator 
of a water-power grist mill since 1879, died 
early in September of a stroke of paralysis. 
Radmacher was 80 years old. 

M. G. Reitz, manager of the Central Soya 
Co., Gibson City, has returned to Ham- 
mond, Ind., to join with his son in oper- 
ating his own business. 

Lotus Grain & Coal Co., Foosland, was 
destroyed late in August by fire which in- 
flicted damages amounting to $14,700. 

The James F. Parker Elevator, Mahomet, 
was recently granted a license to act as a 
bonded warehouse, and is approved for 


storage of grain under the state laws. 

Seth R. McClintock, Carthage. has re- 
signed from the Dallas City Grain & Feed 
Co., to assume new duties at the terminal 
markets. 

Northern Seed Co., Belvidere, recently 
held its second annual meeting of stock- 
holders and heard reports of the year's 
business. 

Jess G. Voth, Carthage, died at Blessing 
hospital Aug. 26. Voth formerly operated 
a feed store. 


@ SARGENT & CO., Des Moines, Ia. held 
its annual feed salesmen and dealer meet- 
ing September 16 at Des Moines. Walter 
Berger acted as toastmaster. Tom Dyer 
gave another of his fine pep talks. 


Sold Only to 
Authorized Dealers 


The Marblehead policy is to pro- 
tect the legitimate dealer. We do 
not sell direct to the farmer. Feed 
dealers and manufacturers can 
make a good profit, and sell Mar- 
blehead Mineral Feed to the farm- 
ers at a price which they can afford. 


MINERAL FEED 


THAT PRODUCES 


OUTSTANDING RESULTS 


MARBLEHEAD 


MINERAL FEED 
for Poultry and All Livestock 


(Advertised in Wallace’s Farmer) 


The ingredients: 16 of them—6 trace 
elements not found in ordinary min- 
eral feeds, and PLUS VALUES: Vita- 
mins A, B, D, G. help make MAR- 
BLEHEAD one of the most valuable 
mineral feeds. 


The calcium-phosphates are imme- 
diately available, and completely as- 
similated, carefully and correctly 
blended. 

The iodine content is stabilized. 

MARBLEHEAD MINERAL 
FEED may be called complex, but it 
is sold at a simple, mineral feed price. 
The price to the feeder is very reason- 
able, yet you make a good legitimate 
profit. When mixed with the grains 
which you grind and mix for your 
farmer trade, you are again assured a 
good profit. 


Milk gains, pork, beef and mutton 
gains, breeding results, and egg pro- 
duction, are greatly im- 
proved by its use. 

Furnishes full man- 
ganese, cobalt, and io- 
dine protection. Write 
or wire quick for full 
details. 


MARBLEHEAD LIME COMPANY 


160 North LaSalle Street, Chicago, Ill. 


Indicating arrows or markers of some 
nature are often handy, even necessary in 
many places about the mill to indicate the 
direction of chutes, cut-offs and similar pur- 
poses. Many surfaces are impractical to 
paint on, and are soon worthless as a 
marker. A somewhat novel method is 
shown above. Use a number of common 
thin cork tumbler coasters or pads, an 
inexpensive household novelty very easy 
to obtain. 

Coat with several applications of white 
or other light enamel or varnish. Out of 
one of them cut the necessary arrow or 
letter, easy to do with an old razor blade. 
Coat this with the contrasting red or other 
color. Glue or cement this to the lighter 
base or bottom piece. This in turn is ce- 
mented or glued to the spot where it must 
be used. Metal, wood or any other surface 
can be cemented to with any of the ordin- 
ary tube adhesives. These simple markers 
will ‘stay put’, and can be observed from 
almost any angle or distance. Covered 
with mill dust they will still be quite clear. 

MILK RECEIPTS RISE 

An increase of $24,000,000 in milk re- 
ceipts was shown for June and July of 1940 
over the same two months last year, ac- 
cording to a bulletin from the Milk Industry 
foundation. 

Milk cash farm income was 12% ahead 
of last year for the first seven months, with 
indications that the total will run higher 
than in 1939 during the remainder of the 
year. 


@ JOHN JOSEPH BECKER, veteran plant 
executive for Rosenbaum Brothers, Inc., 
Chicago grain merchandising and feed 
manufacturing concern, died of pneumonia 
on August 30, within two days of his 
seventy-fifth birthday. 

Mr. Becker started in the feed industry 
in 1878 at the age of fourteen, at the Ar- 
mour Grain Co. He joined Rosenbaum’s 
in 1926, and remained with them until 
June of this summer, when he retired be- 
cause of his health. 

@ FRANCIS DAY is building a new eleva- 
tor at Modale, Ia. 
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Ged Ambassador 


TF° use the language of diplomatic par- 
lance, every feed establishment needs 
a good will ambassador, and perhaps a 
couple of special envoys, for in these days 
contacts with the outside world mean a 
great deal; these contacts and the business 
they produce often represent the difference 
between profit and loss. 

The ambassador of any feed business 
should be the feed dealer himself. When 
the United States wants to increase its 
business and better its relations with a 
certain country, the President appoints a 
special ambassador who knows how to 
handle people and increase good will of a 
foreign nation toward us. 

Special envoys in a feed business can 
also be the men or your sales staff who 
canvass a certain territory for business, or 
to create a demand for some special pro- 
duct you have taken on. 

Regardless of the products you handle, 
the first requisite of success in your feed 
business is how you handle people. A 
business prospers only insofar as the own- 
er of it and his staff are able to fill the 
wants of customers in a satisfactory man- 
ner. Mr. Feed Dealer, you have a big re- 
sponsibility; you are your own ambassa- 
dor, and on how well you fulfill your du- 
ties, depends the measure of your success. 

The other day I visited a feed dealer 
who also buys and sells livestock. This, of 
course, increases his contacts with farmers 
for he sees hundreds of them every month 
in regard to sales of livestock, and he man- 
ages to sell considerable feed while he 
dickers on livestock. 

On the day of my visit, this feed dealer 
was engaged in earnest conversation in his 
office with a farmer who had come to try 
to sell him a cow. It seems that this cow 
until recently had produced milk very 
steadily in quantity and quality and had 
been a moneymaker. Now she was losing 
in quantity of milk given, and the quality 
was failing. The farmer, apparently a fairly 
well-to-do chap, was trying to sell her for 
meat purposes, and the feed dealer was 
willing to make a deal. 

The farmer held out for $60.00 and the 
feed dealer wanted to give only $50.00. 
That difference of $10.00 was what they 
were talking about excitedly. The feed 
dealer wouldn't up his price. Instead he 
started to run down the farmer's cow, and 
got real nasty about it—all because of that 
$10.00. The farmer's face got red, and al- 
though the two men finally agreed on 
$55.00 it was easy to see the farmer re- 
membered those insults. The thought came 
to me that the feed dealer could have said 
io the farmer in a nice way, “Look here, 
Bill. I know what that cow’ll bring me in 
market. I can't give you $60 for her. It 
just can't be done. Let's split the differ- 
ence.” 

Had he said these words in the proper 
spirit, the farmer would still have been his 
friend. The way it was, the farmer was 
nettled, and I'll bet he took his feed busi- 
ness somewhere else, for I heard him 
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necessity in all 
alert businesses 


grumble as he got into his car. You just 
can't insult a person by running down 
something he owns. He'll always remem- 
ber it—to your detriment. A good ambas- 
sador of trade gets his point across without 
offending the other fellow. 

The feed dealer who is a good ambas- 
sador sees to it that he visits his patrons 


regularly and knows what they like, what 
they don't like, and he also gives them 
advice that they can turn into money on 
new crops, etc. It's the way that he passes 
out such advice that counts, too. The good 
ambassador gives advice when it can be 
taken in the right manner, and he follows 
up to see that those who take his advice 
carry it out properly. 

The good feed store ambassador also 
lays plans for the future. He sees farther 
than the present. For that reason he is in- 
terested in anything that pertains to better 
farming, and he does his bit to push scien- 
tific farming along, so that his customers 
can make more profit. He is interested in 
seeing that the soils of farms in his area 
are constantly improved through fertiliza- 
tion and rotation of crops. He hammers 


Experience and Adequate Facilities 
Assure Dependable Vitamin 
Products 


Chemists are constantly check- 
ing the quality of incoming 


The “heart” of Development 
and Control Work 


ingredients and testing ideas 
for new vitamin products. 


In the production of dependable vitamin products, mod- 
ern, well-equipped research and chemical control labora- 
tories are a basic need. Constant checking and testing 
are carried out at every stage in the development and 
manufacture of our vitamin products . . . assuring top- 
quality oils such as — 


CLO-TRATE 


VITAMIN A and D FEEDING OIL 
A Companion Product of Regular CLO-TRATE 


This vitamin product complies with the definition adopt- 
ed by the Association of American Feed Control Offi- 
cials, Inc., and is guaranteed to contain not less than 
200 A.O.A.C. chick units of vitamin D and 1500 U.S.P. 
units of vitamin A per gram. Every batch is thoroughly 
checked before shipment in our chemical and optical 
laboratories, and is tested on chicks by the A.O.A.C. 
method. Write for particulars. : 


WHITE LABORATORIES, INC. 


Manufacturers of Dependable Vitamin Products 
NEWARK NEW JERSEY 
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home the old biblical truth that holds true 
in all businesses, “To receive you first must 
give.” Agriculturally speaking, give the 
soil the proper treatment and fertilization 
and you will receive much in return. The 
same holds true of poultry, cattle and 
other products raised on the farm. 

And it also holds true in the average 
feed store. The feed ambassador who first 
gives service to his customers, without 
worrying how much and how big a profit 
he can make quickly, who trains his staff, 
giving them the benefit of his time, experi- 
ence and instruction, who takes pains to 
see that his business is operated on a 
sound basis—will reap good harvest. You 
just can't step into a business and expect 
to take a lot out of it without giving plenty. 

If you plant a seed, you first must give 


that seed to the ground. But what a har- 
vest you get from each seed. Give your 
business a break and operate it properly 
and you'll get a real harvest there, too. 
It's a natural law that cannot fail. 

A good feed store ambassador knows 
what he is doing and why he is doing it. 
He KNOWS whether he is progressing or 
not. He knows whether he is a sour fel- 
low who is interested only in his own store 
and the money he can make, or whether 
he is creating a good impression by mak- 
ing plenty of contacts, being pleasant and 
learning new things every day. 

A national sales manager who had been 
off the road selling for some eight years, 
and who had devoted much of his effort to 
direct mail selling in the belief that it was 
cheaper and more effective than selling by 
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177 Milk Street 


From far and near the men who “Go down to 
the Sea in Ships” send their catches to Gorton- 
Pew Fisheries of Gloucester, Mass. Renowned 
for their seafood products, Gorton’s are mas- 
ters in the fishing industry. With their valuable 
background as the oldest and largest cod fish- 
eries in America, Gorton’s have turned these 
resources to the production of vitamin-tested 
oils for feeding use. Genuine COD-LIVER 
OIL is the basis of the Gorton “Family,” from 
which you can buy the particular grade of oil 
best suited to your feed-mixing needs. A 
CONSTANT SUPPLY from a RELIABLE 


NEW ENGLAND BY-PRODUCTS CORPORATION 


BOSTON, MASS. 


salesman, was perplexed to see that sales 
began to slump steadily. Finally, he grab- 
bed a grip, and started out on a tour of the 
territory, telling his boss he wouldn't be 
back until he learned what was wrong 
with the sales setup. 

Out on the road, this sales manager 
called on all the old customers he had 
sold some years back, and started to give 
them a high-powered sales talk. To his 
surprise, the orders mounted in his book. 
Finally, he asked one old friend. “Why are 
all these fellows giving me orders now, 
when they won't respond to those beautiful 
direct mail pieces I’m sendiing out?” 

The old customer grinned. “Hell, Bill,” 
he said. “I kin answer that. The boys just 
want to see you once in a while. You 
know, business comes to the fellow who 
goes out for it, not by letter, but in PER- 
SON. Selling is a PERSONALIZED thing. 
We like a man, or we don't like him. We 
want to chin with him, to tell him a few 
stories, listen to a few of his stories, and 
then give him an order. And we like to 
have him give us a few ideas now and 
then—ideas that he picked up visiting 
other guys.” 

The sales manager went home a wiser 
man. He knew that there was no other 
way to do business in this modern era ex- 
cept by following the old time methods of 
working hard at the fundamentals, and 
passing on all the knowledge he learned. 
In other words, he now knew that a good 
ambassador always wins the right amount 
of trade. How good an ambassador are 
you? 


CONTRACTS ARE LET 

The United States department of agricul- 
ture announced September 4 that contracts 
have been let for the purchase of 13,701 
steel grain bins, having a total storage 
capacity of 37,403,730 bushels. Cost of the 
bins will be $2,301,548. The new purchase 
will bring the government owned bins to 
about 114 million bushels. 

The new bins are a continuation of the 
department’s program to keep a substan- 
tial part of the ever normal granary corn 
reserve stored in the country, where it will 
be available for livestock feed or for move- 
ment into normal market channels when 
corn prices justify such action. 

© @-- 
HEFFELFINGER REELECTED 

The National Grain Trade Council, or- 
ganization of grain exchange and grain 
trade groups, reelected F. Peavey Heffel- 
finger, Minneapolis, as chairman of the 
board at a meeting in Chicago, September 
ll. J. F. Leahy, president of the Kansas 
City Board of Trade was elected vice chair- 
man. Roger P. Annan, St. Louis, was nam- 
ed secretary-treasurer. R. B. Bowden was 


chosen executive secretary. 
@ QUAKER OATS Co. held the official 
opening of its Rock Rapids, Ia. feed plant 
on Oct. 4, with J. A. Marshall as manager. 
@ INTERIOR MALT CO., Minneapolis, 
branch of the Kurth Malting Co., is build- 
ing a 425,000 bushel addition to its present 
plant. Completion of the $90,000 project is 
scheduled for Nov. 1, in time to handle 
part of the current barley crop. 
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ILLERS and feed dealers of 

the Pennsylvania associa- 

tion chose Atlantic City for 
their 63rd annual convention. In 
the Claridge hotel, overlooking the 
famous boardwalk, all business ses- 
sions were confined to Friday, Sep- 
tember 27. That left Saturday and 
Sunday for enjoyment of the plea- 
sures of the seaside resort. 

Secretary George A. Stuart, Har- 
risburgh, and Mrs. Stuart greeted 
the members and their friends in 
the Binnacle room, which was re- 
served for the association, where 
hospitality was not entirely of the 
serious convention sort, for several 
volunteer dispensers of liquid cheer 
“tended bar”. But when the conven- 
tion got down to business, President 
H. A. Menchey, Lancaster Milling 
Co., Lancaster, made up for any 
lost time with a smoothly moving 
program of the business of the 
association. 

President Menchey reminded the 
convention of the long life of the 
organization. And quoting former 
president Harlacher recommended, 
“friendly counsel and the exchange 
of ideas” as “the dire need of all 
active associations’. He added that 
two men exchanging dollar values 
each still had a dollar value; while 
after exchanging ideas, each man 
had two ideas. President Menchey 
also suggested that the association 
hold quarterly regional conferences 
in different sections of Pennsylvania 
and sponsor publicity to promote 
the use of hard winter wheat flour. 

Secretary Stuart reported the 
fluctuation of membership in good 
and bad times and in quiet and 
emergency periods. Membership in- 
creases with good business and 
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when there is a need of association 
assistance in times when difficult 
compliance with regulation is ne- 
cessary. The association's publica- 
tion “Grist from the Mill’’ absorbs 
much of its funds. 

Treasurer E. J. Eshelman, Lan- 
caster, reported the gradual recov- 
ery of association funds that had 
been deposited in a closed bank 
and which now put the treasury 
comfortably in the black. Commit- 
tees appointed by President Men- 
chey reported in the afternoon. 

R. M. Hartzel, Hartzel’s Sons Co. 
Chalfont, chairman of the resolu- 
tions committee, brought in resolu- 
tions of sympathy for families of 
deceased members, thanks to the 
officers and convention speakers 
and favoring the establishment of a 
nutritional school at Penn State col- 
lege, which were adopted. 


FEED MEN always go for- 
ward as shown at the Penn- 
sylvania convention. Photos 
at top of page, left to 
right: R. D. Miner, Wilkes- 
Barre; Prof. H. C. Knandel, 
Pennsylvania State college; 
George Dayton, Towanda; 
A. M. Overholt, Easton; 
Curtis Y. Wagner, Belle- 
fonte; A. R. Selby, Ger- 
mantown, Md.; George A. 
Stuart, secretary, Pennsyl- 
vania dealers; H. F. Schell, 
Lancaster; H. A. Menchey, 
president, Pennsylvan‘a deal- 
ers; John H. Frazier, Phila- 
delphia; J. E. Lentz, Laury's 
Station; Louis E. Thompson, 
secretary, Eastern Federa- 
tion of Feed Merchants, and 
W. H. Manbeck, Mifflin. 


S. F. Kline, Kline Bros. Boonsboro, 
Md., for the auditing committee, re- 
ported the associations accounts to 
be O.K. 

Warren K. Harlacher, Highspire, 
for the nominating committee nam- 
ed candidates who were all elected 
by acclamation. President, H. A. 
Menchey, Lancaster; first vice-pres- 
ident, S. H. Rogers, Washington, 
D. C.; second vice president, S. F. 
Kline, Boonsboro, Md.; treasurer, E. 
J. Eshelman, Lancaster and secre- 
tary, George A. Stuart, Harrisburg. 
Directors: A. R. Selby, Germantown, 
Md.; R. M. Hartzel, Chalfonte; Lang 
Dayton, Towanda; J. E. Lentz, Lau- 
ry's Station; R. D. Miner, Wilkes- 
Barre; Warren K. Harlacher, High- 
spire; Jacob Trinley, Linfield and 
L. H. Vermilya, Muncy. 

Mr. Lentz, doubling as bartender 
and chairman of the program com- 
mittee, introduced the speakers. 

“The Federal Food Stamp Plan 
and Its Relation to the Distribution 
of Surplus Flour in Pennsylvania” 
was described in a paper read by 
J. B. Wyckoff, chief of marketing 
division, United States department 
of agriculture. 


Leading up to the need of the 
stamp plan to distribute surpluses, 
Mr. Wyckoff described the history 
of wheat and flour production in 
this country since the last century 
which ran through crop adjustment 
provisions, enormous carry overs, 
export subsidies, purchases by the 
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CAREFULLY SIFTED FOR FEED DEALER CONSUMPTION 


ALERT 


The teacher was testing the power of 
observation of a class. Slapping a half 
dollar on the desk, she asked sharply. 
“What is that?” 

Instantly a voice from the back row 
called: “Tails!” 

* * * 


HOPE 
Boss: “On your way you will pass a 
baseball park.” 
Messenger Boy (hopefully) “Yes.” 
Boss: “Well, pass it.” 


A Research Laboratory 
Sales Aids 


teamwork in the feed business. 


DEPT. FB-10 
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Our specialized technical training, combined with your broad 
knowledge of local conditions and problems, will make a 
winning combination. This teamwork between ManAmar 
service and other feed makers has resulted in more sales and 
more profit for hundreds of feed mills. Do increased feed 
sales and added profits interest you? 


Write for complete FREE details of the ManAmar Plan for 


PHILIP R. PARK, INC. 


608 SOUTH DEARBORN STREET 
Mfg. Plant and Laboratory, San Pedro, Calif. 


Fellows who drive with one hand are 
usually headed for a church aisle. Some 
will walk down it, some will be carried. 


SAME DESTINATION 


The patient had just come out of a 
long delirium. 

“Where am I?” he asked feebly, as he 
felt loving hands making him comfortable. 
“Am I in heaven?” 

“No,” cooed his wife. ‘I’m still with you, 
dear.” 


ARE MORE THAN A FEED MIXER! 


Mixing feeds is only a small part of your job. Before mixing 

you must determine what combination of ingredients are 

best to use. You must know what results your finished ra- 

tions will accomplish. You must be prepared to give advice 

to your customers on feeding and management problems. 
{/ 


MANAMAR 


IS MORE THAN A FEED CONCENTRATE! | 
It Provides 


Proved Formulas 
Advertising Helps 


CHICAGO, ILL. 


SURPRISE 
“Where'd you-all get that derby hat?” 
“Hit’'s a surprise from my wife.” 
“A surprise?” 
“Ah comes home de other night unex- 
pectedly an’ found hit on de table.” 


* * 


Why is it that freight that goes by ship 
is called a cargo, while that which goes 
by car is called a shipment. 


REASON 
“It says the man was shot by his wife 
at close range.” 
“Then there must have been powder 
marks on the body.” 
“Yes, that's why she shot him.” 


* * * 


QUALIFIED 

-He was undersized, meek, indifferent 
and subdued, and he had applied for a. 
job as a night watchman. 

“Yes,’" said the manager, dubiously, 
“but the fact is we want somebody who 
is restless and uneasy, especially at 
night. Someone who thinks the worst of 
everybody and whose suspicions are sel- 
dom allayed. Someone who sleeps with 
one eye open. Someone with remarkable 
hearing who starts at the slightest sound. 
Someone who is always listening, think- 
ing there are bad characters around. We 
want a large, aggressive, intrepid and 
dangerous person, bad-tempered and re- 
vengeful. The kind of person in short 
who, when aroused, is a fiend incarnate.” 

“All right,” said the little man as he 
walked away. “I'll send the wife.” 


* * * 


COURTLY 

In a kindergarten class the teacher was 
having them play king and queen, court 
bowing, etc. Little Isadore had been 
chosen as king and was quietly sitting 
by the little girl queen. 

“Isadore,” said the teacher,” you should 
talk to the queen and not just sit there.” 

Whereupon Isadore turned to the queen 
and said, “Good morning, queen, how’s 
business?” 

Success demands a steady flow of new 
ideas. 

* * * 
TRUE ENOUGH 

Parson (preaching in asylum chapel): 
“Now there is one vital question we must 
all ask ourselves: why are we all here?” 

Voice From Back: “Because we're not 
all there.” 

* * * 
DIFFERENT MEANING 

Judge: “I cannot conceive a meaner, 
more cowardly act than yours. You have 
left your wife. Do you realize that you 
are a deserter?” 

Sam: “Judge, if you know’d dat lady as 
well as ah does, you wouldn't call me a 
deserter, Judge. I’se a refugee.” 

* * * 


EVIDENCE 
Judge: “How do you know he was 
drunk?” 
Complainant: “Well, he shook the 
clothes tree and then started to feel 
around the floor for some apples.” 
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— pennsylvania 
(Continued from Page Thirty-one) 


Federal Surplus Commodities corporation 
and the ever normal granary. 

“The stamp plan is a streamline method 
of distributing surplus agricultural products 
to families that need them ost,’’ said Mr. 
Wyckoff. Instead of buying surplus com- 
modities the government gives 50 cents 
worth of blue stamps to every purchaser 
of a dollar's worth of orange stamps. Only 
relief clients are eligible to purchase 
stamps. The orange stamps may be used 
to purchase any article of food; the blue 
stamps may be used to purchase only 
specified surplus products. 

Persons on relief who have consumed 5 
cents worth of food at a meal may now 
eat 742 cents worth. The stamp plan is in 
operation in about 140 communities and in 
general the use of the stamps has increas- 
ed the use of flour. Mr. Wyckoff mentioned 
but did not emphasize the increased pur- 
chases under the stamp plan of dairy and 
poultry products. 

Prof. H. C. Knandel, department of poul- 
try husbandry, Pennsylvania State college, 
preliminary to lecturing the dealers on 
some of their methods, gave some interest- 
ing statistics on “this hen business”. 

Pennsylvania, he said, is the biggest 
state in the union as regards poultry pro- 
duction. More than 15,500,000 hens and 
28,000,000 chickens all told are produced 
each year in the state. Three counties of 
Pennsylvania, York, Lancaster and Bucks, 
are among the nine foremost poultry pro- 
ducing counties of the whole country. 

Ninety-three per cent of the Pennsylvania 
farmers have 200 hens or less and only 
four tenths of one per cent of the farmers 
have 700 hens or more. Consequently the 
greatest number of the feed dealers’ cus- 
tomers are the farmers with small flocks. 

Professor Knandel sees the whole busi- 
ness of feeding hens as a three ring circus 
with the college, the dealer and the farm- 
er as performers. 

To discover new truths about feeding is 
the primary function of the college. To 
make it possible for the farmer to try out 
these truths, the feed dealer must market 
the newly discovered feed ingredient. 

The cost of research is too great to be 
borne by an individual dealer or single 
producer. The cost involved in the research 
to determine requirements of Vitamin B, 
was over $25,000.00 and took over four 
years. Large manufacturers of feeds can 
afford experimental work but the college 
is unprejudiced. Obviously the feed dealer 
cannot develop a good formula alone. 

And after dealers have developed a 
good formula with the assistance of the 
college, they put out cheaper formulas to 
compete with other dealers. In reality deal- 
ers who do this are competing with them- 
selves, are competing with their own good 
formula. Dealers say they cannot afford 
to put milk in the poultry feeds, they say 
they cannot afford to put so much cod 
liver oil in the feed. The college says they 
cannot afford not to put in these supple- 
ments. 

The results obtained are the tests as to 
what you can afford to put in a feed. The 
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hen is the judge. 

How often does the dealer get around to 
visit the farmers? Professor Knandel, call- 
ing himself Pete a farmer, related imagin- 
ary conversations with George Dayton, 
Towanda, which in a farcial way were 
not very complimentary to George’s meth- 
ods of serving farmers. Obviously George 
is not like the stooge Pete made him out. 
The object was to show how not to dao it. 

The repeated use of old bags for poultry 
feed is a serious menace. Do not use them. 
At this injunction, the representatives of 
bag manufacturers perked up. The old bag 
is the best way to carry coccidiosis. George 
may say the bag is clean; the hen says no. 

Ten thousand complaining letters come 
to Pennsylvania State college in a year. 
The college defends the dealers against 
these complaints. 

There are six angles to the subject of 
poultry feeding. 

1. The mere preservation of life. Seventy- 
five per cent of feed goes to preserve life 
before the production of eggs. 

2. Good health must be maintained. 

3. Growth of the bird. Just corn and 
water will keep the bird alive. A chicken 
doubles its weight every two weeks for the 
first six weeks of its life. 

4. Egg production. A hen produces five 
and one half times its weight in eggs in 
a year. A four pound hen lays 22 pounds 

of eggs per annum. 

5. Reproduction. This is not seasonal as 
in a natural state. Modern feeding makes 


reproduction possible anytime — good 
hatches the year round. 

6. Fed rightly the fat is properly distribu- 
ted through the bird's carcass. 

The conscientious dealer should act with 
a knowledge of these six goals for proper 
feeding. A conference for dealers was sug- 
gested by Professor Knandel to be held at 
state college where they could learn the 
modern methods. 

Herman Steen, Chicago, secretary of the 
Millers National Federation spoke on the 
general milling situation. 

The first three months of this year were 
not profitable to the milling trade. The 
second three months were better. June 
was the lightest in flour sales in years. 
Now there should be a more active period. 

Short weight packages of flour in the 
eastern and southern sections have had the 
attention of officals. Flour must weigh as 
label is marked at the time it enters inter- 
state commerce. To have full weight at 
point of retail sale would require an over- 
packing of 4% which is contrary to all 
rules on such matters. 

Look out for second-hand bags, Mr. 
Steen cautioned. The new federal pure 
food act may cover unsanitary conditions 
in second-hand bags used for flour. Ship- 
ments of flour in dirty bags have been 
picked up by officials in New Orleans. 
A federation survey shows that one fourth 
of second-hand bags are not fit for refilling 
and that one third of these can never be 
put in condition for refilling. 


Ancady Sales Meeting 


A well attended sales meeting was held 
by Arcady Farms Milling Co., September 
28-29 at the Parkway hotel, Chicago, with 
W. D. Walker, vice president and general 
manager in charge. 

The 1941 chick program was announced 
along with other advertising plans such as 
direct mail, radio and dealer meetings. The 
movie “Science and Modern Feeding” was 
also shown. The enthusiasm shown by 


Arcady salesmen indicated that the sales 
promotion plans will be the best ever. 

On Saturday evening, Sept. 28, a ban- 
quet was held at Gus’ Restaurant with 
many Arcady representatives and their 
wives attending. Among those present in- 
cluded H. W. Hensler, secretary, E. F. Mc- 
Donnell, treasurer. T L. Mitchell, assistant 
sales manager, S. J. Myers, traffic manager, 
S. Nordvall, purchasing manager and J. M. 
Melville, meat products division. 
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— business 
(Continued from Page Twenty-one) 


hold his job. because the employer will 
merely peg him in a job where his un- 
fairness will harm nobody. A man who 
operates a one-man business can trim 
some of his customers and his customers 
will merely knock his price down until they 
get the better of him. But when that man 
takes assistants into his business, his un- 
fair practices bounce back on him. Assist- 
ants who have ability and initiative to help 
him will not stay with him and he will end 
up with incompetent help who will make 
many errors which will add to his expense 
and drive away his trade. 

Many business men fail when they try 


SELL STERLING MASHES 
for More Eggs-More Repeat Orders! 


to grow beyond their one-man businesses 
because they lack the character that busi- 
ness requires of men. Usually these men 
blame everybody but themselves. They 
seldom understand that a man who cheats 
his business assistants is destroying the 
vitality of his business and thereby cheat- 
ing himself. In short, it’s business suicide. 

Employer and employe must trust and 
tespect each other. Such an organization 
is necessary if the business is to be perma- 
nent. And it is the best insurance that the 
business will be permanent. 

In a large business the department ex- 
ecutives often learn to do their own work 
better than the big boss could do it. The 
job of the big boss is to decide what 
should be done and to keep the depart- 
ment heads working together to do it. The 


The more they eat — the more eggs they lay! The more 
eggs they lay — the more egg money to buy more Sterling 
Laying Mash with. And so it goes — your customer profits 
— you profit — and the hens keep eating and laying and 
eating. Here’s the reason — Sterling Laying Mashes are 
packed with the materials hens need for making eggs — 
they’re rich in protein, in minerals and in vitamins. Make 
the most of the 1940 laying season! Stock Sterling Laying 


Mashes now! 


NORTHRUP, KING « CO 


DEPENDABLE 
SINCE 1884 


Minneapolis, 


head of a business must be fair and honest 
to gain the respect of the department 
heads. The department heads must be fair 
and honest to gain the respect of the boss 
as well as the respect and cooperation of 
their own men. 

When a man conducts a business without 
assistants, he has to get along with only 
himself and his customers. When a busi- 
ness gets big and employs a lot of people 
it is necessary that they get along with 
each other so that they can work together. 

A business must be operated efficiently 
if it is to continue to exist and to provide 
jobs. Efficient operation is only possible 
when the executives of the business are 
reasonably intelligent and thoroughly co- 
operative so that they can exchange in- 
formation freely and with complete con- 
fidence. 

If the company doesn't earn any profits, 
the stockholders won't get any money. If 
the company earns a profit, it will pay a 
tax to the state and another to the federal 
government, put some of the profit in the 
bank for a rainy day and divide the re- 
mainder among the stockholders. Each 
person who holds one share of stock will 
get one equal share of the profits paid. 
Bondholders do not share in the ownership 
of business. They merely lend money and 
get a guaranteed interest rate. 

Who owns business? When we read 
about big business men, we assume they 
are the fellows who own the big business- 
es. Some of them do, but they are excep- 
tions. Most of the big business men are 
only the managers of their businesses, be- 
cause the ownership of the big businesses 
is divided up among thousands of people. 
A large proportion of these owners are 


“ people like ourselves, people who are 


working on a job, getting paid, saving a 
little money and then using the savings to 
buy a part of some important business. 
The 642,000 owners of American Telephone 
& Telegraph stock are scattered throughout 
America. 

Like other people, business men are just 
average persons. Some are selfish, some 
are generous. Some are likable; some are 
not; some succeed; some fail. Some are 
smart and others are not so smart. Some 
business men are excellent salesmen but 
poor manufacturers, and vice versa. Such 
businesses, however, are lopsided and are 
easily upset by changes in conditions. 
Business men who operate unbalanced or 
lopsided businesses may be well educated, 
may be experienced and intelligent about 
the particular divisions of business in 
which they were trained, but they are not 
necessarily smart business men. 

A smart business man appreciates and 
employs the abilities of people who can do 
things that he cannot do himself. But a 
business man cannot get the full benefit 
of the abilities of other people unless he 
can earn and hold their respect for his 
own ability and integrity. 

The men who build businesses that are 
permanent and profitable are smart men. 
Many of them started as errand boys and 


& apprentices and never got past the eighth 
Minnesota 


grade in school. Most of them are too 
clumsy and too busy to mess around in 
society. Many of them don’t know how to 
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earnest, honest men who can win the con- 
fidence, trust and loyalty of other good 
men and thus surround themselves with 
assistants of fine integrity and high ability 
who combine their efforts to create bal- 
anced and successful businesses. 

Business must be as big as it needs to be 
to do a good job. And some jobs have to 
be done by big businesses. If the tele- 
phone companies were all small as they 
used to be, it would take hours to make a 
telephone call from Harrison to Boston. 

Henry Ford was once employed as a 


mechanic and was a good sort of fellow. 


When he pawned his watch to raise money 
to finish his first low-priced automobile, 
he had become a small business man but 
he was still a pretty good fellow. Now 
Henry Ford is one of the biggest business 
men in the world, but he’s no better nor 
worse a fellow than he was when he was 
a mechanic. 

Ford had an idea and worked on it. He 
succeeded and in succeeding created op- 
portunities for many thousands of other 
people to start businesses of their own and 
indirectly he created hundreds of thou- 
sands of jobs. Today, Henry Ford is in the 
position of the fellow who caught a tiger 
by the tail. He just can't let go because 
so much depends on his holding on. Amer- 
icon business has become big because 
America has grown too big to be served 
entirely by small companies. 

If big business is hampered, persecuted 
or broken up, the big tasks in America 
will be left undone, small businesses will 
have fewer customers, the need for workers 
will dwindle and the number of jobs will 
be reduced. 

Why did you, or anybody else, put 
money into business? There is only one 
reason. It was to make more money. If 
your money invested in stocks doesn't earn 
money for you, the stock isn’t worth much. 
If it never earns any money, it isn’t worth 
anything, and you may lose the money 
you paid for it. Now, if your stock or your 
business had been earning money and had 
become quite valuable, would you deliber- 
ately do anything to stop earnings and re- 
duce the value of your stock or your busi- 
ness? Of course not. You wouldn't deliber- 
ately throw money away and no other 
sane man would do it either. 

But if you could see that your customers 
were loaded up with your goods and 
wouldn't be buying again for some months; 
if you could see that continued operation 
would cause your business to lose money 
and perhaps to fail; if you found that in- 
vestors would not put up money to help 
your business—what would you do? You'd 
get cautious and pull in your neck. If you 
didn't, you might find yourself with a 
ruined business and with no jobs for your 
employes. Procedure like this takes place 
during a business slump. 

Nobody escapes the payment of taxes. 
People who think that they don’t pay taxes 
are mistaken. Everybody chips in. About 
one-fifth of America’s national income is 
taken in taxes by federal, state and city 
governments. That means that when the 
people of America produce five dollars’ 
worth of goods, they must turn one dollar 
of it over to the government to pay the ex- 
pense of government. Of course taxes are 
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THIS PRETTY little girl — 
Anita Vanderlinden, Milwau- 
kee—lent additional charm 
to the complete "grocery" 
display at the recent Wis- 


consin State Fair. The en- 
tire display was supervised 
by James B. Gavan, Morton 
Salt Co., and proved of 
much interest to the thou- 
sands of fair-goers. 


not taken that way. If they were, everyone 
would know he had paid them. Taxes are 
taken in a different way. They are added 
to the cost of goods, and when people buy 
the goods they pay the taxes without 
knowing it. 

The president or manager of a business 
is merely an employee like everyone else 
who works in the business and he can be 
fired just as other employes can be fired. 
Even though the president of a business 
owns every share of stock in that business, 
he can be fired. There have been a lot of 
presidents fired. 

A complete business organization is 
made up of three different groups of peo- 
ple; customers, employes and investors. 
A business has a responsibility to each of 
these groups and the head of a business 
must fulfill that responsibility in order to 
hold his job. 

The principles of management in busi- 
ness are the same as the principles that 
apply to the management of one’s personal 
affairs. Every man who has a job wants 
to earn more money. That's a natural de- 
sire and if it is supported by a willingness 
to study and work for advancement, it can 
properly be called an ambition. But it is 
not necessarily a form of management. 
Management is the practical task of keep- 
ing one’s expenses within one’s income. 


Poultry Men Stress 
Feeding Methods 


Production, educational and merchandis- 
ing problems occupied principal attention 
at the 14th annual convention of the Iowa 
Poultry Improvement association held at 
the Hotel Savery, Des Moines, September 
24-25-26. 

The I.B.C.A. consumer program, the na- 
tional consumer educational campaign, the 
art of selling, recent developments in feed- 
ing research, the place of poultry on the 
Iowa farm, hatchery advertising and legis- 
lation were some of the topics stressed by 
a brilliant array of speakers. - 

Exhibitors included Allied Mills, Inc., 
Fort Wayne, Ind.; Anderson Box Co., In- 
dianapolis; Brower Mfg. Co., Quincy, IIL; 
Colby Pioneer Peat Co., Hamlontown, Ia; 
Gland-O-Lac Co., Omaha; Consolidated 
Products Co., Danville; Eli Colby Peat Co., 
Hanlontown, Ia.; H. D. Hudson Mfg. Co., 
Chicago; Iowa Feed Co., Des Moines; Iowa 
Limestone Co., Des Moines; James Mfg. Co., 
Fort Atkinson, Wis.; MaKomb Steel Pro- 
ducts Co., MaKomb, Ill.; Merck & Co., Inc., 
Rahway, N. J.; Miller Cereal Mills, Omaha; 
National Ideal Co., Toledo; Pratt Food Co., 
Philadelphia; Purina Mills, St. Louis; I. D. 
Russell Co., Kansas City; Salsbury Labora- 
tories, Charles City, Ia.; Sargent & Co., 
Des Moines; Val-A Co., Chicago, and 
Waterloo Mills, Waterloo, Ia. 

GREUTKER FORMS FIRM 

A feed brokerage business, known as 
Greutker, Inc., dealing in feed concentrates 
and by products, has been opened by 
Frank C. Greutker, with offices at Buffalo, 
N. Y. Mr. Greutker resigned recently as 
vice president and director of the Cereal 
By Products Co., Chicago, with whom he 
had been associated since 1924. 

FIELD RECOVERS 

Ralph Field, president of the American 
Feed Manufacturers association, Chicago, 
is now at home following a recent opera- 
tion. His many friends are happy about 
his recovery and expect to see him back 
on the job shortly. 


of coming events 


National Feed Week... . Oct. 14-19 


Grain & Feed Dealers National 
Association, Brown Hotel, Louis- 


Cornell University Nutrition School 
Kthace; Oct. 17-18-19 


Association of American Feed 
Control Officials, Hotel Raleigh, 
Washington, D.C. Oct. 31, Nov. 1 


Western Grain & Feed Associa- 
~ tion, Des Moines, Ia.. .Dec. 3-4-5 


Central Retail Feed Association, 
Schroeder Hotel, Milwaukee 
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spects us for insisting upon our rights.” 

In discussing the merits and disadvan- 
tages of credit terms as applied to their 
operating area, the following interesting 
information was revealed: Agreeing that 
most people are honest, a certain percent- 
age although a small percentage, actually 
is dishonest. A few people are looking for 
something for nothing. They are uncollect- 
able and will not pay. On a credit policy, 
some definite losses are certain to evolve 
among this class. Ability to pay, based on 
past records is obviously the safest risk. 
But the financial status of many farmers 
also changes, governed largely by weather 


EXPAND 


WITH A 


conditions, crop failures or mismanagement 
sometimes by other conditions wholly be- 
yond their control. In this category another 
unavoidable list of slow pay accounts is 
accumulated. And like the ones who do 
not intend to pay, these do not unless and 
until their financial status improves. Some 
times it never does and the feed man 
“holds the bag” but no cash falls in it. 
One other type of customer, and he can 
be found in every community, is the farm- 
er, owner or tenant who is constantly 
struggling on the border line of near suc- 
cess and failure. He will pay when he 
can. But he is usually slow, hence the 
feed mill operator is acting as banker for 
a considerable number of these slow pay- 
ers but without interest. Then there is al- 
ways that doubt and fear that some day 


VITALITY never stops 


helping dealers build more 


Dog Food Sales. 


* national and local advertising 
* window and counter displays. 


* direct mail selling at our ex- 
pense. 


* a sixty-day trial feeding offer. 


* a guarantee of absolute satis- 
faction or money back. 


That’s why dealers in VITALITY DOG FOODS have been steadily 
increasing their sales year after year. 


You’re “missing the boat” if you are not in on this. A penny postcard 
will bring you complete details. 


VITALITY MILLS, Inc. 


Dept. FB, Board of Trade 
Chicago, Illinois 
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his business will be lost and with it all that 
he owes his dealer. 

With these facts definitely in mind—with 
the positive knowledge that only $200 a 
year may be lost in doing a credit busi- 
ness, it takes only 5 years to accumulate a 
loss of $1,000.00 and that’s a sizable sum 
even in these days of “billions” for a mulli- 
tude of national needs. And 5 years slip 
away almost before you realize it, there- 
fore, Messrs. Ryan & Son have made their 
decision. To date they have not lost a 


, Single customer. On the contrary, by going 


out and collecting some of these old and 
long past due accounts, they have brought 
several of them back as customers. For 
their purchases and custom grinding they 
are now paying cash plus a little on ac- 
count. 

Up to the present time they have not 
put the cash plan into effect with their very 
best customers who still want credit, but 
this will be done step by step as old ac- 
counts are being collected and slow payers 
kept on a strictly cash basis. “We will 
never be wholly inflexible, nor even hard- 
boiled about letting a good customer take 
out some merchandise if he forgot his 
pocket book, or is a “little short of cash” at 
the moment. But the mere fact that we im- 
press upon our customers that our terms 
are cash, will, in fact does make them feel 
the responsibility—that we are extending 
them a very special favor, and because of 
that fact they come in promptly and pay 
up their bills. This will hold true with our 
custom grinding, sale of feed, concentrates, 
fertilizer and coal,” Mr. Ryan declared. 

In the old mill and elevator, operated by 
Ryan & Son for 7 years, electric power 
from the high lines is used. Minimum rate 
is $2.00 per day, but power bills usually 
run over the minimum. They have a Du- 
plex grinder, and recently installed a new 
Duplex mixer. This is their most profitable 
machine. Other smaller machines, such as 
corn cracker, sheller and cleaners round 
out their equipment for modern feed grind- 
ing and mixing. 

They deal in wool, grains and seeds of 
all kinds. Also handle wire fence, fertilizer 
and carry small but quite complete stocks 
of stock remedies and dog food. Aside from 
their feed and custom grinding, coal is 
their next leading commodity. The two 
items of fertilizer and coal are on a strictly 
cash basis now among all their customers. 

Fertilizer, ready-mixed feeds, salt, and 
other resale merchandise are siocked in a 
small frame building near the road, just at 
the edge of town. The mill stands well 
back of this, and, as “Doc” Ryan says, 
“here is where we can do a little platform 
selling, which frequently boosts sales of 
other goods in our line. By a little road 
work now and then, calling on farmers we 
learn what they need on their respective 
farms, then when they are on the loading 
platform we can suggest this, that or the 
other extras which they could use profit- 
ably. These suggestions do very often raise 
the unit sale but we never engage in any 
long drawn out sales talks, lest we become 
a nuisance and drive away more business 
than we could get. Good service, combin- 
ed with merchandise the farmer needs to 
help him make money, are the factors that 
built up this business.” 
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A FINE attendance plus some interesting 

speeches and discussions marked the 
14th annual convention of the Southern 
Mixed Feed Manufacturers association, 
held in conjunction with the University of 
Georgia School of Nutrition at Athens, Ga., 
October 10-11-12. 

A. T. Pennington, Allied Mills, Atlanta, 
program chairman, presented a well bal- 
anced schedule of events. The convention 
was opened Thursday morning by H. L. 
McGeorge, Royal Stafolife Mills, Memphis, 
president of the association, with a fine 
address. E. P. MacNicol, secretary, then 
gave his report. Committee appointments 
were also made and were followed by 
round table discussions on matters pertin- 
ent to the industry. 

In the afternoon the annual golf tourna- 
ment was held at the Athens Country club 
under the supervision of W. J. Westerman, 
A. V. Jay and R. E. Nye. In the evening 
the annual banquet was held at the 
Georgian hotel and golf prizes were 
distributed. 

Friday morning the convention program 
swung into action at Dawson Hall, 
University of Georgia, the address of wel- 
come being given by Dean W. Chapman. 
The response was given by R. E. Barinow- 
ski, president, Georgia Feed Manufactur- 
ers association and H. L. McGeorge, presi- 
dent of the Southern association. 

W. Ray Ewing, National Oil Products 
Co. then gave a splendid illustrated talk 
on “Vitamins From The Feeders’ Stand- 
point.” He told of the gains to be made 
by proper vitamin content in feeds. 


An address on beef cattle was then 
given by Dr. M. P. Jarnigan, University of 
Georgia. He told how throughout southern 
areas beef cattle were becoming known 
as cotton’s new partner, and predicted in- 
crease in beef cattle production in the 
South. 

“What Constitutes Quality In Feeds” 
was the topic of an address by Dr. R. M. 
Bethke, Ohio Experiment Station, who out- 
lined the progress made in good feeding. 

In the afternoon a motion picture “Vita- 
mins On Parade’ was shown to those in 
attendance. This was followed by an ad- 
dress on “Breeding, Feeding, Management 
as Resistants to Disease’ by Dr. C. D. 
Carpenter, Allied Mills. He told of the pro- 
gress being made in making farm animals 
healthier through well planned programs 
of feeding, etc. 

Later in the afternoon another motion 
picture “Ovulation” made by the Kansas 
State college was shown. An address by 
C. E. Wylie, University of Tennessee, on 
feeding the dairy herd, the milking herd, 
calves and young stock and the herd sire 
was well received. 

“Hog Raising in the South” was the sub- 
ject of a talk by Dr. Charles B. Cain, Royal 
Stafolife Mills. Dr. Cain pointed out that 
hog raising is increasing in this area and 
profitably can be taken up by many 
farmers. 
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discuss widening 
markets for feed 


After all addresses there were profitable 
discussion periods with feed men and 
others participating. 

In the evening those in attendance for- 
sook the business and educational sessions 
to participate in an old time Southern bar- 
becue on the university campus. Later 
there was an exhibition dance by a square 
dance team. This fine program was spon- 
sored by the Ashcraft-Wilkinson Co., At- 
lanta, with the cooperation of E. T. Allen 


M. J. NEAHR & COMPANY 


Co., Buckeye Cotton Oil Co., Central Soya 
Co., Southern Cotton Oil Co., Stone Moun- 
tain Grit Co. and Swift & Co. 

Saturday morning C. A. Cobb, president, 
Southern Ruralist, spoke on the advantages 
of livestock and poultry as adjuncts to 
Southern agriculture. The motion picture 
“Vitamins on Parade” was also re-run for 
the benefit of extension workers, vocational 
teachers and others. 

In the afternoon the conventionites wit- 
nessed the football classic between Georgia 
and Mississippi and saw how efficient 
spirited Southern teams are in the playing 
of the national game. 


@ ROBIN HOOD Flour Mills, Ltd., located 
on the Welland Canal, started operating 
recently, receiving a 21,000 bushel ship- 
ment from Ft. William. The mill, under 
construction, will be completed this fall. 
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1618 SOUTH DEARBORN STREET « CHICAGO 


The Chicags 


hag Factory Since 1955 
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One and one-half million 1s lot of sin 
sents the average daily output of one 
machine operator in the M. J. Neahr and Company: 
Chicago Bag Factory: 
The complete production line © 
geared UP to assure each custom 
i in prompt, accurate service- Why not jet these ma 2 4 
ae chines hum out your next bag order? One of our . 
a expert representatives will gladly call to describe our SS 
complete service to you. We invite your inquiry: 
“ 
UP 


“Brown's feed? Why I wouldn't use Now honestly, friend, don't you 


that junk Dou Z agree 


‘Tisn't worth the mud in your eye; That a selling talk with such bile 
lain sweetened, is what Is as to you as it is to 
And the little he knows about cows 
At ten cents a ton it's too high. and hogs And you've missed your mark by a 
mile? 


“And Brown himself is a scalawag; Is just a plain, bloody crime.” 


Sure, we can find fault with a mil- 
lion things; 

It's the easy, lazy man’s game— 

The knock, knock, knock of a sour- 
puss 

Serenading his products to fame. 


Calf Pellets 


Calf Pellets Now Re- 
duced to $2.00 per ton 
over Calf M-al 
And when the last stinging barb 


drives home, 

Does the prospect rise up and 
shout— 

“You're great, sign me up for a 
hundred tons?” 

No,—it leaves a bad taste in his 
mouth. 


Every Blatchford 
Dealer says “It PAYS 
to handle Blatchford’s Calf Meal 
and Calf Pellets.’’ 


HERE’S WHY: Nationally Advertised — Popular 
with Dairymen for Generations — Saves Milk — 
Makes Calf Raising Easy — Win and Hold Trade. 


Don't knock, my friend, but sell like 


Valuable Gifts for Dealers hell 
Every bag of Blatchford’s you sell brings you Credits With a ring in your voice and a 
boost 


exchangeable for valuable FREE gifts. Write for the ° 
Blatchford man or ask your jobber. Vitadine 


Biatchford Calf Meal Co. visasine ior mix 


for quality and extra 


WAUKEGAN * ILLINOIS profit. 


If you want the good name of ALL 
teeds upheld— 

Lest a BAD name comes home to 
roost. 


by EMIL J. BLACKY 


Better Built Bags 


New .. . 20th Edition 
BAG FACTORIES - COTTON MILL - BLEACHERY FEEDS and FEEDING 


By F. B. Morrison 

TA L K ABOUT BAGS ! O person engaged in producing or 
handling feeds can afford to be 
(Quoted from a Customer's letter) without the 20th Edition of FEEDS 
AND FEEDING. It is the greatest and 
most practical compilation of information 
“Here comesa bouquet for you on livestock feeding and nutrition ever 


. re issued. The new edition has been com- 
on. 
and FORE SEES CEE pletely rewritten and contains nearly 300 


xwx It isa pleasure to do pages more than the old book, including 
business with a swell outfit an entirely new chapter on proteins, min- 


erals and vitamins. 
like you have. 


Get your copy of FEEDS AND FEEDING 
direct from The Feed Bag by mailing your 
check for $5.00. For $6.00 we will include a 
—e year’s subscription to The Feed Bag plus The 
Feed Bag Annual. You save a dollar. Order 
today. 


WERTHAN BAG CORPORATION 


NASHVILLE — NEW ORLEANS C he * : | Bag 
(WERTHAN)——_ Milwaukee, Wisconsin 
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— turkeys 


(Continued from Page Nineteen) 


—about 2 months before Thanksgiving. 

“Due to the hazards caused by extremely 
cold weather, we use oil-burning brooders 
because young poults will starve them- 
selves to death rather than go outside of 
the brooder for food in a chilled room. 
Should the power happen to be off for a 
few hours due to a sleet storm in a cold 
snap, the risk seems too great to depend 
upon electric brooders. Oil-burning brood- 
ers are also economical for this purpose. 
For average chicken brooding, we think 
the electric brooder is entirely practicable. 

“As soon as the birds are large enough 
and the weather warms up, these young 
birds are put on the range, and another 
lot of poults put into the brooders for the 
later markets. Throughout the growing 
process, we divide the birds into 4 wire 
fence enclosures to avoid crowding. These 
enclosures are movable (including the 
roosts) and we transfer these to other spots 
in the 40 acre plot from time to time so that 
green pasture will be available. This also 
insures greater sanitary feeding grounds 
for healthier birds. 

“To assure the maximum potential profit, 
care and attention to little things are essen- 
tial. The difference between a profit and 
a loss may often hinge on seemingly minor 
factors. For example, in a flock of this size, 
there are sure to be a fairly large number 
of smaller, even undersized birds. Our ex- 
perience teaches that these small fry can- 
not cope with their larger and stronger 
brothers, and if left with them, would die 
or be killed. We keep these in a separate 
enclosure and out of the 8,500 birds, we 
accumulated more than 200 undersized 
ones. Now, as you can see, by separating 
these early weaklings they too are strong 
healthy turkeys and will bring full market 
price. Otherwise, many of these would 
have died, entailing a heavy loss. 

“Another thing. About this time of the 
year, early fall, a large flock of turkeys 
will develop a hatred for certain others in 
the flock. For some unaccountable reason 
the majority will “gang up” on these un- 
fortunate social outcasts and kill them off 
with all the ruthlessness of a foreign dic- 
tator. We watch these closely and put them 
in a separate enclosure. At this time we 
have more than 100 good healthy birds in 
this category which will be saved for the 
market. These two factors alone save po- 
tential losses closely approximating $1,000 
in a season's flock. 

“Comparatively high ground with good 
drainage is best suited for turkeys. They 
thrive best on slightly rolling land where 
the maximum of dry ground is available. 
I think the reason so many old timers 
found turkey raising difficult, is the fact 
that they kept them with chickens and al- 
lowed them to run wild over all sorts of 
terrain. Chickens and turkeys do not thrive 
when kept together. Often turkeys will 
contract disease from chickens, although 
the latter are not seriously affected at the 
time. 

“Naturally we feed the young poults 
our own brand of starter mash, later grow- 
ing mash, using Hubbard's concentrate ex- 
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clusively, as we have found this uniformly 
safe and effective. At this season we are 
feeding 242 tons of cracked corn and 22 
tons of ground feed to our flock of 8,500 
every other day. We alternate this feed 
with dry and wet mash for palatability 


and best fattening results. Obviously, 
plenty of water is supplied for the birds. 
Our supply is from an electrically operated 
pump at the farmstead, and hauled in 
barrels on our trucks to the feeding 
grounds. We hire two men to feed and 
care for the birds. We deliver feed from 
the mill to farm in our 5-ton truck, and is 
distributed in our smaller trucks to the 
feeding troughs as needed. 

“Turkeys are afraid of nothing on the 
ground. If a strange animal gets into their 
runways, they will kill it. But they are jit- 


in Quality and 


Careful mechanical 
control of process- 
ing, supervised by 
chemists in each 


SOYBEAN 
OIL MEAL 


tery about anything in the air, especially 
hawks and airplanes. However, these lat- 
ter fly very high over our area and thus 
far, have caused no harm whatsoever.” 

In addition to their large scale turkey 
business, Mr. Kolb feeds from 50 to 100 
pigs on the farm lot near the barns. He 
buys these at about 100 lbs, and markets 
them at 200-250 lbs. “This is very profit- 
able,” he says. As a matter of fact, our 
feeding cost for these porkers is just about 
zero. You see there is sure to be consider- 
able waste from delivering and handling 
5 tons of cracked corn and mixed feed 
every other day for our turkeys. Some 
times a considerable amount gets wet too. 
We feed this to the hogs. They thrive on 
it and we get a fine profit out of this feed 
which would otherwise be a total waste.” 


Protein Content 


41% Protein 


plant and by the 
central control laboratory, is 
your assurance of the uniform 
excellence of Kellogg Oil Meals. 


Kellogg Mills and Sales Offices, 
located to serve all markets, as- 
sure proper handling of orders 
and prompt deliveries. Kellogg 
service is dependable. 


Old Process ... 


KELLOGG’ $< Old Process LINSEED MEAL 


SPENCER KELLOGG AND SONS, INC. 


Sales Offices: Buffalo, Chicago, Decatur, Ill., Des Moines, 
Minneapolis, Los Angeles 
Mills: Buffalo, Chicago, Decatur, Ill., Des Moines, Minneapolis, 
Edgewater, N. J., Los Angeles 
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Raising turkeys and feeding hogs tie in 
splendidly with the feed mill, which is de- 
voted exclusively to custom-grinding, sup- 
plying their own feed requirements and 
sale of surplus products to other farmers. 

“I insist upon making my service so de- 
sirable,” he states, “and upon supplying 
such a high quality of merchandise that my 
customers will buy without being asked. 
I may be wrong in this respect, but I 
think beyond much doubt that it is possible 
in our case because of our methods of 
demonstrating with our own live stock.” 
This policy is not used in a spirit of haugh- 
ty attitude, as he is the personification of 
genial hospitality towards his trade. In 
any event, he presents some very logical 
points in favor of his methods. For example: 

“First off the bat, we have to give more 
or less credit. Every farmer, no matter how 
wealthy, finds himself without cash during 
certain times of the year. By catering to 
those who want the best, who use the most 
and who are financially able to pay their 
bills, I'm sure of 100 per cent collections. 
Now suppose I put a man out to sell more 
accounts and increase volume of those reg- 
ularly established customers. By the very 
nature of things, this man would line up 
some slow pay accounts, perhaps over-lap 
territory and get a few who would never 
pay at all. This factor, combined with the 
higher cost of getting that extra business 
curbs the profits, I believe. 

“I have one customer—a heavy stock 
feeder who owns 3 big farms and will soon 
have the 4th. He owes me $500.00 right 
now. This amount will be increased much 
more before he pays up. When he sells his 
hogs and cattle, he'll pop in here, ask me 
to cash his check, less all that he owes me. 
He wouldn't even pay the bank 10¢ to 
cash that check. He does it that way al- 
ways. These are the kind of customers I 
like to keep on my books. 

“The customer is not always right, not- 
withstanding contrary opinion. I will make 
good on anything that is my fault, or of 
my products, but under no circumstances 
will I refund money on, or replace feed 
that was bought here if the farmer suffers 
losses through other causes. It does not 
pay, and I doubt if any customer is ever 
lost by adhering to this policy. If so, it is 
well to lose him. 

“Last spring one of my biggest custom- 
ers, a turkey raiser, lost a lot of poults— 
so many that he was very badly discour- 
aged. He insisted that I reimburse him for 
his losses, claiming without positive knowl- 
edge or proof that it was caused by im- 
proper feed purchased here. I was equally 
certain his claims were unfounded. I told 
him firmly that he could take the feed and 
have it analyzed—take any number of his 
sick birds and have them diagnosed in any 
laboratory or agricultural college he wish- 
ed to select, and if their reports proved the 
fault of mine, I would stand all his losses. 
This he was unwilling to do, but quit buy- 
ing our products. What would you have 
done? Reimburse him at your own loss 
and hold the customer? Or refuse and 
lose him? 

“Later in despair, he came to me and 
asked me to help him out. His flock was 
dying off at a ruinous rate. I fixed him up 
50 pounds of special oil mix, and told him 
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he would have to pay $10.00 for it—cash 
now or later—just ds he preferred, but it 
would cost him $10.00! He mixed this with 
the feed and found a quick improvement. 
Came back for another lot and said his 
trouble had disappeared. He was delight- 
ed, and said, guessed he’d been pretty 
hasty, and would start buying from me 
again. I told him not to do it unless he 
was completely satisfied with the purity 
and quality of my products. The next day 
he telephoned and said: “You'd better 
send. me out 2 tons of feed at once.” 


Mr. Kolb firmly believes that this kind 
of a policy not only reduces the cost of 
doing business constructively, but that it 
actually makes better farmers through a 
process of better attention to their live 
stock, and does away with their depend- 
ence, upon the dealer to support their 
losses for which in most cases, the dealer 
is in no way to blame. 

The one story mill building which is 150 
x 105 ft. has a large center drive-in with 
2 exits for customers’ convenience. A dump 
controller is provided for dumping grain 
into a pit for grinding. This labor saving 
factor is doubly appreciated by farmers 
with large loads. There are 2 complete 
units of mill equipment—l1 Munson and 1 
Sidney mixer; steel grain cutters capable 
of cutting in 7 different grades; oat huller; 
a Miracle Ace molasses machine; 1 Jay 
Bee Mill, 1 Ajax; two 4-hole bag filling 


machines. One complete outfit is located 
on each side of building. This facilitates 
production and enables the men to arrange 
stocks with minimum of labor in production 
and re-handling. Electric power is used, 
having individual motors for various ma- 
chines. 

In order to give very prompt service to 
customers, large stocks of their products 
are carried. Big storage space is important 
and the same brands of mixed feeds are 
carried in several different places in the 
main building, conveniently arranged for 
quick delivery—another labor saving fac- 
tor. Other products bought for resale are 
included in this category. 

Three extra warehouses are used for such 
items as corn gluten meal, meat scraps, 
brain and middlings, cotton seed, alfalfa 
meal, tankage, rolled oats fish meal, dried 
butter milk, dried whey, minerals, block 
salt, home meal and bags. A small separ- 
ate building houses the sack salt, in order 
to obviate any possibility of absorbing 
fetid odors from tankage, etc. Barrel goods 
are carried in a separate warehouse—milk 
and oil, etcetera. Another warehouse is 
used for storing fertilizer, 40 tons being 
the average stock. About 150 tons are sold 
in spring, 150 tons in the fall, giving turn- 
overs on this item. 

Besides these resale products, the com- 
pany makes a complete line of poultry, 
hog and dairy supplement. 


Dr. Salsbury Editors’ Conference 


Good old school days! So thought 22 
agricultural and trade paper editors who 
as guests of Dr. Salsbury Laboratories, 
Charles City. Ia. attended the firm's con- 
ference of agricultural editors on the poul- 
try mortality problem, September 20. The 
editor-students were given a full day of 
interesting lectures, trips through the plant 
and the experimental farm. All editors 
cgreed the conference was worthwhile. 

Certain outstanding facts were empha- 
sized at the conference; namely, that the 
$150,000,000 annual loss from poultry dis- 
eases can be cut down by preventative 
means; that 78 per cent of all poultry dis- 
eases are preventable, and that continu- 


ous research work being done in this field 
means that more and better remedies will 
constantly be produced. Dr. J. E. Salsbury, 
Dr. John G. Salsbury, H. G. Bos, sales 
manager, N. A. Winter, advertising coun- 
sel, Sivert Eriksen, A. W. Walde, J. W. 
Cavett, N. F. Morehouse, O. J. Mayfield, 
J. P. Henry, R. H. Cooper, W. G. Keehn, 
P. C. Molgard, J. H. Capenhaver, O. J. 
Wiesner, H. M. Lightbody and others of the 
Salsbury staff all gave interesting talks 
on poultry disease control problems. 
Lunch at the Charles City Country Club, 
bowling on the green at the experimental 
farm and dinner at the St. Charles hotel 
featured the entertainment program. 
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Triplets for the feed industry arrived 
on only two days during October. The 
first trio came on October 8 and included 
W..R. Ewing, National Oil Products Co., 
Harrison, N. J.; C. T. Kayhart, Corn Pro- 
ducts Sales Co., New York City and John 
Manard, John Manard Molasses Co., New 
Orleans. 

The other triplets, arriving on October 
11, were W. L. Blows, Blatchford Calf Meal 


E. J. CASHMAN 


Co., Waukegan, Ill.; LeRoy L. La Budde, 
La Budde Feed & Grain Co., Milwaukee 
and W. A. Maney, Maney Bros. Mill & 
Elevator Co., Minneapolis. 

The stork started his work by bringing 
a veteran duck hunter for the opening of 
the season on October 1. He is Carl A. 
Houlton, La Budde Feed & Grain Co., Mil- 
waukee and was accompanied by Anton 
Krason, Deutsch & Sickert Co., Milwaukee. 


Ralph M. Field, president of the Ameri- 
can Feed Manufacturers association, Chi- 
cago, and C. Huntington Hooker, Northern 
Milling Co., Wausau, Wis., followed on 
October 4. Allen A. Breed, chief grain in- 
spector at Milwaukee, was born on Octo- 
ber 6, and Harry A. Bullis, vice presi- 
dent of General Mills, Inc., Minneapolis, 
on October 7. 


From here on the feed men seem to 
come in pairs with Meryl M. Bowman, 
American Butter Co., Kansas City, Mo. 
and C. C. Kamm, P. C. Kamm Co., Mil- 
waukee, on October 9, followed by Earl 
Knudtson, Northrup, King & Co., Minnea- 
polis and K. B. Neff, Exact Weight Scale 
Co., Columbus, Ohio, on October 12. 


Perc S. Brown, National Oil Products 
Co., Harrison, N. J. and Russell Hanson, 
Hanson Feed Co., Hollandale, Wis. were 
born on October 15 with Robert C. Craw- 
ford, Oyster Shell Products Corp., St. Louis 
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and Paul Gebert, Jr., Lincoln Mill, Merrill, 
Wis. on October 16. 

The next three are singles: Herman 
Deutsch, Deutsch & Sickert Co., Milwau- 
kee on October 17; W. M. Steinke, King 
Midas Flour Mills, Minneapolis on Octo- 
ber 19 and D. R. Mihills, National Food 
Co., Fond du Lac, Wis. on October 20. 

Fred M. McIntyre, Potsdam, N. Y., form- 
er president of the Eastern Federation of 
Feed merchants and Louis E. Thompson, 
Glen Ridge, N. J., present secretary-trea- 
surer of the same organization, were both 
born on October 21. Arthur J. Gill, Silmo 
Chemical Corp., Vineland, N. J. and Ed- 
ward La Budde, La Budde Feed & Grain 
Co., Milwaukee, arrived on October 25. 

E. J. Cashman, president of Doughboy 


Mills, Inc., New Richmond, Wis. and John 
H. Barton of South Orange and Fleming- 
ton, N. J., were born on October 26. A 
portrait of Mr. Cashman is reproduced 
on this page. 

A. E. Halderman of the Western Weigh- 
ing & Inspection bureau, Milwaukee, ar- 
rived on October 27 and T. G. Balfour, 
Tobacco By-Products & Chemical Corp., 
Louisville, Ky. on October 28. The last 
day of the month brought L. E. Church, 
Houston Milling Co., Houston, Texas and 
Guy E. Hillier, Penick & Ford Ltd., Inc., 
Cedar Rapids, la. 

——— 
@ HARTWIG Feed Mill, Welcome, Minn. 
recently was purchased by Howard Moore, 
Sherburn. 


TODAY’S GREAT PROFIT OPPORTUNITY 
IS FOR QUAKER FEED DEALERS! 


Here’s the Feed Line that’s on the March! 
It will pay you to investigate a Quaker 
Feed Dealership for your territory! 


IN QUALITY 
ASSORTMENT 


IN ADVERTISING! 


Write for details of the great promotion campaign this Fall in radio, maga- 
zines and countless dealer helps, selling Ful-O-Pep Poultry Feeds and 
the Ful-O-Pep Save-On-Feed Plan to your customers. Get details of the 
profitable Quaker Feed Dealership for your territory. Write today to, 


THE QUAKER OATS COMPANY, CHICAGO, ILL. 


‘ 
Happy B inthday 
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— market 
(Continued trom Page Fitteen) 


along the Atlantic seaboard and the 
Pacific coast. Since such a large 
supply is necessary, county buyers 
ship to jobbers at central points 
who pool their purchases for ship- 
ment to America’s largest market. 

Since it is necessary to buy eggs 
from numerous small markets, New 
York keeps a sharp watch on 
grades. They are defined by law 
and known as fancy, A. B. and C. 
Grade A, the largest seller, requires 


WHEN YOU INCLUDE 


REX 


IN YOUR FEEDS, YOU ADD 


HIGH VITAMIN “E” POTENCY 


HERE’S THE PROOF caucus 


eggs to be uniform in size, have 
clean and sound shells and the air 
cell a quarter of an inch or less in 
depth, localized and regular. Yolk 
may be visible, but with no visible 
development of the germ. All eggs 
must be candled or sold as C grade. 
Law fixes a minimum of 24 ounces 
per dozen on eggs sold as large 
and 20/2 ounces maximum on me- 
dium ones. Eggs are packed in the 
ordinary cases, holding two sec- 
tions of 15 dozens each and ship- 
ment is in specially refrigerated 
cars from which they are unloaded 


REX is a Cold Processed pharmaceutical grade 
Wheat Germ Oil—not a pressed oil. Because of 
this, REX Oil possesses plus values that give it high 
Vitamin E potency that stays. We guarantee the 
Vitamin E potency of REX Bonded Wheat Germ Oil 
for one year from date of manufacture. 


We also back up our guarantee by placing under 
BOND, samples of each day’s production of REX OIL. 
These samples are to be kept one year at room tem- 
perature and made available, at any time, to Fed- 
eral, State or any accredited laboratory for potency 
and stability tests. You do not need to take our word 
for it— you can have positive assurance that REX 
is High in Vitamin E Potency when you use it. 


Your feeds, enriched with Vitamin E, as supplied 
by the addition of REX Bonded Wheat Germ Oil, 
will have definite beneficial values 
in preventing breeding troubles 
caused by a lack of Vitamin E. 
Write for further details and prices. 


DEALERS —We have a powerful new 

dealer Sales and Advertising Plan that 

will bring you a volume of business. 

Write for it today. 

VIOBIN CORP Room 819, 155 N. Clark St- 
* CHICAGO, - ILLINOIS 


VioBin (Canada) Ltd., 460 St. Francois Xavier St., 
Montreal, Quebec. 


Goldenrod, Leading Sire 
of the Poland Chinas 


Williams & Posten, Villisca, Iowa, 
owners of Goldenrod, one of the 
most successful Poland China sires 
in America today, writes as follows: 


“Last fall during our breeding 
season, our $1,000 boar Goldenrod 
became slow and logy, so we tried 
REX Wheat Germ Oil. In a few 
days he was peppy as a pig. The 
amazing thing about REX Oil is 
that when the sows farrowed,’ the 
ones farrowing from service, after 
Goldenrod was given the oil, had 
better litters and more pigs than 
the sows that farrowed from his 
service before he was given the 
oil.”"—C, POSTEN 


and placed in cold storage until 
removed to the retail outlet. 

About the only place the depart- 
ment falls down is when it comes 
to telling how many chickens it 
takes to supply eggs for a day but 
it can tell that it takes about a mil- 
lion cows to supply milk for 24 
hours as approximately 3,500,000 or 
4,000,000 qts. are used in this time. 
Fluid milk receipts last year totaled 
1,504,484,400 qts. In addition to this, 
63,338,520 qts. of cream was used. 
This supply comes from a territory 
embracing all of New York, parts 
of Vermont, Connecticut, Pennsyl- 
vania, New Jersey and Massachu- 
setts, designated as the New York 
milk shed. In this section are 60,842 
dairy farms which have been in- 
spected and approved by the de- 
partment of health. The milk is 
shipped in tank trucks or tank cars 
to pasteurizing plants in the city. 
It is sold in bottles or wax paper 
containers to retail stores and 
homes. 

Next after milk and cream, of 
course, comes butter. In the days 
prior to 1853 butter consumed in 
New York City was made on near- 
by farms in the state, New Jersey 
and Pennsylvania, and shipped to 
market in wagons or on river boats. 
Today the supply, which in 1939 
amounted to 264,945,528 lbs., comes 
from centralized creameries in lowa, 
Minnesota, Illinois, Nebraska and 
New York state, from which it is 
shipped in special refrigerator cars. 
Butter is sold at the New York Mer- 
cantile exchange by grade which is 
determined by scoring on the basis 
of flavor, 45 per cent; body, 25 per 
cent; color, 15 per cent; salt, 10 per 
cent and package, 5 per cent. Pro- 
duct scoring 93 is known as “spe- 
cial”; 92, extra fancy; and 90, 
standard. 

The six related commodities de- 
scribed here are only a small part 
of the many products which come 
under the department of markets’ 
supervision. With a small person- 
nel as compared with other city de- 
partments, the work of this depart- 
ment is carried on every day in the 
year. Through its consumers’ serv- 
ice, headed by Mrs. Francis Foley 
Gannon, prices are watched and 
cooking schools held to teach 
housewives how to use food pro- 
ducts to the best advantage. Full 
quarts and pounds are assured the 
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buying public through the bureau 
of weights and measures, also a 
division of the market department. 

The problem of marketing, like 
that of distribution, is not a small 
one. When Commissioner Morgan 
assumed his post, he found 58 open 
air markets or those from which 
goods were sold with practically no 
restrictions from pushcarts in the 5 
boroughs included in Greater New 
York. In 1935 there were 700 ped- 
dlers selling food under a railroad 
viaduct to people principally of the 
lower income bracket. Remedying 
this condition was one of the first 
duties of the new administration, 
and the Park Avenue market was 
established as a part solution to a 
general problem. Today 450 former 
peddlers sell their wares in five 
giant crate-like buildings of glass 
and steel. Tenants pay $4.25 per 
week for a stand 62 x5 feet, with 
the privilege of building up their 
displays as high as possible. Net 
revenue from this market is so sub- 
stantial that the cost to the city will 
have been amortized within five 
years from the opening date. There 
is a long waiting list for the stands, 
and approximately 55,000 people 
patronize the market daily. 

The First Avenue market, a sim- 
ilar project, has a capacity of 165 
stands; Thirteenth Ave. market in 
Brooklyn, which is one of the five 
boroughs, has 150, and Essex Street, 
largest of the municipal markets, 
500. In the retail market, including 
pushcart peddlers with fruit and 
wearing apparel, there were only 
16 remaining open air markets with 
approximately 1,300 licensed push- 
cart “merchants” at the beginning 
of 1940, as compared with 60 with 
55,500 pushcarts, in 1934. All dairy 
and meat products are sold under 
the strictest sanitary regulations 
and pushcart peddlers are, because 
of the lack of facilities, barred from 
handling these products. 


For the wholesale handling of 
poultry a plan is underway for a 
centralized warehouse to receive 
all incoming shipments, whether by 
truck or train. The terminal will be 
leased by an operating company 
or a wholesaler under the super- 
vision of the department of markets. 
This terminal will be added to the 
present system which includes the 
Bronx Terminal market, covering 
38 acres and includes a Farmers’ 
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Square where farmers can sell di- 
rect to consumer; Wallabout mar- 
ket in Brooklyn; West Washington 
market, where live poultry and 
dressed beef are the principal pro- 
ducts; Gansevoort market, built in 
1882 and Fulton Fish market on the 
East river. 

While dealing in milk, eggs and 
poultry may be only a means of 
bartering at the cross-roads store, 
it is big business in New York City 
every year. 

@ FARMERS National Elevator, Barry, 
Mich., is building a 25,000 bushel elevaior. 


KASCO MEETING 


Thirty sales and service men of Kasco 
Mills, Inc., Toledo, O. journied to Waverly, 
N. Y., Aug. 30 to visit the Kasco research 
laboratories and experimental kennels. 

The program also included an address 
by Dr. Victor Heiman, director of research. 
A motion picture dealing with poultrying 
was shown at the famous old Iron Kettle 
inn at Waverly. 

On Aug. 31, the group moved to the 
Mark Twain hotel, Elmira, N. Y. where an 
all day meeting was held under the leader- 
ship of E. H. Kieser, sales manager. An 
impressive “talkie” of the fall sales pro- 
gram was featured. O.E.M. Keller is presi- 
dent of Kasco Mills. 


DON’T FORGET! 


THE TIME, TROUBLE, 
HIGH COST of keeping obsolete mixing 
and grinding equipment running. Don't 
spend nights patching up worn out mills and 


AND 


mixers so that you 
can keep your cus- 
tomers half way 
satisfied during 
the heavy grind- 
ing season. 


Not when you can 
buy Blue Streaks at 


present prices! 


New Blue Streak Equipment means lower power costs, happier 


customers —a widening business —and more profits. 


That's 


what you are in the custom milling or feed mixing business 
for — get these advantages by modernizing with Blue Streaks. 
Don't forget to mail that coupon. Do it Now. 


PRATER PULVERIZER COMPANY 


1849 South 55th Avenue, Chicago, Illinois 
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IOWA 

Quaker Oats Co., is adding a new feed- 
house to its plant at Stanhope, and will 
carry a complete line of feeds. 

James C. Mullaney. Sioux City, has 
moved to South Dakota where he will op- 
erate his own plant, the J. C. Mullaney 
Grain Co. 

Clarence Brettman, Waverly, recently 
purchased the feed mill of Ernest Strieby, 
Denver. 

Bohne Hansen, Charlotte, recently built 
a grain elevator with total storage space 
of 11,500 bushels on his farm. 

Jack Good, Hamburg, recently sold his 
elevator at Essex to Johnson Bros., owners 
of another mill in Essex. 

R. L. Grove, New Hampton, recently 
opened a new feed mill located at Monona. 


Farmers Cooperative Co., Terrill, recently 
added a new 40,000 bushel elevator of 20 
bins. 

KISTLER JOINS FLORY 

Perry T. Kistler has joined the staff of 
the Flory Milling Co., Bangor, Pa. as poul- 
try specialist in charge of nutrition and 
sales. 

Mr. Kistler is a graduate of Pennsylvania 
State college and a former instructor in 
poultry feeding there. For many years he 
was engaged in the breeder-hatchery 
business. 

@ M. E. FINDLEY, Blanchard, Mich., re- 
cently opened his own business, leasing 
the Millbrook Mill and reconditioning the 
equipment. 


VITAMIN, 


VITAND is a high quality “A” & “D” Supplement for Poultry and Animal Feeds, 
containing minimums of 3,000 U.S.P. units of vitamin A, and 400 A.O.A.C. chick units 
of vitamin D, per gram. Its manufacture is characterized by modern processing 
methods, highly efficient in the minimizing of rancidity and formation of free fatty 
acids, . . . two elements very destructive of vitamins. 


These Distributors Have Stocks at Your Service: 


NORTHRUP, KING & CO. 


Minneapolis, Minn. 


JESSE C. STEWART CO. 


HAYNES MILLING CO. 


Pittsburgh, Pa. 
Portland, Ind. 


V. E. HERTER CO. 


CORN BELT SUPPLY CO. 


Dayton, Ohio 


Sioux City, Iowa 


RYDE & COMPANY 


FOSTER-KENDALL CO. 


Chicago, Ill. 
Carmel, Ind. 


MATHEWS & FRITZ CO. .... 


KING BROTHERS 


Los Angeles, Calif. 
Philadelphia, Pa. 


SAM KRAUS 


Fort Wayne, Ind. 


WOOSTER FEED MFG. CO. 


Wooster, Ohio 


FARLEY FEED CO. 


Janesville, Wis. 


CHAS. SCHAEFER & SON 


BRACKETT GRAIN CO. 


Brooklyn, N. Y. 
Ft. Worth, Texas 


ORIENTAL MILLS 


NICKEL PLATE ELEVATOR CO. 


Manitowoc, Wis. 


Cleveland, Ohio 
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Archer Daniels Adds 
Dr. E. C. Yen to Staff 


Dr. En Chu Yen, who graduated this 
year from the University of Minnesota with 
a Ph.D. degree, has joined the research 
staff of the Archer- 
Daniels-Midland Co., 
Minneapolis. He will 
work problems 
associated with 
wheat germ oil, Vita- 
min E, and other por- 
tions of his Ph. D. 
thesis which directly 
concerns the increas- 
ing of reproduction 
and growth of live- 

stock. 
DR. E: C. YEN Dr. Yen is thirty 
years old, was grad- 
uated from Fuh Tan university, Shanghai 
in 1933 and received a M.S. (chemistry) 
degree from the University of Nanking in 
1935. Dr. Yen will be associated with Dr. 
August J. Pacini, head of the specialties 
division of Archer-Daniels-Midland, with 
whom he has collaborated cn much of 
his university work during the past four 

years. 
& 
R-V LITE CONTEST 

Arvey Corporation, manufacturers of R-V 
Lite Vitapane transparent glass substitute, 
has opened up its fall campaign with a 
special dealer contest and national adver- 
tising campaign. 

In the dealer's contest, dealers are urged 
to build a window frame with R-V Lite in 
position in place of glass, using the Lite 
in store or window display, etc. Used 
wherever glass is used, this daylight-clear 
transparent glass substitute is ideal for 
brooder houses, poultry houses, shelters, 
storm doors, windows, etc. Great strides 
have been made in the development of sub- 
stitutes for glass since farm experiment sta- 
tions ten years ago found that ordinary 
window glass did not permit passage of 
sufficient ultra-violet rays to benefit poul- 
try and livestock. Full details can be se- 
cured by writing Arvey Corporation, 
Chicago. 

BUYING GROUP FORMED 

A group of feed dealers from southern 
and central Wisconsin met at the Park 
hotel, Madison, Wis., September 11 and 
organized a buying corporation which will 
be known as the Union Service Co. with 
its general office at Madison. 

The company will deal in fertilizer, feed, 
seed, salt and various allied products han- 
dled by the general feed trade. The follow- 
ing members were chosen as officers and 
directors: Jas. H. Vint, Union Grove, presi- 
dent; H. F. Brunsell, Evansville, vice presi- 
dent; Colby S. Porter, Fox Lake, secretary- 
treasurer; directors, Wm. DeLonge Jr., Clin- 
ton, and Roland L. Reinders, Elm Grove. 
George A. Wassenaar, formerly with Darl- 
ing & Co. was appointed manager. 

© @—- 
@ MADISON Feed Supply Co., Burke, Wis. 
has been formed to engage in the flour 
and feed business. Incorporators are R. M. 
and R. V. Comstock and J. D. Heywood. 
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New Adding Machine 
Marketed by Victor 


Victor Adding Machine Co., Chicago, has 
just released a new full duty portable add- 
ing machine which combines the additional 
function of direct subtraction. It is a fur- 
ther development of the original Victor 
portable adding machine presented a year 
ago. 

This adding-subtractor illustrates further 
the possibilities of modern design and en- 
gineering in producing equipment compact 
in size, light in weight, yet fully equal 
in rugged construction to the heavy de- 
mand of the average business office. 

The new machine is produced in two 
models. The 6-56-4 has a listing capacity 
of six columns, total capacity of seven and 
sells at $79.50. Model 6-58-4 has listing 
capacity of eight columns, totaling capacity 
of nine columns, and sells for $94.50. 

—---> 


SHELTERS BRITISH CHILDREN 

Gentleman with a big heart is A. V. Jay, 
research director of National Oil Products 
Co. who lives at Skaneateles, N. Y. 

He and his wife have taken into their 
home two British girls, ages 15 and 9, and 
also plan to make a home for two more 
children from the British Isles. In addition, 
Mr. Jay has been instrumental in getting 
five other families in Skaneateles to shelter 
English children for the duration of the 
war. 

Mr. and Mrs. Jay report that the children 
are having the time of their lives in friend- 
ly, peaceful America, enjoying to the full- 
est the relaxation possible in a country 
such as ours. 


CELEBRATION COMING 
In 1941 the International Baby Chick as- 


sociation will celebrate its twenty-fifth an-— 


niversary of service to the poultry industry. 
This anniversary will be celebrated by 
breeders and hatcherymen as the “Silver 
Jubilee” which will reach its climax at the 
annual convention and educational expo- 
sition next July. In the twenty-five year 
period of the association the hatching in- 
dustry has grown from less than a million 
chicks to over 700,000,000 baby chicks a 
year. 

@ BLISSFIELD Co-operative association, 
Blissfield, Mich., recently opened its new 
sweet feed plant to grind and blend rough- 
age with molasses. 
@ UDELL BLAKEMORE, Slater, Mo., has 
purchased a feed store at Marshall. 
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MICHIGAN 

Wilson's Elevator, Stanton, recently in- 
stalled new equipment to clean all kinds 
of grass seed. 

Malcolm G. Dickerson, Bloomingdale. has 
become known as “Seed Corn King” of 
Van Buren county, due to his 26 years of 
approved scientific experimenting with 
open pollinated seed corn. 

Sheridan Elevator, Sheridan, has recent- 
ly installed a new hammer mill and mixer. 

Cloverland Milling & Supply Co., Glad- 
stone, announced its opening Sept. 30 
under the management of H. J. Skonquist. 

Quality Feed & Supply Co., Marine City, 
was given an award for its float on seed 
industry in the city Labor Day parade. 

The Paw Paw city council recently pur- 


chesed a grist mill and property surround- 
ing it, including water rights, from the es- 
tate of Stanly Briggs. 
FEED CONTROL MEETING 

The 1940 meeting of the Association of 
American Feed Control Officials will be 
held at the Hotel Raleigh, Washington, D.C. 
on October 31 and November 1, according 
to an announcement by Leslie E. Bopst, 
secretary-treasurer. All members of the 
feed industry are invited to attend these 
important meetings, say officials. An in- 


teresting program has been arranged. 


@ DOLL Feed & Produce Co., Princeton, IIl., 
sponsored an all-day tour of the Allied 
Mills, Peoria, recently for customers and 
friends. 


tion or for consultation. 


IBBERSON Builds 
W ater-powered Plant 


Destroyed last January, the P. Ekern Co. mill at 
Pigeon Falls, Wis., was rebuilt with the usual Ibberson 
efficiency, and ready for operation May 1, 1940. 


The unusual feature of this plant is the fact that 
the power for the mill is furnished by a dam with two 


water wheels. New and modern machinery was installed. 


It Pays to Consult IBBERSON 


There is no obligation attached to a request for informa- 


Let us help solve your problem. 
Our FREE book will interest you. Write for it. 
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increase profits, 
reduce costs 


Make more money by 
mixing feed faster and better 
with Sidney Mixers. Low in- 
itial and operating cost guar- 
antees a larger margin of 
profit. Sidney Mixers are giv- 
ing quiet, dependable service 
in hundreds of mills all over 
the country ... they'll prove 
to be a profitable investment 
for you, too! 


Manutacturers of: 


Corn Crackers and Graders 
Grain and Seed Cleaners 
Electric Truck Hoists 

Ear Corn Crushers 

Corn Shellers 

Feed Mixers 

Elevators Write today for complete 


details on machinery you 
tut Sidney 


need — no obligation. 


GRAIN MACHINERY CO. 


“Manufacturers for over 75 years” @ SIDNEY, OHIO 


MR. FEED MIXER 


You Can Make MORE PROFIT 
by using the 


VITAMELK 


All-Vitamin, Rare-Mineral Fortified 


FEED FORMULAS. 


| MORTON'S SALT 


Highest Quality 


Prompt Service 


MoRrTON SALT COMPANY 
MILWAUKEE WISCONSIN 


Lets 


If you need MALT SPROUTS — long 


fiber, short fiber, reground, choice 


drum, compartment or kiln sprouts, 


The VITAMELK Feed 
Formulas will give you a com- 


plete line of vitamin and rare- 
mineral Fortified Feeds equal in 
quality to the best National Brands, 
and can sell for 15% to 30% under 


vital to the success of a local or 
state-wide brand of feed as they 
are to the success of a National 
Brand. 

For more feed sales, inquire now 
about Vitamelk, and the Vitamelk 
all-vitamin, rare-mineral Fortified 
Feed Formulas. Write today. 


in catch weights or in cwts.— we 
got ‘em. 
e e @ 


the price of the best National 


Brands . . . WITH A GOOD 

PROFIT MARGIN FOR YOUR- 

SELF. “J 
The Above Fact 1% 

s 

is proved by hundreds of feed ‘nis Manual 

mixers in the United States, Canada a 1 feed 

and Europe. Vitamelk formulas do og a 

produce feeds of highest quality = crepe 

that can sell for less. age — 

Furthermore the makers of Vita- oF ess ITA- 
melk supply, free of charge, sales Write , 
promotion materials which are as Dept. 20-J 


DAWE’S VITAMELK COMPANY 


(Division of Dawe's Products Co.) 
“Pioneers of Vitamin Concentrates Since 1926” __ 
4800 S. RICHMOND ST., CHICAGO « LONDON, ENGLAND 


e460 


... and BREWERS’ GRAINS — by 


shipping from either Milwaukee, Chi- 
cago, Minneapolis, or St. Louis, we 
can usually save you some money. 


Next time try us. 


La BUDDE FEED & GRAIN 


COMPANY 
MILWAUKEE, WIS. 
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STORE 


Help The Farmer 


A number of dealers each fall send poultry raisers in their 
area a mimeographed sheet of tips on profitable poultry raising. 
This is especially important in the Fall. Points that can be 
covered include suitable winter quarters, the use of ultra-violet 
lamps, clean feeding troughs, worming, culling and proper venti- 
lation and insulation. Some raisers may already know this infor- 
mation; many do not. In any event it is good policy to remind 
all patrons of the importance of supervising poultry house ac- 
tivities throughout the laying season. Print this sheet on heavy 
cardboard if you wish, with a hole punched at the top, so the 
chart can easily be hung up in the poultry house as a ready 
reference. 


Feeding Records 


With the fall laying season getting under way, every feed 
dealer can be of service to poultry raisers in his area by urging 
them to keep feeding records on their flocks, if they are not 
already doing so. An accurate feeding record helps a poultry 
raiser to find out just where his flock stands in relation to costs, 
production and profit. That is the scientific, the practical, the 
profitable way for any poultry raiser to operate. The dealer 
can help this cause along in many instances by printing charts 
which provide for entries of amounts of feed used, number of 
eggs produced and the like. Some manufacturers provide dealers 
with such charts to supply free to farmers. In any event a dealer 
should have his name somewhere on the card so that poultry 
raisers are constantly reminded of his service to them. It is 
also well to stage a contest offering suitable prizes to farmers 
who turn in the best and most complete feeding records. Such 
contests can later be extended to other farm animals after they 
have produced results on poultry costs. During National Feed 
Week many dealers are putting on contests for the submittal of 
good feeding records. Why not get in on this fine project? 


Expotition 


This is the time of year when farmers take pride in talking 
about their prize crops. Every feed dealer can encourage farmers 
to exhibit samples of such crops in the feed store. At Janesville, 
Wis. each year, merchants get together and put on a Fall expo- 
sition where farmers can exhibit crop samples in the windows of 
practically every merchant in town. Each store then gives a 
suitable prize to the best entry in the class of product exhibited 
in his window. Such a contest also includes canned goods put 
up by farm women. Farmers appreciate this type of promotion 
and they flock to a town on days when farm products are dis- 
played in such a contest. Every feed dealer can be the big gun 
behind such a promotion in his own town. 


Half and Half 


A number of merchants have used a “Half and Half” letter 
with great. success in winning back lost customers. Such a letter 
is divided in half. One half tells the firm's story, wondering 
why the customer hasn't been at the store lately and if the firm 
has lost his good will won't he please reply on the other half 
of the letter —the space which is left blank. The customer who 
receives such a letter often writes his reply and mails it in. 


IN YOUR 
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Hygeno 
Poultry Litter 


(Process Patent 2014900) 


The Only Litter Development That 
Has Kept Pace with Modern 
Poultrymen 


POINTS OF EXCELLENCE 

1. Sanitary, both in substance and effect. 

Chicks won’t eat it; neither will other domestic 

fowls. 
3. Attracts and retains the heat at the brooder house 
floor. 
Absorbent; it facilitates evaporation. 
Antiseptically treated to resist germ development. 
Free from moulds and dust. 
Relatively fireproof. 
Durable. 
Inexpensive to use. 


Write for Details and Prices 
A Product of 


/LEGUME 


There’s a demand for Nitragin wherever legumes are grown. It 
sells easily and soon builds a profitable volume of extra sales for 
feed and seed dealers. Nitragin increases yields of alfalfa, soybeans, 
clovers and other legumes up to 50%, makes richer feed and builds 
up the soil. It’s the oldest, most widely used inoculant. If you 
sell seed, make this extra profit on NITRAGIN. 


THE NITRAGIN CO., INC. 
3856 N. BOOTH ST. MILWAUKEE, WIS. 
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& 5 
Oorumercial 
| 
ABORATOR 1lES 
WE SPIECIALIZIE IN CONCIENTIRATIES 
Minneapolis, Minn. Nevada, Iowa 
\ 


DRIED 


CORN DISTILLERS GRAINS 


really adds 
something 


to Fecds 


In feeding trials when Produlac 
Dried replaced dried skim milk 
in poultry mashes (in amounts 
up to 100%), a tendency toward 
better feather development, leg 
color and fleshing of the breast 
was noted. But that’s just one rea- 
son why you should investigate. 
A Product of 
Grain Products Division 
National Distillers Products Corp. 
120 Broadway, New York 


Write Department B for 
descriptive circular 


IT’S TIME YOU GOT 
ACQUAINTED WITH 


PRODULAC DRIED 


Its price will interest you! 


— remodeling 


(Continued from Page Eight) 
from their angle and to handle merchan- 
dise they actually need.” 

The manufacturers of the line of com- 
mercial feed sold at the Farm Service 
Center have for some years sponsored a 
popular national radio program. Mr. Smith 
feels that this broadcast helps every dealer 
and that all dealers stocking this brand 
should actively cooperate in popularizing 
the program. This is not to benefit the 
manufacturer but to benefit the local re- 
tailer and selfish interest should impel 
activity. 

“We call the attention of our customers 
and others to this radio advertising not 
only by posters but by direct-mail and 
even by our personal solicitation,” explain- 
ed Mr. Smith briefly. “We are all creatures 
of habit and if farmers get the habit of 
tuning in on our feed program, it is bound 
to do some good. We all have our influ- 
ence and if all dealers interest themselves 
in getting more local listeners, we will all 
sell more commercial feeds.” 

Probably no feed retailers in Ohio be- 
lieve more firmly in the principle of live 
display advertising than do the folks at 
Arlington. Now they have batteries of baby 
chicks, pigs, calves, steers and rabbits. In 
the case of the calves and the rabbits, 
there is particularly pronounced evidence 
that the feeding demonstrations have quick- 
ened the demand for the two kinds of feeds. 
The success of the Farm Service Center 
store merely reinforces the evidence given 


at many other points in northern Ohio 
that live display feeding demonstrations, 
properly timed and managed, will invari- 
ably sell a lot of feed. 


“Our opening day crowd taught us that 
farmers’ meetings are a healthy stimulus 
to sales,” declared Mr. Smith. “That crowd 
of 500 cost us about $75 and I know it 
started us off with a bang. So I believe in 
having farmers’ meetings with entertain- 
ment, instruction and refreshments, but one 
big gathering a year is probably the best 
way. For some time after such a meeting, 
you've always got something in common 
to talk about to your customers. 

All summer, the Farm Service Center has 
been selling fertilizer successfully from 
farm to farm and now under serious con- 
sideration is a plan to merchandise more 
feeds in the same manner. As a compara- 
tively new enterprise, in the hands of ex- 
perienced men, however—this concern is 
on the alert to sell more, make more money 
and render a wider service. 

And concluded Mr. Smith: “We're not 
bothered much with credit worries. We do 
only a limited amount of business that way 
—not more than 10 per cent of our volume. 
Collections so far are fully up to expecta- 
tions and so in this, as in all other respects, 
we haven't a single complaint to register.” 

BEMIS IS SALES AGENT 

Bemis Bag Co. will handle the sales of 
“super looper’ bag-closing portable, man- 
ufactured by the Richardson Scale Co., 
Clifton, N. J. The lightweight friction-drive 
device is in wide use in the grain trade. 


HOWELL 
FEED PLANT EQUIPMENT 


FOR SATISFACTORY RESULTS 
IN EVERY BRANCH OF 

THE GRAIN BUSINESS 

TRADE WITH 


e@ Everything in equipment and supplies for feed 
mills and processing plants. No matter what you 
need we can furnish it promptly and at prices that 
will save you money. We are manufacturers, and 
distributors of the following well known lines: 


Howell Power Transmission Equipment—Diamond Attrition 
Mills—Jacobson Hammer Mills—Howcll Roller Mills—Batch 
Mixers—Speed King Corn Crushers—Sidney Shellers—Corn 
Crackers and Graders—Waukesha Power Units—Stearns Mag- 
netic Separators—Howell Combined Scalper and Magnetic Sep- 
arators—Clipper Cleaners—Challenger and et Clover Scari- 
fiers and at Hullers—Ceresan Treaters—Soweigh Scales— 
Calumet Elevator Buckets—Gopher and Atlas Belting—Western 
Pellet Machines—Marvel Molasses Process—MacClellan Batch 
Mixer— Vita Cereal Mills—Midget Marvel Flour Mills. 


Complete information and prices on request 


MINNEAPOLIS, MINNESOTA 


Established 1879—61 years of service to the Feed Industry 


MINNEAPOLIS AND ALL 
PRINCIPAL TERMINAL MARKETS 


Special Attention Given To Barley 
And All Feed Grains Shipped To 


Read the Cargill Crop Bulletin 


INCORPORATED 


MILWAUKEE 
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National Hay Dealers 
Discuss Problems 


Trade problems with particular interest 
in reduction of transportation rates were 
discussed at the forty-seventh convention 
of the National Hay association, held at 
Indianapolis August 26-27. About 100 hay 
dealers and shippers from the United 
States and Canada attended. 

Clifford S. Martin, Ashland, Ohio, was 
elected president for the coming year. 
Other newly elected officers are: Alfred 
Long, Brooklyn, New York, and Mrs. Mar- 
tha §. Calkins, Chelsea, Okla., first and 
second vice presidents; and W. L. Vehren- 
camp, Mount Jackson, Va., Garth W. Wood- 
ward, Toscin, Ind., Glen Miller, Defiance, 
Ohio, O. F. Marshall, Stockridge, Mich., 
and Stanley Penn, Lexington, Ky., directors. 
James Suttle, Omaha, Neb., was named to 
fill the unexpired term of Clifford Martin, 
president-elect. 

Problems of hay growing and distribu- 
tion were discussed by Vehrencamp, Harry 
C. Spillman, New York City, Fred K. Sale, 
William L. Manahan, Harry E. Roethe, 
Wayne Dinsmore, Mrs. Calkins, and H. A. 
Fairweather. At the open forum it was 
decided to seek lower rates from the Inter- 
state Commerce Commission. 

NOT WITH STANDARD 

M. W. Rowell, president of the Standard 
Seed Co., Madison, Wis., has announced 
that Roy Marquette, former sales represen- 
tative, is no longer connected with the 
company in any capacity. 


BIG SAVINGS 


Replaces Dried Buttermilk 
and Dried Skim Milk in 
Your Feed Formulas 


Melkcentrate is a 
specially prepared 32% 
concentrate made from 
dried blood, processed into 
desirable cereal ingredients 
and balanced with dried 
buttermilk and dried whey. 


Used Just Like 
Dried Milk Products 


Write for Descriptive Circular 


RYDE & COMPANY 


5425 W. Roosevelt Rd. Chicago, Ill. 
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Scientific Innovation 
-ee in Rat and Mouse Killer 


TOPZOL 


RAT and MOUSE SYRUP 


(SYRUP OF RED SQUILL) 


NON-POISONOUS AND HARMLESS 
TO HUMANS AND DOMESTIC ANIMALS 


JUST MIX WITH WATER 


Rats and Mice Must Drink — It gets them without fail 


TOPZOL Is THE BEST AND MOST RELIABLE RAT AND MOUSE KILLER 
FOR USE IN FEED, FOOD AND SEED STORES OR ANY PLACE WHERE 
INFESTATION OCCURS. 


TOPZOL Is THE QUICKEST SELLING EXTERMINATOR EVER OFFERED 
FOR RESALE . . . BEAUTIFULLY LABELLED . . . ATTRACTIVELY DISPLAYED. 


“WE DARE TO GUARANTEE RESULTS” 
Double Your Money Back If It Fails .. . No Questions Asked 


SEND ORDER 1 oz. 25¢ size—on display cards...... $ 2.00 per dozen 
OR WRITE 4 oz. 50¢ size—one dozen to case..... $ 4.00 per dozen 
FOR AGENCY 1 gal. $9.00 size—six to case......... $72.00 per dozen 


BONIDE CHEMICAL CO. Inc. * Utica, N. Y. 


AGRICULTURAL CHEMICALS SINCE 1926 


NO-MILK CALF Foop 


Farmers have raised better calves and hogs on No- 
Milk Calf Food for the past 54 years. It is handled 
by more than 1100 dealers who have found No-Milk 
a constant source of profit through satisfied customers. 
You, too, can cash in on the popularity of No-Milk. 
Write today for full information and prices. 


NATIONAL FOOD COMPANY 


D. R. MIHILLS, Prop. 


FOND DU LAC WISCONSIN 


()% of America’s Leading Feed 
Manufacturers and 
* their Dealers endorse 
STONEMO GRANITEORIT@ 


They find that their respective poultry 
feeds do a better job where STONEMO 

is fed. Guaranteed to outsell any other 
SACKS~ FREE FROM ray 
WASTE-GUARANTEED brand or money refunded. Write for prices 


\ STONE MOUNTAIN GRIT CO. INC. 


2 


ALL SIZES=CHICK TO 
TURKEY ~ IN CLEAN 


Pz 
6 MOUSE SYRUP 
=| 
— ~ MIXERS 
CAL 
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Te new two-day institute of the Wes: 
ern Grain & Feed association, held at 
Ames, Ia., September 12-13 was well at- 
tended by many feed and grain dealers 
from Iowa as well as visitors from nearby 
states and cities. 

The school covered the problems of nu- 
trition, feeding, grains, breeding and vita- 
mins. The part vitamins play in nutrition 
was ably presented by Dr. B. H. Thomas. 
This was an illustrated lecture and showed 
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THE Amburgo CORP 
Broad St. at Nedro Philadelphia, Pa. 


at western grain 
and feed school 


how the feed industry can continue promo- 
tion of vitamin content in feeds with addi- 
tional benefits to the farmer in poultry and 
livestock production gains. 

A question and answer class was held 
by Prof. C. C. Culbertson. This proved very 
interesting, with the professor doing well 
in answering feed and nutritional questions 
put to him by many dealers. 

Dr. A. L. Wilcke with the assistance of 
his staff showed an exhibit of his recent 
research in poultry feeding, and in his lec- 
ture explained the use of various feeds in 
his experiments. 

The feeding of dairy cattle was discussed 
very thoroughly by Dr. C. Y. Cannon. 


pointed out the difference in dairy produc- 
ing and fat producing feeds and grains. 
Dealers who attended the school appeared 
to be especially interested in this problem 
of dairy cattle feeding, and the discussion 
period during the lecture was very fruitful. 

Those in attendance also visited the 
swine, dairy and sheep farms where a 
number of demonstrations were put on and 
explained. All types of feeding used, es- 
pecially at the dairy farm, were carefully 
presented, and considerable emphasis was 
placed upon the accounting methods by 
which records are made of all experiments. 

At the banquet on Thursday night, Dr. 
J. L. Lush showed some very interesting 
pictures of Europe, dealing with industry, 
agriculture and trade in general. 

Harold Theile, secretary and Walter Ber- 
ger, vice chairman of the feed division of 
the association and other offices report that 
they have had so much favorable comment 
from feed men on the two-day school that 
it is planned to make it an annual event. 

@ WILLIAM FRANK, Jefferson, Wis., well 
known in the feed business, died Sept. 5 


Aided by interesting charts, Dr. Cannon after a lingering illness. 


Take Advantage of the 
Protein Sstuation 


Protein is cheaper, by comparison with carbohy- 
drates, than ever before. Market values have 
changed but the effect of protein on milk and 
egg production has not. Protein is still the most 
important part of any ration intended to produce 
milk or eggs. This adds up to a situation favor- 
able to the manufacturer of dairy and poultry 
feeds. DIAMOND CORN GLUTEN MEAL is one 
of the best and most economical sources of protein 
for rations of all kinds. In addition, DIAMOND 
supplies vitamin A, a high percentage of total 
digestible nutrients, and the desirable yellow 
pigmentation factor for broiler and turkey rations. 


41% Protein 
Guaranteed 


CORN PRODUCTS SALES CO. @ NEW YORK - CHICAGO - KANSAS CITY 


¢DIAMOND CORN GLUTEN MEAL e 


“SALES INCREASED TREMENDOUSLY” 


“The Kelly-Duplex Mixer has given us splendid results in mix- 
ing because of its uniformity in mixing and also of its ease in 
operation in charging and discharging feed. It is one of the 
quietest mixers I have ever heard in operation. This mixer has 
increased cur sales tremendously and if I were going to buy 
another mixer, it would be a Kelly-Duplex.” You, too, will find 
Kelly-Duplex equipment satisfactory in every way. 
Write for catalog 


Everything for Mill and Elevator 


THE DUPLEX MILL and MANUFACTURING CO. 
SPRINGFIELD @ OHIO 
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Employment Bureau 


A complimentary, confidential servi-e — 
address your inquiries to The Feed Bag 


POSITIONS WANTED 


SALESMAN experienced in selling and pro- 
motional work desires position with feed manu. 
facturer. Refer to No. 840, % The Feed Bag, 
Milwaukee, Wis. 


SALESMAN with good knowledge of farming 
and feeding and experience with nationally 
known firms. Age 48, married. Refer to No. 
8041, “% The Feed Bag, Milwaukee, Wis. 


FACTORY or office work—have wide experi- 
ence managing mixed feed department and 
own business with grain exchange. Willing 
worker, anxious to get in with good firm. Age 
33, married. Refer to No. 9040, “% The Feed 
Bag, Milwaukee, Wis. 


MANAGER—Sales or production—wants con- 
nection with manufacturer of linseed, soybean 
or other feed products. Prefer central states 
territory. Well recommended. Refer to No. 
9410, % The Feed Bag, Milwaukee, Wis. 


POSITIONS AVAILABLE 


SALESMAN to sell well established line of 
commercial mixed feeds. Splendid opportunities 
for ambitious parties. Refer to No. 2041A, % 
The Feed Bag, Milwaukee, Wis. 


FEED SALESMEN — File your application for 
connection with large nationally known food 
company with number of opportunities for ad- 
vancement. Applications will be treated confi- 
dentially. Give full information in first letter. 
— aL No. 8040A, % The Feed Bag, Milwau- 
ee, Wis. 


SALESMAN — Opportunity for young man in 
western Wisconsin. Give full information and 
experience. Refer to No. 184A, % The Feed 
Bag, Milwaukee, Wis. 


F Pecos Valley Alfalfa Mill 


Hagerman, N.M. 


TRY OUR 


PECOS SPECIAL 
IT’S BETTER 


Pecos Valley 
Alfalfa Mill Co. 


HOME OFFICE 
HAGERMAN, NBW MEXICO 
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SALESMAN—Michigan and Wisconsin territory 
to handle 100% medicine for cows. Attractive 
proposition for the right man. Refer to No. 
940A, % The Feed Bag, Milwaukee, Wis. 


SEED SALESMAN — Central Wisconsin terri- 
tory. Salary and bonus. Car furnished and 
expenses paid. Give full information in first 
letter. Refer to No. 901A, % The Feed Bag, 
Milwaukee, Wis. 


MANAGER—Eusiness and buying experience. 
Opportunity for investment in feed manufactur- 
ing business. Further information upon request. 
— - No. 4010A, % The Feed Bag, Milwau- 

ee, Wis. 


SALES MANAGER—Experienced in selling and 
supervising sales and dairy and poultry feeds 
and feed ingredients. Salary and expenses. 
Constant traveling necessary. Refer to No. 
1040A, % The Feed Bag, Milwaukee, Wis. 


NEW HOUSE ORGAN 
The Strong-Scott Mfg. Co. has changed 
the name of its house organ from Strottco 
Bulletin to Strottco Grainews. The house 
organ carries news of rew plants, candid 
photos, cartoons and jokes. Copies can be 
secured from Strong-Scott Co., Minneapolis. 


FOR POULTRY 


New Rochelle, N. Y. 


ENTIRELY 
SATISFACTORY 


It’s a Perfect 
Product 

for which it 
Is used 


OYSTER SHELL PRODUCTS CORPORATION 
London, Eng. 


St. Louis, Mo. 


Every hatcheryman, poultry- 
man and dairyman in your 
community is either a user or a good 

rospect for HTH-15. Around poultry, 

TH-15 is used as a spray or rinse to 
disinfect buildings and equipment— 
as a floating dry dust to guard against 


For POULTRY 


and 
DAIRY 
SANITATION 


FLOATING 
POWDER 


respiratory diseases. Dairy- 
men use HTH-15 to sterilize 
all dairy utensils—to keep bacteria 
counts down and avoid milk rejects. 
HTH-15 is a free-flowing powder that 
will not freeze or become lumpy. It is 
harmless to dairy metals. 


EASY TO STOCK<EASY TO SELL 


There is a steady demand for HTH-15. 
Constant advertising in poultry and dairy 
magazines has built a great, waiting mar- 
ket. There are just two sizes to stock—the 


THE MATHIESON ALKALI WORKS (inc. 


1-Ib. can retailing at 50c and a 3-lb. can 

at $1.00, with a handy measuring spoon 

packed with can. Drop us a card today 

and let us send you more information. 

1004 

60 E. 42nd St. 
New York 


\ 
= BRAND 
100 LBS. NET 
ra 
sValloy 
MAX 
Vav 
: 
Your inquiry would be appreciated. ee ; 
e 5106 


DENVER 
ALFALFA 


MEAL 


Green 
Fresh 
Nutritious 


ALL GRADES and GRINDS 


The Denver Alfalfa 


Milling & Products Co. 
LAMAR, COLO. 


Merchants Exchange 
ST. LOUIS 


MYLES 
SALT 


A Grade for Every Need 


specify 
Myles Farmers’ Salt 


and 


Myles 
“Stocklik”? Blocks 


Myles Salt Company, Ltd. 


New Orleans, Louisiana 


CHICAGO OFFICE ADDRESS 
Room 1704 360 N. Michigan Ave. 


(Continued from Page Twelve) 


annually. An average of 50 coops a month 
of live poultry is purchased. From 30 to 40 


- cases of eggs per month are bought. A 


large percentage of these are sold at retail. 
From 60 to 80 cans of cream monthly are 
taken in. Mr. Weaver buys cream inde- 
pendently and sells wherever the market 
is best. 

The manufacturers of both lines of com- 
mercial feeds handled furnish mats for 
newspaper advertising. These are used 
for eight or ten insertions in the local 
newspaper during the spring months. 

The manufacturer of the poultry remedies 
carried publishes a house organ folder. 
Mr. Weaver has a page of this for his 


own use. He features his feed lines on 
this page. The folders are imprinted with 
the Weaver name. About 600 of these per 
month for four months are mailed out to 
all box numbers on the rural routes from 
Princeville and of three other neighboring 
towns. 


While Mr. Weaver does not have time to 
do much soliciting on the farms, he does go 
out occasionally with a representative of 
the lines he carries and considerable con- 
tract sales are made in this way. 


Window displays of feeds are used to a 
large extent, following the seasons. Neat 
and attractive floor displays are in evi- 
dence all the time. Since opening the gro- 
cery department, the displays of groceries 
add to the attraction of the feed displays. 

The grocery business has helped in an- 


POTASSIUM IODIDE MIX 


@ An intimately blended and milled combination of 90% 
Potassium Iodide U.S.P. with Calcium Carbonate and Calcium 
Oxide. Protected by U.S. Patent. 


A stable, very finely divided Powder, bulky and free running, 


thus assuring uniform distribution and a uniform ration of 


Iodine in your feeds. 


Write for Sample and Circular 


(PFIZER) 


Manufacturing Chemists 
CHAS. PFIZER & CO., INC. 
81 MAIDEN LANE, NEW YORK, N. ¥. 
444 GRAND AVE., CHICAGO, ILL. 


] 


from us. 
e 


ry Our Specialized Service 
for Feed Manufacturers 


As millers of grain specialities for feed manu- 
facturers we offer you individual, personal- 
ized service which guarantees satisfaction. 
Next time you are in the market for any of table Rolled Oats 
the products listed here let us furnish your Feeding Rolled Oats 
requirements. Our fast service and quality Feeding Oat Meal 
products make it worth your while to buy Oats 


FAST SERVICE 


FRUEN MILLING CO, 


MINNEAPOLIS, MINN. 


Steel Cut Oat Groats 
Pulverized and Bolted 


Whole Oat Groats 

Steel Cut Wheat 

Ground Oat Groats 

Oat Mill Feed 

Oat Mill Feed with 
Mol 


Steam Crimped Oats 
Steam Rolled Barley 
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other way. Handbills advertising grocery 
specials are mailed to the rural routes and 
distributed in the city. At some place on 
the circulars, the feed business is usually 
mentioned. The firm name at the bottom, 
“Weaver's Feed and Seed Store,’ keeps 
the feed end of the business in mind even 
though no special feed ads are used. 

In addition to Mr. Weaver and his son, 
a young lady is employed in the store. 
Feeds are delivered to customers if desired. 
A small pick-up truck and a 1¥/2-ton truck 
are operated. Feeds are picked up in 
Peoria for the most part while some are 
delivered to the store by truck direct from 
the factory at St. Louis. 

“We originated the small town feed store 
with a standard brand," says Mr. Weaver. 
“We have constantly held to standard 
brands. We feed in the hatchery the same 
brands we offer to our customers. We con- 
sider that offering the brands we do is 
also a service to our customers. Through- 
out our entire selling program, we con- 
stantly stress service—not lip service, 
either, but real practical service.” 

In addition to operating his business, 
Mr. Weaver is prominent in civic affairs. 
He is always actively interested in every- 
thing that works for the betterment of his 
community. At the present time, he is 
serving as mayor of the city. Thus, he 
carries his ideas of service to his com- 
munity into civic as well as business 
affairs. 

@ A. J. BALSHI, Catawissa, Pa., has in- 
stalled a special seed cleaning and treat- 
ment service. 


Bonide Markets New 
Rat Exterminator 


A new rat exterminator is now being 
offered in syrup form by the Bonide Chemi- 
cal Co., Utica, N. Y. Marketed under the 
brand name of Topzol rat syrup, the manu- 
facturers claim that this product may be 
used without danger of poisoning domestic 
animals. 

According to the Bonide firm red squill is 
one of the basic ingredients of the mixture. 
This gives the rat killer a bitter, acrid taste 
and it is claimed that domestic animals 
either refuse to eat the product or else 
promptly vomit it. 

The manufacturers claim that this pro- 
duct is non-poisonous, can be diluted in 
plain water and because it is a slow but 
sure killer the rats die out of doors. 

Feed dealers who are interested in han- 
dling the product may obtain complete 
details by addressing the Bonide Chemical 
Co., Inc., Utica, N. Y. 


@ ANTIOCH Milling Co., Antioch, Ill., re- 
cently constructed a new mill building with 
bulk storage bins of the latest design. A 
new separator, sheller elevators, and a 
pneumatic system on the grinder will be 
added. 

@ B. FARLEY WELLS, Adel, Georgia, re- 
cently installed a new separator and new 
elevators. 


@ FARMERS Grain & Supply Co., Nodoc, 
Ind., will install a new hammermill. 


or settling possible. 


5—The lowest cost way. 


Write for your copy NOW. 


MON 


fy iODINE 
CONTENT 
APPROVEORY 
©, 4 


42 East Ohio St. 


5 Reasons Why --- 


It Will Pay You to Use 
“CCC” lodized-Manganesed Calcium Carbonate 


for making trace elements inclusions 


1—Eliminates a difficult premixing job. 


2—Uniform inclusions assured. Special process unites 
iodine and manganese with every calcium par- 
ticle. An exclusive feature. 


3—Iodine and manganese stay mixed uniformly. Made 
to cling tightly to other ingredients. No separation 
Another exclusive feature. 
4—Iodine content never varies. Iodine protected against 
loss over long periods by “CCC” patented process. 
Proved over six years of use by leading mixers. 


The new handy, complete Mixing Chart showing how to include the small 
recommended amounts of iodine and manganese easily and most economically 
in your feeds, supplements, and mineral mixtures is yours for the asking. 


The CALCIUM CARBONATE COMPANY 


“Pioneer producers of trace elements products” 


CHICAGO, ILL. CARTHAGE, MO. 


Box 409 836 Brandeis Theatre Bldg. 


OMAHA, NEB. 
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There's a Very 
Definite Reason 
for Selling | 


(onkeys Feeds 


-Justas there is 
for Feeding Them- 


Y for non-fermenting Brewers’ 
“Yeast (Vitamins B & G) 


O- for Cod Liver Oil (Vitamins 
A and D). Also Wheat Germ 
Oil (Vitamin E) 

Vitamin potency prolonged by 
Exclusive Patented Process. 
This big Y-O story is making Sales 
and Profits for Conkey Dealers. Why 
not get the benefit of Conkeys nation- 
wide advertising...on the radio... 
in leading Poultry and Farm Papers 
... ALL driving home the exclusive 
Conkeys “Y-O” story. Get Conkeys 
liberal dealer proposition. Write today. 


The G. E. CONKEY CO. 
6761 Broadway, Cleveland, Ohio 
Mills and warehouse stocks at convenient center< 


SELL Conkeys- THE YEAR ‘ROUND PROFIT LINE 


ESTABLISHED 1889 


FREDMAN BAG CO. 
MILWAUKEE, WIS. 


e 53 
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Dependable-Uniform 


400 D 400 D 85 D 
3000 A 1000 A 600 A 


Sardine oil—natural fish liver oils 
F. E. BOOTH CO., INC. 


110 MARKET ST.,SAN FRANCISCO, CAL. 


CEREAL 


GRADING CO. 


MINNEAPOLIS 
Specialize in 
GOOD 
CORN and OATS 


For 


WISCONSIN TRADE 


Prices Right — Service Prompt 
TRY US 


Deutsch & Sickert Co. 


741 N. Milwaukee Street 
Milwaukee, Wisconsin 


© Norge Pure Cod Liver Oil 
® Staley’s Corn Gluten Feed 
® Staley’s Soybean Oil Meal 
© Big Chief Meat Scraps_ 


Grain Feed Hay 


— ohio 
(Continued trom Page Seventeen) 


conserving man power which is even more 
important now in times of national emer- 
gency. He told how insurance rates in the 
grain and feed industry could be reduced 
by more attention to safety and declared 
that the “housekeeping of the industry as 
a whole was lousy.” 

Mr. Bradstock then turned the meeting 
over to Secretary Cummings to conduct 
a discussion period. Mr. Cummings called 
for reports on the anticipated corn and 
soybean crops in the state. Estimates of 
members ranged generally at a crop of 
about 50 per cent of last year although 
members from some sections of the state 


Clear Quill 


MINERALS 
| SELL this mineral 


For _ that is really different 
—it offers a real op- 

i portunity for profits! 
oultry Advertised in Wal- 


Cattle laces Farmer. Write 
for details. 


WATERLOO MILLS CO. 
WATERLOO, IOWA 


ROLLED OATS 


Other DEMON Products 


@ STEEL CUT OATS 

@® WHOLE OAT GROATS 
@ FEEDING OAT MEAL 
® REGROUND OAT FEED 
@® OAT GROAT FLOUR 
® PULVERIZED OATS 


Des Moines Oat Products 
Company 
DES MOINES, IOWA 


held 'er News! 


Load up 1 bag or 200 from the largest 
stock of feed in the middle west. 


Peanut Meal, Fish Meal, Peat Moss, Cod 
Liver Oil, Sardine Oil, Malt Sprouts, 
Brewers Grains, Calf Manna, Dried Mo- 
lasses, Grains, Mill Feeds, Beet Pulp, 
Conkeys Feeds. 


FEED SUPPLIES, Inc. 


West Allis—1637 South 83rd St. 
No. Milwaukee—3328 W. Cameron Ave. 


E. K. STEUL CO. 


MADISON, WISCONSIN 
Manufacturers Representative 


For quality, satisfaction and service 
handle these popular feeds 


CLINTON) 


Corn Gluten Feed.............. 23% P. 
Sweetened Gluten Feed....18% P. 
Corn Gluten Meal... 41% P. 
Toasted Soybean Meal... 44% P. 


Linseed Meal 
Oat Products & By-Products Feeds 
Clo-trate Cod Liver Oil 


Get our prices when in the market. 


reported that both corn and soybeans 
might do 80 per cent of last year. 


CONCLUDE MEETINGS 

The Northwest Retail Feed association 
recently completed a series of eight region- 
al meetings, ending with an all day short 
course at University farm, St. Paul, Sept. 
23. W. L. Ledine, Bethel, president and 
W. D. Fleming, Minneapolis, executive sec- 
retary, were in charge of the meetings. 
Lloyd Larson, Mankato discussed an ad- 
vertising plan now employed by 50 dealers. 


CASHMAN MADE PRESIDENT 

E. J. Cashman, Doughboy Mills, Inc. 
New Richmond, Wis. was elected president 
of the Northwest Feed Manufacturers and 
Distributors association at Minneapolis, 
Sept. 24. Other officers elected are: Stan- 
ley Nelson, Northrup, King & Co., Minne- 
apolis, L. H. Patten, Glencoe, and D. A. 
Williams, Minnesota Farm Bureau Service 
Co., S. St. Paul, vice president; S. N. Os- 
good, Fruen Milling Co., Minneapolis was 
reelected secretary-treasurer. 
@ FRED K. SALE, secretary of the Indiana 
Grain Dealers association, reports that he 
is making efforts to arrange a two day 
feed school at Purdue university sometime 
in November. 

@ R. T. BEATTY, Miller Publishing Co., 
Minneapolis, has passed the critical stage 
in his illness and will be convalescing for 
several more weeks, according to reports. 


NON-DESTEARINATED 


VITAMIN A&D Feepinco! 
"STANDARD" 


Try this NEW oil! A fortified blend of oils 
containing PURE COD LIVER OIL. Biologi- 
_ cally tested. Palatable. More economical. Other 


potencies up to 3,000 “A” and 400 “D”’. 
factured by the producers 
BRAND COD LIVER OILS. 


Write for FREE sample and prices 


CHAS. L. HUISKING & CO., Inc. 


Peder Devold Oil Co., Inc., Div. 
147-P Varick St. New York, N. Y. 


Manu- 
of VITAMINE 


C (ress 


435 N. SECOND STREET 
MILWAUKEE, WISCONSIN 


We Specialize in. 
High Grade Color Printing 


Catalogs and Trade Publications 
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Feed Control Group 
Announces Program 


The program for the annual convention 
of the American Feed Control Officials at 
the Hotel Raleigh. Washington, D. C., Oct. 
31 and Nov. 1, has been announced by 
Dr. J. Frampton King, president and L. E. 
Bopst, secretary-treasurer. 

Col. J. W. Keller, Pratt Food Co., Phila- 
delphia will deliver an address for the 
American Feed Manufacturers association, 
substituting for President Ralph M. Field 
who is recovering from an illness. Dr. R. M. 
Bethke, Wooster, O. in charge of nutrition, 
Ohio Agricultural experiment station will 
speak on protein, fat and fiber. 

The feed tag, symbol of cooperative serv- 
ice will be discussed by A. L. Ward, Dallas, 
Tex., director, educational service, National 
Cottonseed Products’ association. Feed 
laws and feed dealers is the subject of a 
talk by David K. Steenbergh, publisher of 
The Feed Bag, Milwaukee. 


— grain 
(Continued from Page Twenty-tive) 


Reports of committees and the election of 
officers will complete the morning meeting. 
A sightseeing tour of Louisville and vi- 
cinity for those who do not wish to play 
golf will take up part of the afternoon, 
while the golfers are competing in their 
annual play at the famous Audubon Club. 
Climaxing the big convention will be the 
annual banquet and dance Tuesday even- 


ing at the Brown hotel. 


Fitzgerald Hall, 
president of the Nashville-Chattanooga & 


St. Louis Railway, 
speaker. 


will be the guest 


CENTRAL MEETINGS 

Nine district meetings, eight in Wiscon- 

sin and one in Illinois will be held by the 


Central Retail Feed association during a 
two weeks period, beginning Nov. 4, ac- 


cording to John A. Becker, Monroe, presi- 


dent. Speakers will be T. G. Dyer, sales 
manager, Sargent & Co., Des Moines and 
W. B. Griem, chief of the feed and fertilizer 
inspection division, Wisconsin department 
of agriculture and markets. Paul Gebert, 
Merrill, vice president and David K. Steen- 
bergh, Milwaukee, executive secretary, will 
assist Mr. Becker in conducting the 
meetings. 


——— 


WAGE-HOUR CHANGE 

Wage-hour law changes are to go into 
effect on October 24 when the basic work 
week becomes 40 hours in plants engaged 
in interstate commerce. After this date 
all time worked over 40 hours in a week 
will be subject to time and a half. 

On October 24 the act will have been 
in effect two years. During the first year 
of the law, the basic week was 44 hours, 
during the second it was 42 hours, and 
during the third year and thereafter it is 
40 hours. 

@ FELDMAN Feed Mill, West Salem, IIL, 
recently installed a new diesel engine. 


CORN : OATS 


ANY GRADE... 


_ FOR 


Poultry and Milling Wheat 


ANY QUANTITY... 
Write or Wire for Quotations 


BUNGE ELEVATOR CORPORATION 
MINNEAPOLIS MINNESOTA 


FEED BARLEY 


ANY TIME... 


FEED MIXING 


TANK CARS - BARRELS - DRUMS 


QUALITY AND TON UNENCELLED 
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Mallinckrodt 
Offers New 
STABILIZED 


IODIDE 


This product overcomes what 
has always been the greatest 
handicap in the iodizing of min- 
eral mixtures and feeds —the 
breakdown of the Potassium 
Iodide in storage. 


For all practical purposes, 
iodine may now remain stable. 
This has been accomplished 
through the combined research 
of the Iodine Educational Bu- 
reau and Mellon Institute. 

We are authorized to manu- 
facture this product, using their 
method with — 


NO ADDED COST 


—no royalties or fees are re- 
quired by the originators. 

This product is more _free- 
flowing than the ordinary Iodide 
Mixtures. It is used in the same 
way and is available at the same 
prices. 

WRITE FOR FREE SAM- 
PLES, fuller description and 
prices. 

For those who prefer, we still 
offer IOFLOW*, IOMAG* and 
other Iodide mixtures. 


*Trade Mark Reg. U. S. Pat. Off. 
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CHEMICAL WORKS 


Second and Mallinckrodt Streets 
ST. LOUIS, MO. 


70-74 Gold Street, New York, N. Y. 
Chicago-Philadelphia-Toronto-Montreal 


CAPITAL 
FLOUR MILLS, INc. 


QUALITY FLOURS 


MINNESOTA GIRL 
GOOD BREAD FLOUR 


ALSO 
A Complete Line of Mill F eeds 


Office: 


CORN EXCHANGE BLDG. 
Minneapolis, Minnesota 
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SHIPMENTS FROM NEW ORLEANS AND ATLANTIC SEABOARD 
NATIONAL MOLASSES CO. — 
e55e 


Service department for our our readers. ow 
Rates: 35c per line: minimum, four lines 
including heading. 


BUSINESS FOR SALE 
Good feed, grain and seed business, 15,00) 
bu. cap. elevator; 2 warehouses in good condi- 
tion, one new; also 1500 bu. new all steel corn 
crib. Located in central Wisconsin. Inquire 
AFG-1040, “% The Feed Bag, Milwaukee, Wis. 


HEALTHIER HENS 
From mashes with UNIVERSAL YEAST -- 
Means MORE EGGS. 
The natural results — Satisfied customers that 
repeat on your mashes. 
Free Formula Service 
RICE LABORATORIES, INC. 
Dassel, Minn 


FLOUR AND FEED MILL 
Priced to sell. Good water power; concrete 
flume. Building 40x70 ft. Located in good dairy 
section. Nearest mill 10 miles. For sale on ac- 
count of health. Eagle Roller Mills, Briggsville, 
Wis. 


FEED MIXER FOR SALE 
One ton capacity—floor level feed—has motor 
—latest style machine—used short time. Write 
CD-116, % The Feed Bag, Milwaukee, Wis 


CORN CRACKER AND GRADER FOR SALE 

—grader— polisher— aspirator, one ton 

x hr. A-l condition, guarantee. Write CM-116, 
The Feed Bag, Milwaukee, Wis. 


MILL FOR SALE 
Has 30 * P. motor — used only short time. 
Like new. for MM-116, % 
The Feed oa waukee, Wis. 


WANTED FIELD SALES SUPERVISOR 

Our client, an eastern manufacturer of min- 
eral feed supplements, wants a man with ex- 
perience in selling and ability to train and 
supervise salesmen selling dairymen, poultry- 
men, etc. Such a man will be between 35 and 
50 years old, know something of animal nutri- 
tion needs, but above all else how to sell suc- 
cessfully and supervise salesmen to get their 
fullest cooperation. This job requires constant 
traveling under direction of a sales manager. 
Salary and expenses to the right man with op- 
portunity for advancement in pay and position. 
Write fully giving experience, references and 
desired starting salary 

MOSER & *CoTINS INC. 
13 Hopper St., Utica, N. Y. 


FLOUR MILL FOR SALE 
American (Midget) Marvel; one Eureka double 
wheat Scourer 38.; one Richardson No. 2 oat 
separator. All like new. Write C. Templeton, 
Morse, Wis. 


EXECUTIVE WANTED 
Man to take charge of finance, accounting 
and buying for feed manufacturing business in 
Ohio. Qualifications: Good references and ex- 
perience. Right man will have opportunity to 
invest in business and become officer. Write 
HM-401, “% The Feed Bag, Milwaukee, Wis. 


FOR SALE 
Feed and coal business; electric hammer mill 
and mixer and all equipment. On railroad. Low 
freight rates. Ubiko feeds. Expanding. Good 
Will Coal and Feed, Midland, Ohio. 


KILLS CHK KEN MITES 
ATTACK OF TERMITES IS 
STAR 


The C-A Wood Preserver Co., St. Louis, 
manufacturers of C-A Wood Preserver and 
disinfectant has announced the introduc- 
tion on the market of a new retail pack- 
age for its product. For the first time, the 
firm is offering its wood preserver in a new 
one gallon can with a lithographed label 
as shown above. 

Feed dealers will find that this package 
is not only very attractive but also can be 
imprinted with the name of his own firm. 

Complete details regarding retail price 
and discounts may be obtained by writing 
to Louis J. Thym, vice president, C-A Wood 
Preserver Co., 6624 Delmar boulevard, St. 
Louis, Mo. 


you 


Used Mill Equipment 


Send for This List 


@ This equipment has all been tak- 
en as trade-ins for new equipment 
from feed and custom mill owners. 


@ Custom millers or feed manufacturers 
and mixers, in need .of attrition mills, ham- 
mer mills, other types of grinders, mixers, 
feeders. elevators, and other mill equipment, 
will find this list priced for quick sale. 
@ Warehoused at various points, may be 
inspected. Most of it is available on ‘“‘as is” 
or rebuilt basis. 


Address: 
Prater Pulverizer Company 
1825 S. 55th Avenue Chicago, Illinois 


ARMOUR’S MEAT SCRAPS 
NOPCO COD LIVER OILS 
MANAMAR—OMALASS 
KELP—STALEY SOYBEAN MEAL 
Maney Brothers Mill & Elevator Co. 


Minneapolis, Minn. 


PURE OLD PROCESS 


LINSEED OIL MEAL 


A Suggestion—Write us interested. 
Either Prompt or deferred inseed Meal. 
Save Money. “Stand by Stan.” 
A. L. STANCHFIELD & CO. 
Wholesale Grain and Feed Merchants 
502 Corn Exchange Bldg. Minneapolis 


NOW! for making 


Wheat Germ food high in sex fertility 

and growth. This blend 
and Carrot Oil of rich vitamin oils 
from fresh wheat = and carrots is pro- 
duced in our own laboratories. Quality and 
potency guaranteed. Write for descriptive 
literature and low prices. Distributors wanted 


Nutritional Research Laboratories, Inc. 
Department 10 @ South Whitley, Ind. 


Feeding Oat Meal 
Meat Scraps — Beet Pulp 
Malt Sprouts 
Clo-Trate — Cod Liver Oil 
North East Feed Mill Company 


MINNEAPOLIS MINNESOTA 


FEEDSTUFFS 


Both Cash and Futures 
DREYER COMMISSION CO. 


(At it since °92) 
Merchants Exchange St. Louis, Mo. 
Board of Trade Bldg. Kansas City, Mo. 


Midland Hay & Feed Co. 
Beet Pulp and Millfeed 


220-222 Corn Exchange Building 
Minneapolis, Minnesota 


«FOR FEED CALL« 


“Stormy” 


IOWA FEED COMPANY 
Phone 45177 Des Moines, Iowa 


WHEN IN THE MARKET FOR — Poultry Wheat, Feed 
Oats, Wheaty Barley, Feed Barley, Corn, Feeding Screenings, 
Ground Screenings — write or wire for quotations. 


GRAIN COMPANY 


MINNEAPOLIS, MINN. 


Now! - Buy SUPERIOR’S -Pure 


Meat and Bone Scraps 
[ Digester Tankage 
Bone Meal—Blood Meal 


Superior Packing Co. 
St. Paul, Minn. 


Dried Skim Milk 


Cc. W. BURCKHALTER, INC. 


156 FRANKLIN ST., NEW YORK, N. Y. 


e Dried Buttermilk 


LEARY 


MINNEAPOLIS 
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Albers Bros. Milling Co 58 


Amburgo Corp. 50 
Arcady Farms Milling Co 6 
Archer-Daniels-Midland Co. 9 
Atkins & Durbrow, Inc 16 
Blatchford Calf Meal Co 38 
Bonide Chemical Co. Inc 49 
F. E. Booth Co 54 
The Borden Company 20 
Broadway Press 54 
Bunge Elevator Corp 55 
C. W. Burckhalter............ 56 
Calcium Carbonate Co 53 
Capital Flour Mills Inc on 55 
Cargill, Inc. 48 
Cereal Grading Co 54 
Classified Advertisements 56 
Herbert K. Clofine 5 
G. E. Conkey Co 53 
Corn Products Sales Co ‘ 50 
Dawe’s Vitamelk Co 46 
Denver Alfalfa Milling & Products Co........... 52 
Des Moines Oat Products Co... 54 
Deutsch & Sickert Co 54 
Doughboy Mills, Inc 2 
Dreyer Commission Co 56 
Duplex Mill & Mfg. Co 59 
Feed Supplies, Inc 54 
Franke Grain Company 5 
Fredman Bag Co 53 
Fruen Milling Co 52 
General Biochemicals, Inc 5 
Hiawatha Grain Co 56 
R. R. Howell Co 48 
S. Howes Co., Inc 5 
Hubbard Milling Co 10 
Chas. L. Huisking & Co. Inc 54 
T. E. Ibberson Co 45 
Iowa Feed Co 56 
Spencer Kellogg & Sons Inc 39 
King Midas Flour Mills 60 
La Budde Feed & Grain Co 46 
Lapp Laboratories, Inc 47 
Larrowe Milling Co 23 
Leary Grain Co 56 
Limestone Products Corp. of America............ 18 
Mallinckrodt Chemical Works 55 
Maney Bros. Mill & Elevator Co... 56 
Marblehead Lime Co....... 28 
Mathieson Alkali Works 51 
Midland Hay & Feed Co 56 
Morton Salt Co 46 
Murphy Products Co 59 
Myles Salt Co 52 
Napthole, Inc. 44 
National Cottonseed Products Co... 24 
National Distillers Products 48 
National Food Company 49 
National Molasses Co 55 
National Oil Products Co 57 
M. J. Neahr & Co 37 
New England By-Products Corp... 30 
Nitragin Co. 47 
Northeast Feed Mill 56 
Northern Milling Co 58 
Northrup King & Co 34 
Nutritional Research Laboratories, Inc......... 56 
Oyster Shell Products 51 
Philip R. Park, Inc 32 
Pecos Valley Alfalfa Mill Co... 51 
Chas. Pfizer & Co 52 
Prater Pulverizer Co 43-56 
Purina Mills 26 
Quaker Oats Co 41 
Ryde & Co 49 
Dr. Salsbury’s Laboratories 15 

ew Conveyor Corp 58 
Sidney Grain Machinery 45 
E. R. Squibb & Sons 13 
A. L. Stanchfield & Co 56 
E. K. Steul Co 54 
Stone Mountain Grit Co 49 
Strong Scott Mfq. Co 3 
Sunset Feed & Grain Co 57 
Superior Packing Co 56 
Swift & Co 57 
Tennant & Hoyt Co 57 
Union Special Machine Co..............cccccccccssssssees 58 
Vio-Bin Corp. 42 
Vitality Mills, Inc 36 
Waterloo Mills Co 54 
Werthan Bag Corp 38 
White Laboratories, Inc 29 


Firms that spend money to build qood will are 
less likely to do anything that might nullify the 
effect of their advertising than firms making no 
such investment. It will pay readers to trade with 
The Feed Bag advertisers. 


“ALL YOUR NEEDS IN GRAIN OR FEEDS” 


Sunset Feed & Grain Co., Inc. 


FEED JOBBERS 
CHAMBER OF COMMERCE 
BUFFALO, N. Y. 


BRANCH OFFICE 
MIDDLETOWN, N. Y. 


Distributors of: 
C-A WOOD PRESERVER SUNSET BRAND FEED 


(Carbolineum America) (an exclusively milk product) 
Pure, honest, anthracene oil. High in flavin, milk albumen. 
€ most permanent poultry and milk minerals. 
mite reventative nown. 
The only carbolineum guar- 
anteed by affidavit. 


WRITE US FOR FURTHER INFORMATION 


CLO-TRATE 


Cod Liver Oil fortified in 
vitamins A and D. 


Order a Mixed Car of 


Golden Loaf Flour 


(The Flour with the Vim and Pep left in) 


Bran ana Middlings 


(Higher in Protein) 


A TENNANT & HOYT Co. 


LAKE CITY, MINN. 


SWIFT & COMPANY 
SOY BEAN MILLS 


Champaign, Ill. @ Cairo, Ill. 
Des Moines, Ia. @ Fostoria, O. 


Manufacturers of 


SWIFT'S 
SOY BEAN OIL 


@ QUALITY 
@ DEPENDABILITY 


@ ECONOMY 
Pure old @ SERVICE 
process 41% @ REPUTATION 
protein 

a 

guaranteed 
Phone 
Write REG. U.S. PAT. OFF. 
Wire 
For Prices 


NATIONAL OIL PRODUCTS COMPANY 


HARRISON. NEW JERSEY 
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With poultry and egg prices steadily ad- 
vancing, prospects are bright for a most suc- 


cessful poultry feed season. 


WISCONSIN 
EGG MAKER 


and 
oa BIG FOUR 
MASHES 


will help you capture and hold your share 
of this profitable mash business. Five foot 
galvanized steel flock feeder now given free 
with purchases of any of our mashes. Write 
for particulars. 


NORTHERN MILLING CO. 


Since 1883 
WAUSAU WISCONSIN 


PERFORMS 
Cn Important 


Feeding Job 


MAKES OTHER FEEDS MORE DIGESTIBLE 


CALF-MANNA has an important feeding 
task all its own which it performs in excellent 
style. CALF-MANNA improves the assimilation 
of all feeds used with it, helping make other 
feeds more digestible. If you are not one of 
the thousands of dealers now handling CALF- 
MANNA let us show you how you can in- 
crease your profits. 


Calf-Manna is Sold in 
48 States and 26 Foreign Countries 


ALBERS BROS. MILLING CO. 


OCONOMOWOC SEATTLE 
WISCONSIN WASHINGTON 


The Secret hehind the’Guarantee” 
of DEFINITE CAPACITY INCREASES 


Trade Mark Reg. U. S. Pat. Office. 


Scientifically designed for continuous 
spacing on the belt if required, strik- 
ingly illustrated here. The high, form- 
fitting sides, raised above the strike 
line, allow more bucket load, and acting in unison with the 
high-position front lip, provide extraordinary pick-up and 
discharge efficiency, regardless of spacing, at a wide range 
of belt speeds. 
The combination of these engineered features has resulted 
in such consistently high performance records established 
in representative mills and elevators throughout the country, 
that without hesitation we absolutely guarantee an increase 
in capacity of from 10% to 50% 
over your present volume when op- re 
erated under identical conditions. é fi 
NU-HY Buckets are made of heavy-gauge * 
steel, the surface, both inside and out, A 
being perfectly smooth. The one-piece 


welded construction eliminates all obstruc- 
tions to pick-up and discharge. 


Send now for Engineering Bulletin 
also Capacity Analysis Form 76. 
Fill this form out and let us make 
definite guaranteed recommenda- 


Patent 


tions for increasing your present Pending 


capacity. 


Screw Conveyor Corporation 


719 HOFFMAN [HAMMOND]! HAMMOND, IND. 
_SCREW CONVEVORS ELEVATOR BUCKETS 


TRADE MARK REG. U.S. PAT. OFFICE 


NOW! You cam get 


RUSH ORDERS 
hurry! 


} One man, with 
this machine, 
ean close as 
many bags as 3 
.or more hand 
| sewers. 


SERS of the new Union Special Style 14500 R suspended 

head type bag closing machine report that one of the great- 
est advantages it gives them is ability to get orders out in a 
hurry even when only a limited working force is on hand. Style 
14500 R combines high quality construction with moderate price! 
The standard assembly includes built-in motor, automatic thread 
cutter, thumb controlled clutch, thread stand, suspension cable, 
counterweight, and tandem pulleys on bracket for overhead 
mounting. Prices and complete information on request. UNION 
SPECIAL MACHINE CO., 448 North Franklin St., Chicago, Ill. 


UNION SPECIAL 
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It Pays BIG to HANDLE 


MURPHY’S 
CONCENTRATES 


You can help your profits pile up when you take on the Murphy 
Concentrate line. Many wide awake, progressive farmers and 


+f? feeders in your territory are ‘Murphy conscious”. They’ve heard 
‘ll bri h ie about these result-getting concentrates over the radio. They’ve 
will bring those 3 read about them in farm papers. They probably know others who 


straight grain 
feeders intoyour 


are feeding them with great results. These good feeders realize 
that farm grains alone are not enough to put a fast, profitable 
finish on livestock. They want AND need Murphy’s Concentrates. 
You can cash in on this ready made market. Murphy’s hard hit- 
ting sales efforts make the Murphy line a fast, profitable seller. 
Read the five big reasons (to the left) why it pays BIG to handle 
Murphy’s Concentrates. 


MURPHY’S 
will put their trained 


salesmen in your MURPHY’S f 5 
territory to help you will furnish you P 


with big order 
getting free 


Turn these five big reasons into profits for Se) ae 
yourself. Make profitable sales to thrifty wm 
farmers and feeders who are going to feed = 
their plentiful grains to their livestock. 
Use Murphy’s time-tested formulae to make 
your own branded feeds. Get the big ad- 
vantage of having REAL sales help from 
thoroughly trained salesmen. Convince 
farmers and feeders by demonstrating with 
the free Murphy sample on their own live- 
stock, how they crave the substances 
Murphy’s Concentrates contain. Take ad- 
vantage of the big Murphy educational 
feed broadcasts every week over WLS, 
Chicago; WHO, Des Moines; WOWO, 
Ft. Wayne. They get the Murphy story 
across to hundreds of farmers and feeders 
in YOUR territory. They will BUY Mur- 
phy’s if you have it to sell. 


ney With MURPHY’S 


Make MORE 
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KING MIDAS BETTER 
FOR SCHOOL LUNCHES 


wader MOTHERS have 
4 found that bread baked with 
King Midas flour makes school 
lunches which their children will 

eat with relish-keeping them phys- 

ically fit and mentally alert. Every 

. sack of King Midas flour is scien- 
»  tifically milled and both laboratory 
and oven tested to maintain highest 
quality. It is guaranteed to make 
tempting, better tasting baked 
goods that are rich in body build- 
ing nutrition —just what active, 
growing boys and girls need to keep 
them “tops” in grades and health. 


JUST AS KING MIDAS flour produces better 
bread for more nourishing school lunches, consolidated 
schools provide better educational facilities for hun- 
dreds and thousands of farm boys and girls. The little 
red school houses of our youth are rapidly being re- 
placed by modern structures to which the children of 
several districts are taken by bus. They are truly 
symbolic of the progress of agriculture in America. 
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